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WE HAVE AN OPPORTUNITY 
TO HARNESS THE COLLECTIVE 

EXPERTISE OF ALL THE 
BUSINESSES IN PARNELL. 
VIA COLLABORATION AND 

INCLUSION, WE CAN REDEFINE 
THE PARNELL BRAND AND 

BRAND EXPERIENCE, UNIFY THE 
AREA AND TRANSFORM HOW 

WE EXPRESS OUR OWN UNIQUE 
BUSINESS IDENTITY. 
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MESSAGE FROM PARNELL INC.                    
CHAIR 

This is an exciting opportunity 
for all businesses in Parnell 
to come together under one 
organisation that can truly 
represent the wide range 
of business interests in this 
historic and vibrant precinct.

The business precinct of Parnell has 
developed substantially over the past 
few years with retail, showrooms, big 
business and small start-ups interspersed 
throughout the area. We now have an 
opportunity to recognise that growth and 
provide all the businesses in the greater 
Parnell the benefits of being part of one 
Parnell Business Association or Business 
Improvement District (BID) as it is termed. 

Parnell Inc. currently only represents the 
businesses located largely along Parnell 
Road and Parnell Rise. A substantial 
number of businesses are located in areas 
such as St Georges Bay Road, York Street, 
The Strand, Gladstone Road and Carlaw 
Park which are outside the current area.

Parnell Inc. needs to truly represent the 
whole precinct and be able to speak 
for Parnell with one voice, particularly 
in relation to council policy proposals 
that affect Parnell businesses, and in 
addressing other business issues that 
affect the whole of the Parnell precinct, 

such as implementing a precinct wide 
security system.

Following a strategic review of the role 
of Parnell Inc. carried out by Icehouse in 
2013, it was proposed and passed at the 
AGM that year, that Parnell Inc. employ 
a new professional manager and expand 
the boundary of its representation. With 
the new General Manager in position, 
an expansion plan was developed and 
passed at the AGM in October 2014 
and this prospectus is the next step in 
implementing that plan.

We invite you to walk through the Parnell 
of tomorrow through our eyes, get excited 
by all of the new property acquisitions 
and subsequent developments, be 
teased by new hospitality offerings and 
be convinced that voting for One Parnell, 
One Precinct will be beneficial to all 
businesses in Parnell. 

One Parnell, One Precinct is a strategic 
imperative to unite all of the businesses 
in Parnell under one umbrella. 

PAUL SPACKMAN
CHAIR
PARNELL INC. EXECUTIVE COMMITTEE

HAVING BEEN INVOLVED IN PARNELL 
COMMERCIALLY FOR MANY YEARS, 
I HAVE BEEN VERY KEEN TO SEE 
PARNELL GROW AND PROSPER 
AGAIN. FOR THIS REASON I BECAME 
INVOLVED IN PARNELL INC. AND 
AS CHAIRMAN, ALONG WITH 
ALAN PACK, ENGAGED ICEHOUSE 
TO ASSIST IN IDENTIFYING AND 
IMPLEMENTING A FUTURE BUSINESS 
PLAN. THE PROPOSED BOUNDARY 
EXPANSION IS THE NEXT STEP IN 
IMPLEMENTING THAT PLAN.

MY FAMILY’S COMMERCIAL 
PROPERTY INTERESTS LIE BOTH 
WITHIN THE CURRENT PARNELL INC. 
BOUNDARY AND THE PROPOSED 
EXPANDED AREA. THIS PROPOSAL 
IS A HUGE OPPORTUNITY TO SET 
PARNELL ON A ROAD BACK TO 
PROSPERITY AND I URGE ALL 
PROPERTY AND BUSINESS OWNERS 
IN PARNELL TO FULLY SUPPORT IT.

— MILES NATHAN, THE 
NATHAN GROUP (PAST CHAIR 
PARNELL INC.)



MESSAGE FROM PARNELL INC.                    
GM

My tenure as the General 
Manager of Parnell Inc. began 
with two key imperatives: to 
serve the current members 
of Parnell Inc. and to grow 
the organisation so that it 
truly represents the Parnell of 
the future.

I believe that Parnell has turned a corner 
and is poised for a massive resurgence, 
absolutely evident by the amount of 
building activity all over the area. Suddenly 
there is excitement in the gastronomy 
department and there’s nothing like good 
food to attract customers. 

In addition to perusing all the information 
contained in this document, you will have 
plenty of opportunities to meet face-to-
face and express your needs, concerns 
and ideas. We will be hosting public 
meetings, but additionally, I plan to visit 
each and every business personally within 
the designated expansion boundary. 

We need to understand your priorities in 
relation to the services we can offer.
Recently we have been reaching out to 
those companies which expressed interest 
in participating in events and promotions 
and are actively engaging with key 
communities and facilities that we are 
fortunate to have in Parnell.

We have identified security as a key 
issue for the whole area, and should 
we  be successful, will be contributing 
a substantial sum towards this initiative. 
We also look forward to engaging your 
thoughts around what Parnell is and what 
the brand stands for. 

Parnell is on the cusp of an exciting 
opportunity to turn a narrowly focussed 
organisation into a much broader one 
that can address the underlying issues 
facing the total business precinct and be 
more sensitive to the requirements of the 
comprehensive Parnell area, marketing 
the unique mix of businesses to our 
competitive advantage.

A boundary expansion would double 
the membership base and significantly 
increase revenue to the benefit of all 
involved. Economies of scale with regard 
to operating costs, increased budget for 
marketing and business’ development, 
opportunities to offer integrated security 
services, increased representation with 
council as well as other competitive 
advantages would all result. 

From historic roots as the first suburb 
in Auckland, through a quaint and 
charming development phase that set 
the tone for a trendy and vibrant retail 
district, to a current business precinct 
that is both eclectic and diverse — 
there is only one Parnell.  

CHERYL ADAMSON
GENERAL MANAGER
PARNELL INC. 
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MORE THAN 10 REASONS 
WHY PARNELL IS RE-

EMERGING AS AUCKLAND’S 
PRE-EMINENT LIFESTYLE 

DESTINATION!

01 46 PARNELL ROAD

“Throughout Parnell, recently commercial 
property is going through an exciting 
period of change. Refurbishment projects 
are slowly transforming the likes of 46 
Parnell Road, 235 Parnell Road, the 
former Real Estate Institute building on 
Parnell Road, 23-25 Falcon St, 285 Parnell 
Road, the former Parnell Bar and Grill 
and Iguacu sites, to name a few. This 
in addition to tenant installations such 
as the new Italian market located in the 
landmark Geyser building, brings a new 
vibrancy to the area.  

The surrounding business district has 
seen a further concentration of design, 
textile and IT companies seeking to be 
amidst the action. The advantages of 
being close to the city, a variety of types 
of commercial space available, the myriad 
of facilities throughout the area and the 
fact that Parnell is so centrally accessible, 
with the compass of motorway links at 
its doorstep is not lost on tenants and 
property owners alike,” he went on to say. 
We are witnessing activity on all fronts, 

moving up Parnell Road, in Falcon Street, 
along The Strand and in St Georges 
Bay Road.

Working with award winning architects 
Cheshire Architects, Vantage Group is 
in the process of redesigning 46 Parnell 
Road into a sophisticated office building, 
providing onsite food and beverage 
amenities. Already onsite is the successful 
46 & York bar, which is soon to be joined 
by a new onsite café eighthirty coffee, 
nestled within the newly refurbished 
exterior courtyard. The main lobby area is 
also undergoing a significant rejuvenation, 
lined with travertine floors and walls 
giving a sophisticated flare to the building 
common areas. The ground floor vacancy 
(ex Westpac) will see a new retailer and/
or food and beverage operator. Being 
ideal premises for such operators with 
its extensive glazing opening up onto 
the rejuvenated gardens and courtyard.  

There is no doubt that Parnell 
is undergoing a massive 
resurgence. Testimony 
to the fact is the amount 
of hoardings in the area, 
representing millions of 
dollars that have changed 
hands for investment by 
Auckland’s major, savvy 
property companies. Award 
winning architects are also 
being employed to design 
and create modern new 
structures, while other 
companies are choosing 
to invest in restoring old 
classics. Martyn Hamilton, 
Managing Director from 
Orange Realty commented on 
this new sense of optimism. 
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THROUGHOUT PARNELL 
COMMERCIAL PROPERTY IS 
GOING THROUGH AN EXCITING 
PERIOD OF CHANGE

02  177 PARNELL ROAD

03 202 PARNELL ROAD
This tenancy comprises a total of 557m2, 
but the option to split this into smaller 
tenancies is available. Level 2 has also 
now been split into two tenancies.  
Recently leased is 588m2, leaving an area 
of 483m2 available for lease. With on-site 
car-parks, public transport at its doorstep 
and a great Parnell location, these 
premises will be very sought after.

Leasing enquiries can be directed via 
www.vgl.co.nz

177 Parnell Road was purchased by 
Masfen Group in July this year. “The 
deployment of capital in Parnell by 
Masfen Group signals our confidence 
in the underlying attributes of this 
city fringe suburb. This confidence is 
reflected in the resurgence in activity 
that is becoming visually recognisable 
in the increasing number of buildings 
undergoing significant refurbishment and 

the number of people on the streets”, 
commented Jason Galea, Masfen Group. 
“The building is consistent with our 
philosophy of purchasing properties that 
have the potential to further add value. 
The building’s wide street frontage to the 
preferred western side of Parnell Road is 
advantageous to its six retail tenants and 
the high profile corner location of Parnell 
Road, Tilden Street and Falcon Street, 
providing the commercial office tenants 
plenty of natural light and outlook.”

Leasing enquiries can be directed to 
Belinda Masfen 027 6620 400, Jason 
Galea 021 775 699, or www.78.co.nz

 

James Crisp Ltd, est. 1916, employs over 
40 staff. “We have leased premises in 
the CBD throughout our history but have 
been, for many years, in search of our 
own premises in a stand-alone building 
with car parks in the more attractive areas 
of the fringe CBD,” said Richard Hall, 
Director. “Parnell is an ideal location 
and number 202 (formally the premises 
of REINZ), is in the heart of this vibrant 
community with banks, cafés, shopping 
and an atmosphere that is appreciated by 
our staff. Parnell will no doubt always be a 
preferred CBD fringe location to invest in, 
or for staff who enjoy shorter commutes 
from Eastern suburbs. We hope the 
proposed new Parnell railway station goes 
ahead as it will ensure our staff can enjoy 
train travel accessible to our new offices. 
The new building will accommodate us on 
the first floor and we are in search of high 
quality tenants to lease the two large retail 
formats designed by Beca Architects,” he 

EXTERIOR PERSPECTIVE 99-115 THE STRAND



THE PRESENT DAY SUPPORT 
OF A GROUP OF VERY LOYAL 
TENANTS, HAS MEANT THIS FINE 
OLD BUILDING WILL INDEED BE 
PRESERVED WITHOUT LOSING ITS 
HISTORIC CHARACTER

ARCHITECT VIEW ON PARNELL

BRITOMART AND WYNYARD QUARTER 
COMPRISE PAIRED FORCES EXERTING 
PRESSURE ON THE FORM OF OUR CITY. 
TOGETHER, THEY HAVE RESHAPED 
AUCKLAND’S QUEEN STREET-BASED 
LINEARITY INTO A HAMMERHEAD THAT 
AT LAST THREATENS THE HARBOUR WITH 
HUMAN CONTACT.
 
PARNELL IS THE GREAT EASTERN HOPE 
OF THIS RESHAPED CITY. ITS INCIPIENT 
TRAIN STATION PLACES IT MINUTES 
FROM BRITOMART. ITS ELEVATED SPINE 
THROWS OUR SIGHTLINE OUT OVER A 
GLITTERING HARBOUR. IT HAS ROSE 
GARDENS AND LITTLE BAYS AND LEAFY 
PARKS AND COMPLEX, DENSE LITTLE 
STREETS THAT FEEL MORE LIKE SYDNEY 
THAN AUCKLAND. PARNELL ONCE FELL 
FROM GRACE. IT IS ALREADY HALF WAY 
BACK ON ITS FEET. THE HARDWARE THAT 
ONCE MADE THIS PLACE GREAT STILL 
EXISTS. THE SOFTWARE OF ITS USE SEEMS 
STIRRED UP IN A MANNER WE HAVEN’T 
SEEN FOR A DECADE. HIP, WALLBANK, 
WYBORN, SAMSON, PHILLIMORE AND 
FRIENDS ARE REINVENTING WHAT THIS 
BEAUTIFUL LITTLE PLACE MIGHT YET MEAN 
TO AUCKLAND. STALWARTS LIKE ASTLE 
AND HOLY TRINITY GIVE DEPTH TO THOSE 
ENTHUSIASMS. IN JANUARY, OUR STUDIO 
FINALLY DIPPED ITS TOES BACK INTO 
PARNELL. A FEW MONTHS LATER, I FEEL 
READY TO DIVE IN HEADFIRST. HERE’S TO 
THE NEW PARNELL.
 
— NAT CHESHIRE, 
      CHESHIRE ARCHITECTS LTD

04 217-221 PARNELL ROAD

05 235 PARNELL ROAD

commented. Completion is scheduled 
for July 2015 occupancy.

Leasing enquiries can be directed to 
09 309 0802

The property at 217-221 Parnell Road 
has immense history. It was bought 
in 1938 by the Webster family and it 
remained the main electrical workshops 
of GE Webster Ltd throughout the next 
58 years. Countless war damaged ships 
were repaired during WWII using this 
building as the electrical engineering 
and fabrication base. Many passenger 
lifts destined for Auckland’s early 
high-rises and some of the Waikato 
River’s hydroelectric dams were also 
built in this building and it also served 
as the central electrical workshops for 
the electrical wiring of the Auckland 
Harbour Bridge in 1957-9 and the 
‘Nippon Clip-ons’ in the early 1970s. 
It was where countless emergency 
generator set-ups were coordinated 
from during Auckland’s infamous 
power blackout in 1996. “In all, over 
100 apprentices were trained in this 
building and the rear half is, I am 
reliably told, built using Auckland’s old 
tram rails as reinforcing bars within the 
concrete columns,” tells Tom Webster.
The new Auckland Council rules 
demanding earthquake strengthening 

of Heritage Buildings could very well have 
meant the end to such an iconic structure, 
but the solid and enduring memories of 
generations of loyal tradesmen, combined 
with the present day support of a group 
of very loyal tenants, has meant this fine 
old building will indeed be preserved 
and internally modernised without 
losing its historic character. Chris Hume 
(architects) and Warwick Gair (builders) 
will be carrying out the transformation 
of the internals and restoration of the 
facade over the next six months. Tom 
continued, “we hope that the disruption 
to our neighbours will be more than 
just minimised by the compensating 
improvement to the street that this work 
will bring.”

“The Webster family owe a great debt 
of gratitude to the current tenants, who 
have very generously offered to go out of 
their way (literally) for the time it will take 
to upgrade and restore the building. We 
hope to see them all back and trading 
with renewed vigour from the new/old 
place by May of next year and so provide 
another chapter of achievements and 
innovation to add to the buildings history. 
The addition of two new tenancies will 
add a happy addition to a very tight knit 
and positive team of people that currently 
call it their second home.”

Richard Naish — RTA Studio commented 
on the new proposed design for the 
Masfen Group building. “Our work at 235 
Parnell Road is a response to the context 
of the local conditions. We have placed 
the new two storey form forward to the 
street edge to align it with the existing 
neighbouring brick building. The new 
form has a bulk, height and scale similar 
to the Victorian building on the uphill 
side of the lane. This strong two storey 
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THE STRAND IS SOON TO
UNDERGO A SUBSTANTIAL
TRANSFORMATION FROM
OLD WAREHOUSE SPACE TO
CHARACTER SHOWROOM

FROM TOP LEFT: 
EXTERIOR CORNER VIEW, 46 PARNELL ROAD 
EXTERIOR FRONT VIEW, 46 PARNELL ROAD 
INTERIOR COURTYARD, 46 PARNELL ROAD
EXTERIOR PERSPECTIVE 235 PARNELL ROAD
HOLY TRINITY CATHEDRAL 

06 283 PARNELL ROAD

07  HOLY TRINITY CATHEDRAL

08 99-115 THE STRAND

09 UPGRADE SAATCHI & 
SAATCHI BUILDING

form now strengthens the corner of the 
laneway and activates the retail edge at 
the entrance of the lane. We have chosen 
black glazed bricks to clad the building as 
a reference to the context of the existing 
brick buildings in the vicinity. Further 
down the laneway, increased window 
openings and terraces further humanise 
and activate the pedestrian environment 
and increase the viability of retail activity 
on this lane.” In terms of potential 
tenants, the Masfen Group would like to 
hear from businesses looking for high-end 
character office space, high-end retailers 
and successful café/restaurant operators. 

Leasing enquiries can be directed to 
Belinda Masfen 027 6620 400, Jason 
Galea 021 775 699, or www.78.co.nz

Once the location of Waiwera Water, 
these centrally located premises have 
had a $2 million refurbishment by City 
Construction. “This represents a massive 
overcapitalisation expense,” says Kevin 
Harvey, “but this is part of our company’s 
strategic plan — to attract very special 
tenants that contribute a positive change 
to the atmosphere in Parnell.” The top 
floor has been completely opened up 
to allow in light and sun and comprises 
338m2 of leasable space with a beautiful 
23m2 timber deck overlooking the scenic 
city skyline. This level has been leased to 
high-profile foodie delivery service 
My Food Bag.  

Since its launch in March 2013, My Food 
Bag has grown its customer base to more 
than 10,000 and expanded delivery zones 
from Auckland to include Wellington, 
Hamilton, Tauranga, Christchurch 
and over the Tasman to Sydney and 
Melbourne. Having now delivered more 
than 2.5 million meals, My Food Bag has 
exceeded all growth expectations and 
continues to build rapidly. 

The bottom level has space for three retail 
areas, two of which have been leased, 
one to Parnell Baby Boutique who will be 
relocating from 481 Parnell Road. They 
will continue to offer a large selection of 
New Zealand and international brands for 
newborn to eight years, as well as a full 
range of accessories.  

The project is scheduled for completion at 
the end of 2014 and My Food Bag plan to 
move in mid-January. 

This well-known landmark at the top 
of Parnell Road is also the recipient of 
noteworthy additional investment in Parnell. 

To improve the experience of the 
100,000 plus people who visit Holy Trinity 
Cathedral each year, the Selwyn’s Vision 
project has been launched, which aims 
to complete and ultimately consecrate 
the city’s Anglican Cathedral. This project 
involves a new organ in the Cathedral, 
a new 120-seat chapel designed by 
Fearon Hay Architects, landscaping of 
the entire Cathedral precinct to improve 
pedestrian and vehicular access and 
restoration of the historic organ in the 
beautiful wooden church of St Mary’s. The 
project commenced in June 2014 with the 
removal of the bridge inside Holy Trinity 
and will be completed with the installation 
of the organ in late 2017. Already $12.6 
million has been donated over the last 

two and a half years for this project.
More information regarding donations can 
be found on the Cathedral website 
www.holy-trinity.org.nz.

 
The Strand is soon to undergo a 
substantial transformation from old 
warehouse space to character showroom/
retail. Positioned alongside the long-
standing flagship store Matisse Furniture 
is a large warehouse, which Vantage 
Group is preparing to redesign.  The 
transformation will create a large retail 
complex of 1,300m2 with an additional 
345m2 in a more modern tilt slab building. 
Both buildings will look to accommodate 
retail/showroom/home-ware tenancies. 
With new glazing and a piazza at the 
rear, the building’s occupants will enjoy 
an abundance of natural light and easy 
access. Additional car parking will also 
be to the rear of the property providing 
a total of 30 car parks. The property is 
minutes away from motorway access and 
has a number of public transport options 
nearby, making it a desirable location to 
be in.

Leasing enquiries can be directed via 
www.vgl.co.nz

One of Auckland’s biggest industrial old 
buildings has undergone a seismic upgrade 
and refurbishment. Once the former wool 
store and now the iconic Saatchi & Saatchi 
building, had some of the largest floor areas 
in New Zealand when it was built in 1912, 
abutting a separate 1940s building, although 
the two buildings appear as one from inside. 
“The upgrade comprised four elements,” 
said Rob Mihaljevich, General Manager of 
private family owned Strand Management. 
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THE COMPANY STARTED 
PURCHASING AND RESTORING 
HERITAGE BUILDINGS IN THE 
LATE 1980S, WHEN THE TREND 
WAS STILL TO DEMOLISH OLDER 
BUILDINGS AND REPLACE THEM 
WITH HIGH RISE OFFICES.

 
“First we had to create a seismic gap 
between the two original buildings, so we 
engineered a separate bracing system to 
distribute weight to the foundations for 
the 1940s building and disconnected the 
two. The second task was the foundation 
strengthening, going down about two 
metres around the outside of the building. 
Then a new diaphragm of exposed 
steel was installed, thus connecting all 
the floors to the walls. Lastly, parapets 
along The Strand were strengthened, 
by inserting vertical steel reinforcing 
into new, drilled cores. So effectively 
the parapets tie into the building in 
conjunction with the diaphragm work, 
almost like a steel spine.”
 
“Kudos must be shared with the tenants 
of the building, all of whom have endured 
some disruption over the past year, but 
they have recognised the importance of 
keeping the history of these buildings in a 
relatively young city like Auckland. Saatchi 
& Saatchi in particular, who have a long 
relationship with the building of some 
quarter of a century, have been incredibly 
flexible in the delivery of this project, 
which gives new life to an Auckland 
landmark that may have been consigned 
to the wrecking ball otherwise.”

 

 
Previously in the same ownership for more 
than twenty-five years, the Textile Centre 
was recently acquired by Phillimore 
Properties. 

The company started purchasing and 
restoring heritage buildings in the 
late 1980s, when the trend was still to 
demolish older buildings and replace 
them with high rise offices. At the time, 
the principals believed there was a niche 
market for tenants who wanted all the 

necessary modern facilities yet also 
enjoyed being in an environment that 
remained true to its era.

The Textile Centre has always had high 
occupancy as a result of the classic 
space it offers. Some of the current 
tenants are consolidating and even 
taking up more space. 

Ross Healy, Managing Director, says 
Phillimore is excited about the potential 
of this new acquisition. “The building 
has good bones. We will be looking to 
enhance the functionality and character 
feel. Work is likely to start on areas in the 
building that will cause minimal disruption 
to tenants.”

“We are very keen on the Parnell area and 
intend to upgrade the Textile Centre over 
time and whilst it won’t be to the extent 
we have done in the Imperial Building’s we 
do have Fearon Hay Architects producing 

preliminary concept plans.”

With more in the pipeline such as the 
recent sale of the Attwoods Building and 
the acquisition of additional property by 
Mansons, St Georges Bay Road looks set 
for many exiting developments. If all of this 
goes according to plan and is optimally 
tenanted, we would be looking at several 
hundred new people working in Parnell, not 
to mention the subsequent visitor attraction 
created by some of the high-quality design 
and installations planned.  

“Having worked in Parnell for over twenty 
five years now, I am personally excited 
about finally having the opportunity to unite 
the business community as a whole, instead 
of the fractionalised focus solely on the 
main street. It presents a chance to move 
Parnell forward as a premier destination for 
progressive companies wanting to interact 
in an inclusive business environment,” said 
Martyn Hamilton in conclusion. 

10 TEXTILE CENTRE

RIGHT: EXTERIOR CORNER VIEW OF 202 PARNELL ROAD
BELOW: THE TEXTILE BUILDING
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Over a period of time main 
streets and indeed suburbs 
tend to fluctuate in popularity, 
partly commensurate with 
the quality of offering of 
restaurants, cafés, retailers 
and office space. Parnell locals 
know that Parnell was once 
the place to be seen and to 
shop. With the likes of Patrick 
Steele, the VBG & The Oak 
and Whale, Parnell was ‘the’ 
place to go in Auckland.

Ponsonby is now what Parnell once was, 
with buzzing restaurants and national 
branded retailers, alongside stand-alone 
boutiques. However, this is changing 
and Parnell is showing all the signs of a 
renaissance with building conversions 
providing the catalyst for new restaurants 
and cafés opening such as 46 & York, 
Rubens and the recent Biskit Café. Mark 
Wallbank’s (owner of Ponsonby’s Blue 
Breeze Inn) new restaurant is about to 
open and without doubt will be a huge 
success thanks to Mark’s golden touch.

Masfen Group is dedicated to seeing 
the success and comeback of Parnell.

BRING BACK PARNELL

The French Market has become an iconic 
place to frequent in the weekends and we 
need to continue to carry this vibe over 
to Parnell Road. To achieve this, landlords 
and businesses require a cohesive vision 
as to what Parnell needs to become. 

The vision is clear — Parnell requires 
more high-quality and funky 
restaurant/café operators, successful 
quality retailers and successful businesses 
based in Parnell’s offices.

Masfen Group is working in partnership 
with all of these people and businesses 
to ensure success and quality in offerings. 
Good examples of this are the recently 
opened Misters and The Black Hoof in 
Wyndam Street, Biskit Café on Parnell 
Road and Gladeye’s character offices at 
the French Market.

We think stand-alone retailers offering 
high-end boutique type retailing will 
continue to best suit Parnell Road. 
Hartfields (an iconic Parnell retailer) and 
Sutcliffe Jewellers both fit this criteria, as 
well as upmarket linen shop Sienna (Italian 
fine linen). Parnell has a huge design 
focus, with many top furniture brands 
and fabric/textile houses in the area. We 
can capitalise on this with complimentary 
retailers, such as home ware, design shops 
and designer clothing.

Parnell needs a market/deli open seven 
days that locals can pop into after work 
and at weekends. It also needs good 
readymade meal options such as Bird on 
a Wire and a good fishmonger. These 
offerings bring local communities together.

ABOVE: ROLF MASFEN

MASFEN GROUP IS DEDICATED 
TO SEEING THE SUCCESS AND 
COMEBACK OF PARNELL
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WHAT’S FOR LUNCH, WHAT’S 
FOR DINNER?

In the next few months Parnell 
can look to a further revival in 
the gastronomy department. 
Complementing excellent 
mainstay establishments such 
as Antoine’s, Cibo, TriBeCa 
and NSP, new arrivals are 
bound to attract insatiable 
Auckland foodies back to our 
neighborhood. 

46 & York was arguably the first of the 
trendy newbies. Located in one of 
Auckland’s most iconic heritage buildings, 
situated at the bottom of Parnell Road 
opposite the lush greenery of Fraser 
Park, 46 & York take pride in providing a 
sophisticated, stylish decor combined with 
unpretentious friendly local ambience and 
service. Within a year they have claimed 
the spot of the hottest local in Parnell and 
as quoted by Concrete Playground, “46 
& York have nailed quite a unique offer — 
an elegant, attractive space, classic, good 
— actually great — service and delicious 
well-presented drinks and fare. Tempting 
as it would have been, this joint is not 
trying to be industrial hipster, grungy chic 
or Scandinavian minimalist cool. It’s going 
for a refined, classic old school elegance, 
which we reckon they have absolutely 
nailed. And it’s a perfect fit with Parnell, 
upmarket and classy without being snooty 
and inaccessible. Hoorah!”

NEW TO THE CAFÉ SCENE IS BISKIT

Located prominently on the corner of 
Parnell Road and Gibraltar Crescent, Biskit 
is a new café operated by Nick Bashota. 
Keen to make his own mark on Auckland’s 
café scene, Nick employed Material 
Creative to design a space that stands out 
on the main street, while fitting in with the 
overall aesthetic of Parnell. The café has 
an understated colour pallete: oak, white, 
dark navy, black, marble and natural stone 
tiles and handmade linen lanterns that fill 
the lofty ceiling.

Traces of the history of the building 
were uncovered during the fitout and 
were restored to add layers within 
the space. The exposed brick walls 
complement the restored wooden floors 
and the heritage columns.

“The word biscuit has multiple meanings. 
The one you think of first is a baked sweet 
cookie. Another identity for the word 
biscuit is unglazed porcelain or pottery. 
This meaning has texture, feeling and 
evokes a laid back spirit, a sense of calm 
and also connection of the earth to the 

food. We ran with this as the feeling we 
wanted to create in the café. It’s fresh, 
inviting and somewhere you want to stay 
a while,” says Nick. 

An excerpt from a recent review in The 
Denizen confirms this achievment, “in 
further relief to Parnell’s relatively-bereft 
coffee scene, newcomer Biskit Café 
and kitchen has been unveiled as the 
perfect example of what local residents 
have been calling for — a welcoming, 
comfortable, spacious spot in which to 
install oneself throughout the day. The 
newly-minted space, located on the 
corner of Parnell Road and Gibraltar 
Crescent, has been done justice by the 
talented team at Material Creative.”

With refined servings of smoked salmon 
and scrambled egg, to prawns tom yum 
and lemon infused linguine, there’s plenty 
on offer between that first cup of Allpress 
coffee to a late afternoon Somersby Cider 
on tap. 

BELLISSIMO! NEW ZEALAND’S 
FIRST AUTHENTIC ITALIAN 
MARKET COMES TO AUCKLAND.

Set to open early December, a genuine 
slice of Italy is about to delight the palates 
of Kiwi foodies, with the arrival of Italia 
Square in Parnell, Auckland.

Open seven days a week, Italia Square will 
occupy the retail areas and courtyards of 
the award-winning 6 Green Star Geyser 
Building in Parnell. It will include an Italian 
restaurant, café, bar and gelateria, as well 
as an Italian delicatessen featuring over 
500 gourmet food and wine suppliers.
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The range of gorgeous cuisine on offer 
will include Italian gelato, wines, beers, 
boutique chocolates, espresso, cheeses, 
hand-made pasta and anti-pasto. There 
will also be a wide variety of the finest 
New Zealand gourmet brands, including 
Neat Meats, Kapiti Cheese, Lewis Road 
Creamery and Bennetts of Mangawhai. 

The café will offer a selection of authentic 
gourmet food with a few surprises 
including Italian burgers!  The bar will 
of course feature the finest Italian beers 
and wines, while the Italian restaurant 
will include a wine tasting room and a 
renowned Italian chef whose identity will 
be revealed closer to the launch date — 
watch this space…

The creator of Italia Square, Antonio 
Aram, said the concept was a realisation 
of a dream for him, but more importantly 
a chance to pay homage to his father who 
has been a huge influence in his life and 
to inspire his children. “I want to bring a 
small piece of Italy to Auckland and create 
the sights, smells and wonderful tastes of 
home here,” Antonio says. 

“There will be Italian goods at Italia 
Square that cannot be bought anywhere 
else in New Zealand,” he says. “Alongside 
these exclusive Italian foods will be the 
best New Zealand brands as well.”

Antonio says Italia Square will be so 

much more than an Italian market, it 
will be a complete experience. “We will 
be offering cooking classes and guided 
tours to Italy to visit the regions where 
the food and wine we are bringing in, are 
made.”Italia Square is set to open in early 
December 2014. 

Locals are immensely excited about 
the possibility of finally being able to 
purchase take home food for those busy 
weeks and rushed dinner parties. “As a 
Parnell working mother I am so looking 
forward to being able to buy locally 
from Italia Square for convenient dinner 
options before heading home,” says 
Rebecca Foley from Hartfield Jewellers. 
“We have had premises in Parnell Road 
for the last 35 years and finally I will be 
able to gather quality ingredients for a 
dinner party, locally. Parnell has never 
been short of a fine selection of wines 
from various suppliers and Vaniyé offers 
the most decadent desserts, but now I 
will be able to pop into Italia Square for 
some gourmet supplies and then top it 
off with fresh flowers and scented candles 
from Windflower.” 

And if that’s not enough to inspire the 
home chef in our busy lives and we still 
want to eat ‘simple, healthy, delicious’ 
food, high-profile food delivery service My 
Food Bag will be right on our doorstep at 
283 Parnell Road from mid-January 2015. 
Based on the premise that ‘life is busy 
and getting a meal on the table can be 
a challenge’, every week Nadia Lim and 
her team of test chefs dream up a range 
of exciting and nutritious dinner recipes 
for you to take home and discover. What 
could be easier!

MYSTERY MARK?
And lastly, everyone is waiting in 
anticipation for the opening date of 
the mysterious new Mark Wallbank 
establishment in the premises of the 

previous Parnell Bar & Grill. 
Mark Wallbank is known as one of 
Auckland’s leading hospo trendsetters 
and owner of some of its most fashionable 
and successful restaurants. Wallbank left 
Parnell restaurant Cibo in 1999 and we 
are so pleased he is heading back to his 
roots in Parnell to reignite an ‘uber-cool 
gastronomy strip’. 

Following the reputation of Rocco and 
Magnum, he carved out a huge success 
in Ponsonby with MooChowChow and 
The Blue Breeze Inn, alongside chef Che 
Barrington. Voted most outstanding new 
establishment 2014 by the Lewisham 
Foundation, The Blue Breeze Inn boasts a 
menu that is modern Chinese combined 
with the best of Pacific produce. In 
addition, (proving that he really does have 
that magical x-factor), Mark was voted 
The Lewisham Foundation’s, outstanding 
restaurateur of 2014. 
 
So, locals have watched with great 
interest as the previous premises of 
196 Parnell Road are being set up for 
immense change. The scalloped plaster 
is gone and the interior has been 
completely gutted. Wallbank confirmed 
all to the New Zealand Herald just after 
the deal was done. “I’ve just signed on 
the bottom line. I can’t wait to come 
home to Parnell, I am so excited. We have 
taken over The Parnell Bar & Grill and it 
will be Asian. We are still working through 
the type. We are a few months off, but 
we will create an indoor-outdoor feel that 
people will love.” Situated in the middle 
of Parnell and on the edge of Heard Park, 
we can only imagine what he means. 

With rumours of considerable investment 
and a hoarding which says ‘something 
smoking is coming to this spot’ to lead us 
on, we enthusiastically wait to duplicate a 
Blue Breeze experience as quoted by The 
New Zealand Herald: “one of the most 
exciting dining experiences I’ve had in 
a long while. It’s out of the ordinary and 
leaves you head-over-heels in love with 
eating out.” 
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When it comes to 
sustainability, how does 
Parnell stack up? Samson 
Corporation’s General 
Manager Marco Creemers says 
the success of its 6 Green Star 
Geyser building at 100 Parnell 
Road is proof businesses see 
the value in reducing their 
carbon footprint. 

“We only have one more space to fill at 
Geyser so more and more people are 
valuing a greener workspace,” says Marco 
Creemers, who has worked in Geyser 
since it opened. “I think our tenants are 
experiencing the same as us — a much 
healthier environment to work in with 
happier, more productive staff.”

But being a sustainable suburb isn’t just 
about having greener buildings, it’s about 
creating a unified environment where 
people and businesses thrive.

“We’re lucky to have so many fantastic 
businesses creating a memorable 
shopping and eating precinct for visitors ABOVE: MARCO CREEMERS

BEING A SUSTAINABLE SUBURB 
ISN’T JUST ABOUT HAVING 
GREENER BUILDINGS, IT’S 
ABOUT CREATING A UNIFIED 
ENVIRONMENT WHERE PEOPLE 
AND BUSINESSES THRIVE

KEEPING PARNELL GREEN, 
IN  MORE WAYS THAN ONE

and locals,” says Marco, who has worked 
in Parnell on-and-off for twenty-five years. 
“But there are a few small things we could 
do to make it even better.”

Marco says he’d like to see shops all the 
way down both sides of the street to 
provide a more cohesive experience.

“There are a few car parks creating dead 
zones, so it would be great to put the 
parking underground and build stores 
at street level in the future,” he says. 
“The Real Estate Institute’s makeover 
is an example of great urban design 
because it’s bringing more retail to face 
the street.”

Marco’s looking forward to seeing what 
impact Italia Square, the new marketplace 

moving into the ground floor of Geyser, 
will have on the area.

“We’ll have a new Italian restaurant, 
gelateria and deli setting up shop early 
December, which should bring a new 
buzz and energy to the bottom end of 
Parnell, he says. “It’s really important 
to create communal spaces for people 
to congregate, share ideas and make 
connections. It helps sustain a positive 
working and living environment.”
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THE SHAPE OF THINGS TO COME
POLICY REVIEW

Auckland Council and 
Auckland Transport often 
use the business associations 
(BID’s) as a vehicle to 
disseminate information. 
Ideally all businesses should 
be represented and included. 
Unfortunately businesses not 
part of a BID are very often 
excluded, unless they have 
prioritised channels of policy 
information, often through 
contracted services. 

While a feedback loop is adequately 
provided for via the likes of Shape 
Auckland, most businesses find the 
documentation confusing and very time 
consuming to respond to. 

Advocacy and representation are top 
priorities to significantly influence local 
outcomes. Multi-level stakeholder 
engagement, including landlords, 
business and retail members is essential 
for success.

Here is a review of some of the policy 
documents we have tackled in the last 
few months. 

THE UNITARY PLAN 

Parnell Inc. have organised and prepared 
several submissions on behalf of our 
members to the Proposed Auckland 
Unitary Plan. The first round resulted in 
a very positive outcome reclassifying 
the zoning on the eastern side of 
Parnell Road. A subsequent submission 
coordinated with the Mt Hobson 
Group supporting the objective of the 
Proposed Auckland Unitary Plan to 
encourage greater intensification in parts 
of Auckland, gave careful consideration 
to how the proposed zoning and 

development controls would affect the 
future growth of the Parnell area and 
sought relief under various pertinent 
points. 

LOCAL ALCOHOL POLICY

Joining forces with the Newmarket 
Business Association, Parnell Inc. 
submitted a strong opposition to various 
components of this policy on behalf of the 
hospitality businesses in Parnell. Parnell 
Inc. asserted that the proposed zoning 
would place both Parnell and Newmarket 
at a distinct disadvantage to Ponsonby 
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and the CBD and challenged the draft 
policy suggestions around closing times. 
Parnell Inc. also attended hearings in 
this regard and await the result of the 
deliberations. 

AUCKLAND TRANSPORT PARKING 
DISCUSSION DOCUMENT 

Parking is an emotive subject, and the 
management of parking to facilitate the 
interests of our businesses is a key issue. 
In association with Newmarket Business 
Association, Parnell Inc. supported the 
intention to reduce commuter parking 
in city fringe areas and metropolitan and 
town centres, but completely opposed the 
removal of on-street parking on Broadway 
and Parnell Road, even if it was for clear-
ways in peak periods. The joint submission 
included over 250 signed oppositions 
from businesses. A further strategy and 
localised consultation will follow in 2015. 

AUCKLAND TRANSPORT, PARNELL 
RISE

Parnell Inc. are in the process of engaging 
with Auckland Transport on suggested 
changes to this intersection and feeder 
roads following a submission on behalf of 
businesses in the immediate area. 

ARTS & CULTURE, STRATEGIC 
ACTION PLAN

Of huge import to us as a Business 
Association is the goal of making it easier 
to plan, create and deliver innovative 
art and design in the public realm. 

While Parnell Inc. understands that for 
permanent placements, it is important 
to have a robust public art policy with 
protracted processes to final decision 
making, Parnell Inc. think that it could 
be contributing far more to temporarily 
transforming public places if there were 
fewer constraints in the resource consent 
process. In this submission Parnell Inc. 
supported the idea of offering open 
spaces with blanket resource consent to 
allow temporary arts and culture projects.

WAITEMATA LOCAL BOARD PLAN

Parnell Inc. submitted a response asking 
for support and intervention in various 
areas, affirmed their wording around 
effective parking and traffic management 
and asked to be actively informed and 
enrolled with any decisions regarding 
transport in and out of the port, as that 
could affect our members in the proposed 
boundary extension.

THE WAITEMATA DRAFT LOW 
CARBON ACTION PLAN

Parnell Inc. supported the draft 
suggestions to partner with business 
associations and Business Improvement 
Districts (BID’s) to design and deliver 
initiatives and are hopeful that we may 
see initial workshops to identify key 
challenges and opportunities. Parnell Inc. 
noted that it wishes to stay informed and 
actively involved in how this develops. 

TRADING AND EVENTS IN PUBLIC 
PLACES BYLAW

Parnell Inc.’s submission resisted 
further bylaws that will make outdoor 
hospitality trading more difficult, looked 
for less stringent controls relating to the 
distribution of promotional material if 
controlled in its own BID and requested 
more streamlined event consent 
processes. 

PROPOSED NEW SIGNAGE BYLAW

On behalf of the businesses Parnell Inc.
represent in Parnell we expressed a 
number of concerns, especially with 
regard to portable signage and sandwich 
boards, citing the inherent character 
and charm of the shopping precinct of 
Parnell in its cobblestone alleyways, 
side streets and ‘undiscovered’ corners, 
which shoppers love to explore. Parnell 
Inc.” highlighted the needs of several 
small businesses who are dependent on 
this type of signage and suggested that 
some of the new proposed restrictions are 
insensitive to the needs of business and 



A SUPPORTIVE BUSINESS ENVIRONMENT IS ESSENTIAL TO 
MAINTAIN AND GROW THE ECONOMIC BASE, TO PROVIDE 
EMPLOYMENT OPPORTUNITIES AND ENSURE A RESILIENT 
ECONOMY. GUIDED BY OUR CITY FRINGE ECONOMIC DEVELOPMENT 
ACTION PLAN, WE CONTINUE TO SUPPORT LOCAL BUSINESSES 
BY BUILDING RELATIONSHIPS WITH KEY SECTORS AND HELPING 
BUSINESS IMPROVEMENT DISTRICTS BECOME STRONG ADVOCATES 
FOR THE NEEDS OF LOCAL BUSINESSES AND CHAMPIONS OF 
ECONOMIC GROWTH.
 
WAITEMATA LOCAL BOARD SUPPORTS THE BUSINESS 
IMPROVEMENT DISTRICT (BID) APPROACH AS IT BRINGS TOGETHER 
LOCAL BUSINESSES COLLECTIVELY TO INVEST IN IMPROVEMENTS 
THAT ENHANCE THE LOCAL BUSINESS ENVIRONMENT SUCH AS 
DELIVERING BETTER SECURITY FOR THE TOWN CENTRE. A BID 
ALSO HAS THE ABILITY TO ADVOCATE AND COLLABORATE WITH 
THE COUNCIL ON BEHALF OF LOCAL BUSINESSES, SOMETHING I 
WELCOME AS IT IS IMPORTANT TO HEAR THE COLLECTIVE VIEWS 
OF LOCAL BUSINESS.

 
— SHALE CHAMBERS, CHAIR, WAITEMATA LOCAL BOARD
AUCKLAND COUNCIL

ARCHITECT VIEW ON PARNELL

ARCHITECTURE INFLUENCES THE WAY WE LIVE OUR LIVES AND 
IT IS A LONG AWAITED REVIVAL THAT WE ARE SEEING IN THE 
PARNELL VILLAGE.

PEOPLE ARE INFLUENCED BY THEIR BUILT ENVIRONMENT BUT 
FURTHER, PEOPLE’S MENTAL AND PHYSICAL WELLBEING IS LINKED 
TO GOOD DESIGN. 

PARNELL MAIN STREET IS SEEING THE UPGRADE, THE NEW, AND 
THE REINSERTION OF BUILDINGS INTO THE EXISTING VILLAGE 
FABRIC. NEW RESTAURANTS AND RETAIL ARE ON THE HORIZON 
THAT WILL ASSIST THIS REVITALISATION OF OUR HISTORIC 
PRECINCT. GOOD DESIGN, GREAT ARCHITECTURE, ENJOYABLE 
PLACES AND SPACES WILL ALLOW PARNELL BACK TO THE 
ENGAGING BUSY PLACE IT SHOULD BE.

IT IS EXCITING FOR OUR BUSINESS COMMUNITY TO SEE THIS 
REINVENTION AND WE LOOK FORWARD TO SEEING A REFORMED 
ENERGY WITHIN THE COMMUNITY — SUPPORT THE LOCAL!

— PAUL CLARKE, CROSSON CLARKE CARNACHAN 
ARCHITECTS

will make for bland suburbs in the future, 
devoid of vibrant business. Parnell Inc. 
have also spoken at a hearing. 

OTHER PROJECTS

Parnell Inc. are also actively engaged 
in several other projects that affect our 
precinct. Parnell Inc. have participated 
in several workshops on the Auckland 
Council Public Places CCTV Project and 
will follow the guidelines in any CCTV 
programme it envisages rolling out in the 
future. Together with Parnell Community 
Committee Parnell Inc. are engaged in 
numerous issues, one being the variable 
outcome of the Parnell station and 
adjacent land use.  

UPCOMING POLICY DOCUMENTS

• Local Approved Product Policy for                        
    psychoactive substances
• Long-Term Plan 2012-2022 (LTP)
• Significance and engagement policy

Advocacy is fundamental to Parnell Inc.
activity and the vast number of policy 
documents requesting feedback reflects 
the continued importance of providing 
a strong, consistent and united voice 
for local business. Parnell Inc. look 
forward to being able to engage with 
an increased area of representation, as 
many businesses located outside of BID 
boundaries appear unaware of impending 
policy changes until they materialise. 

Parnell, by its very nature an important 
fringe suburb, will continue to face 
infrastructure, transport and policy 
challenges. Representation in the next few 
years will necessitate creating a balance 
between the needs of business and the 
march of progress. 

Parnell Inc. will continue to work on behalf 
of its members, lobbying to remove 
obstacles to business, researching, 
consulting and making submissions to 
Auckland Council and Auckland Transport. 
Many of these objectives will be carried 
into 2015 and beyond. 
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WHAT MAKES PARNELL DIFFERENT? 

A vision for the future of 
Parnell is not only the domain 
of the business sector. 
Community organisations that 
work tirelessly to protect the 
interests of local residents 
and the public, who ultimately 
support our businesses, are 
integral to the framework of a 
cooperative community. 

Parnell Inc. works closely with Parnell 
Community Committee on several projects, 
a long-standing example being their passion 
for the preservation of the Parnell Diesel 
Depot and adjacent land use. “Parnell 
Train Station and Depot have been a key 
project,” said Luke Nuie, Chairman of Parnell 
Community Committee. “Our journey 
started in 2009, when together with Parnell 
Inc. and Stevens Lawson architects, we 
successfully lobbied the then Auckland City 
Council to locate the Parnell Train Station 
in the Waipapa Valley adjacent to the mid 
century heritage Parnell Diesel Depot shed 
occupied by Mainline Steam.

The thinking was focussed on what we 
called the Domain Rail Portal that would be 
the fourth or fifth busiest station on the rail 
network and provided outstanding scope for 
creative design on the surrounding land.

Recently, in light of all of the proposed 
budget cuts and capex reduction, we were 
advised that the Parnell Station would be 
deferred to a later date. We remain hopeful 
that this important project will find its way 
back on the priority agenda sooner rather 
than later, opening the door wider for more 
Aucklanders to enjoy this exceptional part of 
our city.”

Jenni Goulding, planning consultant for 
Parnell Community Committee is well 
known for her vision for Parnell as outlined in 
‘Tomorrow Parnell’. 

She poses the question — what makes 
Parnell different? 

“Parnell has all the attributes of a complete 
village. It has living, working, education, 
shopping, eating and entertainment spaces, 
with abundant landscape qualities of 
parkland and water. All parts of the village 
connect through streets, and green or water 
spaces, to The Domain and its old industrial 
neighbour Newmarket. Its history gives it 
a unique character and certain land uses, 
which are not found elsewhere in Auckland. 

Examples include: landmarks of The 
Anglican Cathedral and the oldest Catholic 
Church in the Auckland province, buildings 
housing historic working spaces — Heards 
and Nestle sweet factories, The Royal 
Foundation for the Blind and the old wharf 

stores. Heritage buildings are a reminder 
of Parnell’s past influence on Auckland’s 
government, commercial and residential 
development. Remnants of pathways into 
The Domain and down to the historic 
waterfront exist and stories are unearthed 
in every coastal or river valley and street. 
Parnell has embraced inner city living with a 
range of apartment developments. Where 
Parnell has succeeded is in providing a 
range of activities that support both a 
working and living environment. Parnell is a 
compact and intimate suburb, its boundaries 
easily defined by the sea and The Domain. 
Its future lies in respecting its past and in 
securing the same village strengths that have 
sustained it. Auckland’s planning has been 
transport focussed around corridors, whereas 
Parnell’s success is its compact development 
around a heart; nodal planning.

Parnell, as a village, needs to adapt to 
a changing city and to welcome ideas 
and opportunities that don’t undermine 
the things defining it — character and 
heritage. Embracing village attributes and 
maximising opportunities means intelligent 
and sustainable growth by intensification 
in appropriate areas, outstanding new 
architecture in its own right, but also as 
a great neighbour for existing mellow 
buildings and recognising the evolving 
urban context.”

(Ref. Author Jenni Goulding, Tomorrow Parnell)
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The Proposed Auckland Unitary Plan has 
now given the main centre on Parnell Road a 
Town Centre zone. The zone will allow for the 
village and surrounds to thrive and grow while 
protecting the heritage buildings that form 
the fabric of the area. The Town Centre zone 
has been extended along Parnell Road to the 
top end of St Georges Bay Road and up to St 
Stephens Avenue.

The western flank of Parnell from Heather Street up to Tika 
Street has been zoned Mixed Use providing for a mix of 
commercial and medium density housing.

In terms of the retail strip the Council is looking at relaxing 
the requirement to provide additional car park spaces for 
restaurants and cafs. This has been a stumbling block to 
increasing floor area and a barrier to entry for new operators. 

Overall the Unitary Plan has provided Parnell with an 
opportunity to preserve its heritage while providing 
opportunities for increased sensitive development. 

“I am excited by what Parnell has to offer now and very 
optimistic that the Unitary Plan lays a foundation for future 
growth and opportunities in an area located on the door step of 
the CBD yet retains a village like atmosphere.” 

Hamish Firth, 
Principal, 
Mt Hobson Group 

Parnell’s become the waking giant in Auckland 
commercial property — attracting new 
investors and companies. 

Property owners and tenants are waking up to Parnell in their 
droves for its location, value for money, ease of access for 
customers and staff and its dramatic increase in modern amenities.

Commercial real estate activity in Parnell has skyrocketed in 
the last year — particularly for large leases. It is now seen as 
a ‘solution location’ for businesses needing to create work 
environments to attract and retain amazing talent and looking to 
develop their brand locally and overseas. 

Today Parnell caters for fast-growing companies like Findly, 
GeoOp and Xero, to the established advertising powerhouses 
of Saatchi’s, Ogilvy and Carat. It’s also home to the ever-
expanding incubators that love the Icehouse and global 
companies like BAT and Dell.  

If you are in the digital and ICT industries — Parnell’s the place 
to be — and being close to the university helps! 

Parnell is a great investment and attractive location for 
companies. It’s a resource rich area to work in and an even 
better place to live, play and rest.

THE 
PROPOSED 
AUCKLAND 
UNITARY 

PLAN

WHILE 
YOU WERE 
SLEEPING 

. . . 

Notable sales in the past 12 months;
• 46 Parnell Road $15.4 million
• 97-115 The Strand $7.82 million 
• 99-115 St Georges Bay Road $8 million 
• 177 Parnell Road $7.948 million
• 235 Parnell Road $2.5 million
• Textile Centre $25 million
• 74 St Georges Bay Road $4.6 million
Notable leases
• BAT Industries (1,100m2)
• Outsmart Games (700m2)
• Pulse Energy (1,422m2)
• Xero (1,000m2 + )
• New Zealand Racing Board (1,200m2) 
(Source Colliers International)

Written by Chris Palmer & Mark Wyness of Colliers International
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Over the last ten years, Parnell 
has experienced improved 
access to the motorway via 
Stanley Street, to South and 
West Auckland, as well as the 
North Shore. This, together 
with connecting the CBD to 
Newmarket makes Parnell an 
important arterial route. 

Callum Baker, Governing Director 
Parklane Group feels that this has resulted 
in significant growth in the retail and 
commercial sector with subsequent 
implications on security requirements. 
“Parnell has, as much as any other suburb, 
its own crime issues. Unfortunately, public 
resources are spread really thin to cover 
the cost for security in most suburban 
areas,” he said.

“Many suburbs in Auckland will need 
to reassess their security and crime 
prevention needs to meet challenges 
around car theft, burglaries, wilful damage 
to property and general street safety.”

Via the Parnell Business Association, 
Callum has been actively involved in an 
ongoing assessment over the past three 

CRIME PR EVENTION IN PARNELL  

years with the police, security companies 
and consultants, as well as conducting 
initial discussions with building owners. 
The process started with evaluating 
monthly crime stats, earmarking certain 
streets and hot spots and exploring 
opportunities to potentially work together 
with adjoining precincts or other service 
providers. 

“The business community needs to feel 
safe and up until now there have been 
no funds to support a crime prevention 
and security plan. However, I am excited 
that through Parnell Inc. expanding their 
membership base, it will be possible to 
allocate substantial funds to initiate a 
programme.” 

The Parnell Business Association recently 
employed a security consultant to source 
proposals and costs for CCTV and other 
services and a number of professional 
security companies have responded 

accordingly. Parnell businesses have 
multiple providers of routine patrols, 
alarm response and monitoring and 
there is definitely an opportunity for 
improvements via Parnell Inc., through a 
more aligned approach that could achieve 
economies of scale, more security visibility 
with a more informed security solution for 
these services.

“Phase one will focus on mobile 
street patrols and long term we are 
recommending an integrated Crime 
Prevention Plan comprising CCTV, mobile 
street patrols and other safety initiatives. 
Parnell Inc. have committed no less 
than $100,000 to this process in year 
one. Further consultation with all Parnell 
businesses and landowners will determine 
the extent of CCTV deployment, and 
various options on surveillance monitoring 
will be explored.”

“We look forward to putting this in 
place over next 12 months once the BID 
expansion is concluded,” said Callum 
in closing. 

VIA THE PARNELL BUSINESS 
ASSOCIATION, CALLUM HAS 
BEEN ACTIVELY INVOLVED IN AN 
ONGOING ASSESSMENT OVER THE 
PAST THREE YEARS 
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WHAT ARE THE BENEFITS? 

ONE VOICE FOR ADVOCACY & REPRESENTATION

Advocacy and representation are arguably the most valuable 
services provided by a businesses association in Auckland, 
especially for small to medium businesses that do not have 
the opportunity to represent themselves. Countless policy 
documents cross our desk and most companies do not have the 
time or resources to read, let alone digest or respond to issues 
that may affect them. 

The Auckland Council often use the BID’s as a direct conduit to 
disseminate policy information and many businesses located 
outside of BID boundaries appear unaware of impending policy 
changes until they materialise. Parnell, by its very nature an 
important fringe suburb, sharing vital access to the port, will 
continue to face infrastructure, transport and policy challenges. 

THE WHY,WHAT,W HERE AND 
WHEN OF THE B O UNDARY                                          

 EXPANSION

ONE STRATEGY FOR CRIME PREVENTION

Escalating crime in the area combined with stressed resources in 
the public sector warrants that we increase crime prevention and 
security. Parnell has no local police station and many neighbouring 
suburbs have security plans in place, making Parnell a vulnerable 
target in between. An analysis of other BID’s in the city show 
solutions varying from crime prevention officers, to CCTV, 
surveillance monitoring, street patrols and/or a combination of all the 
above. Crime Prevention Through Environmental Design (CPTED) is 
a first step in establishing a crime prevention strategy and security 
plan. In addition to us establishing a base of awareness by formally 
adopting CPTED policies, there are various security and safety issues 
that need capital investment and proactive initiatives in order for 
Parnell to remain a competitive precinct for the take-up of vacant 
space and leasing.

Following a successful expansion:

Phase 1. We will contribute some $80,000 in 2015/2016 towards a 
Parnell wide mobile street patrol service to achieve visibility in the 
area as a deterrent during hours typically at risk. The take-up of local 
business will potentially realise economies of scale on this service for 
following years.

Phase 2. Parnell Inc. will be contribute $20-$40,000* towards a 
strategic level of CCTV deployment with the potential of ongoing 
monitoring via remote access.  We are involved with Auckland 
Council Public Places CCTV Project and will follow those guidelines 
accordingly.  

Consultation with all stakeholders will commence from July 2015 
to determine their needs and preferred solutions in this regard with 
the intention of devising a 3-5 year programme with required capital 
expenditure and infrastructure.
 
*Budget dependent on exact boundary expansion achieved.

As part of Parnell Inc. your business 
will have an opportunity to express 
your views and participate in important 
submissions that potentially affect your 
business future.

Why you should support a business association 
fully representative of all businesses in Parnell.

Your business will be involved in a 
crime prevention and security plan 
for the entire Parnell area that will 
contribute towards a long term 
strategy, with a significant sum 
contributed from Parnell Inc.

One Voice for advocacy and 
representation
One Strategy for crime 
prevention
One Brand to market
One Community to connect
One Environment we all share
One Parnell, One Precinct

ON
E
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ONE BRAND TO MARKET
Parnell Inc. has a robust online presence with dominant search 
traffic using ‘Parnell’. Our business listings are a mainstay for 
many small businesses with limited online presence and our 
new site will have capacity for over 1000 directory entries with 
multiple interactive platforms. Parnell.net.nz will also offer 
increased coverage of community organisations and be the 
ultimate online authority for Parnell.

We have a healthy database of over 2000 local businesses, 
residents and shoppers with whom we communicate regularly 
and interface via this medium, as well as social media to 
broadcast initiatives on behalf of our members.

We have the ability to leverage events from various 
neighbouring world-class facilities, such as the Auckland 
Museum and ASB Tennis Arena. We take to market the 
promotion of businesses in categories that have the critical mass 
to stand out as precinct USP’s (Unique Selling Propositions), such 
as home furnishing and décor, galleries and hospitality offerings. 

However, precinct marketing is a highly competitive activity in 
Auckland and the unique positioning once held in the retail 
strip of Parnell has been eroded by new offerings around the 
city and other fringe suburbs. Additional PR and publicity that 
will enhance the profile of Parnell in general is required, as are 
initiatives directed at the tourist market. 

The current Parnell Inc. brand and brand definition is outdated 
and out of pace with the greater business area. In partnership 
with a local creative agency, one of the first tasks following a 
successful boundary expansion will be the rebrand of Parnell 
Inc. to truly reflect the entire district.

ONE COMMUNITY TO CONNECT
Our role as a business association is to encourage networking 
and a shared community between the businesses in our 
precinct. Regular communication takes place with all of our 
members, including dispensation of information from policies to 
promotions. Regular B2B network meetings are held and over 
the next two years strategic partnerships will be explored so that 
we are in a position to offer business development and educative 
forums that are of value to our members. 

In addition Parnell Inc. regularly interfaces with landlords and 
leasing brokers to address the shortcomings in the current tenant 
mix. Much of the decrease in foot traffic to Parnell is a result of 
the loss of some key tenants over the past few years and the 
subsequent depletion of certain retail categories, including 
destination convenience, draw card gifting, as well as specific 
stores and hospitality outlets that attracted tourists. An improved 
tenant mix will not only create a sustainable patronage to the 
area, but will also increase land values and ROI over time. 

ONE ENVIRONMENT WE ALL SHARE

Parnell has always enjoyed street beautification and part of the 
role of Parnell Inc. is to see that this is maintained. In addition 
to our members, local Parnell residents have high expectations 
of the Parnell streetscape environment and the preservation of 
its heritage. 

Over the past few years Parnell Inc. has invested nearly 
$100,000 in fairy lights on building facades and in heritage and 
prominent trees along Parnell Road. 

Beyond Parnell Road, work needs to commence to enhance 
connections between The Domain and the Waipapa Valley and 
from Parnell Road through to Gladstone Road. In cooperation 
with Parnell Community Committee we support the preservation 
of the Diesel Depot and are lobbying for a smaller scale station 
to accommodate budget cuts.

In addition, Parnell Inc. would like to initiate projects that have 
an impact on our environment in the future. Under discussion is 
the curatorship of a sculpture walk and relevant environmentally 
sustainable initiatives. (The budget and scale of work will be 
dependent on the successful boundary expansion or grants). 
 

WHERE AND HOW WILL THIS TAKE PLACE?

Currently, 48 Business Improvement District (BID) Partnership 
Programmes operate across the Auckland region, representing 
over 25,000 businesses. Parnell Inc. currently represents 
nearly 500 businesses, totalling a capital value of $418 million. 
Following the expansion, our representation will increase to 
800-1000 businesses signifying nearly a billion dollars in 
capital value. 

Under the programme, businesses vote collectively to invest 
in improvements to enhance their local business environment. 
Following support for this approach, the council collects a 
targeted rate and works with the businesses to implement 
improvements. All of the targeted rate collected by Auckland 
Council is returned to the business group. The targeted rate is 
based on the capital value of the land and is levied in the rates 
bill to the landowner. 

Your business could benefit from all 
our current marketing initiatives and 
play a part in the redefinition of the 
Parnell brand and brand experience.

Your business will have greater 
networking opportunities within an 
established business community of over 
800 businesses representing nearly 
7000 workers.

You could actively participate in your 
business’ environment, preserving 
heritage, maintaining streetscapes, 
supporting public arts projects 
and contributing to council carbon 
reduction plans. 
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ARCHITECT VIEW ON PARNELL

THE PARNELL HIGH STREET HAS ALWAYS HAD A VERY HUMAN SCALE WHICH HAS MADE IT A POPULAR STREET IN WHICH TO  STROLL, 
SHOP AND DINE. THE ADDITION OF THE PARNELL VILLAGE IN THE LATE 70S CREATED A NETWORK OF PATHWAYS AND LANEWAYS THAT 
HAVE ADDED TO THIS UNIQUE MIX OF SHOPS, OFFICES AND ENTERTAINMENT VENUES. 

IF THE VIABILITY OF THIS ENVIRONMENT IS TO SURVIVE, INTENSIFICATION OF MIXED USE DEVELOPMENT WITH PARTICULAR EMPHASIS 
ON RESIDENTIAL INFILL AND CONVERSION NEEDS TO BE ENCOURAGED. IN ORDER TO INCREASE THE COMMERCIAL VIABILITY OF RETAIL 
AND FOOD AND BEVERAGE ACTIVITIES WITHIN THE SECONDARY LAYERS OF THE PARNELL STREETS AND LANEWAYS, WE NEED TO 
INCREASE THE MIX OF RESIDENTIAL AND OFFICE INFILL. 

PEDESTRIAN LINKAGES ARE CRITICAL BETWEEN THE HIGH STREET AND THE RESIDENTIAL AND OFFICES BEHIND. THE CREATION OF THE 
PARNELL RAILWAY STATION WILL ALSO PROVIDE A SIGNIFICANT PORTAL DELIVERING REGULAR NUMBERS TO PERMEATE THROUGH THE 
PEDESTRIAN LINKAGES TO PARNELL RISE. 

THE PARNELL TOWN CENTRE HAS THE POTENTIAL TO BE ONE OF AUCKLAND’S MOST SUCCESSFUL INTENSIVE MIXED USE 
NEIGHBOURHOODS, IF WELL DESIGNED RESIDENTIAL INTENSIFICATION IS ALLOWED TO INFILL THE BACK STREETS OF PARNELL RISE.

— RICHARD NAISH, RTA STUDIO

The current targeted rate in Parnell is 0.00085113%. Should 
we manage to achieve the full boundary expansion of the 
business precinct, there is a possibiliy of reducing this rate for 
all members. 

Every single business entity is given a vote, no matter how small, 
no matter how large. When your voting pack arrives in April, all 
you need to do is exercise your right and vote. 

Parnell Inc. currently represents all the businesses along Parnell 
Road, from George Street to Augustus Terrace (within the red 
lines on the diagram). The intention is to expand the area of 
representation to incorporate St Georges Bay Road, along The 
Strand, the York Street area and reaching up towards Gladstone 
Road on the one side and Carlaw Park on the other. 

WHEN WILL IT HAPPEN?
An independent voting agency takes over the process and 
will send out ballot papers to all businesses and landowners 
around the end of April 2015. We would recommend that every 
business in the area makes sure that they are on our database 
(especially if you have located to Parnell recently, or changed 
the name of your business). If the ballot is successful, it will 
come into effect from July 2015. 

ONE PARNELL, ONE PRECINCT
A business association defined by a narrow strip of road, 
connects the major metropolitan precinct of Newmarket to 
the heart of the city, representing a range of business and 
shopping precincts. The evolution from the ‘strip mentality’ 
of Parnell to embracing the sensitivities of an entire precinct 
is necessary and timely. We need your support. PARNELL

P R E C I N C T

ON
E ONE
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PARNELL — 
THE CREATIVE

QUARTER 

We first moved to Parnell in 2001 where our business has flourished ever since. Our accounting, tax 
and business professionals travel from all over Auckland as they enjoy working on the top floor of 60 

Parnell Road, where we enjoy panoramic views of Auckland which are uplifting on a blue sky day. 
Parnell has everything for us — Holy Trinity Cathedral and other historic and sacred churches, top class 
restaurants, cafés, bars, food to go, wonderful art galleries, exciting shopping opportunities, parks and 

sculptures, and so much heritage!
 

No wonder our clients love to come and visit us and spend time in Parnell. 

However, in order to survive and remain popular and competitive with our neighbours I believe we need 
to increase the greater business area which has grown substantially but is not yet incorporated in the 

current Business Association or BID (Business Improvement District) as it is termed. 
Thanks to the Unitary Plan we are going to see intensive mixed use neighbourhoods, with residential 

intensification in and around the streets of Parnell and more wonderful commercial developments such 
as the 6 Green Star Geyser Building at 100 Parnell Road. 

I fully support the BID Expansion Plan being run by Cheryl Adamson and her team at Parnell Inc. and 
believe that it will help lead to an expanded and more broadly based Business Association and a much 

more vibrant and exciting business community from which we can all benefit. 

Chris Lynch — Treasurer for Parnell Inc. 
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REDESIGNING PARNELL

Times, people and places 
change. Iconic brands 
the world over have 
updated distinctive logos, 
with probably the most 
recognisable to track, the 
cluttered world of fizzy drinks. 

Once Auckland’s ‘darling’, the Parnell 
brand has evolved from the oval Clarins 
look-alike to the current retro swirl font, 
with tag line ‘the creative quarter’. 
Parnell is without doubt a creative 
and design industry hub, populated 
with an imaginative plethora of ad 
agencies, design studios, architects, 
interior and home décor suppliers. It is 
arguably still Auckland’s number one art 
destination, with the largest collection 
of galleries in one street, representing 
a wide range of artists, from the iconic 
to the up-and-coming. Yet the current 
brand representation has varied ‘buy 
in’ and whether that relates to a stylistic 
interpretation or brand positioning is 
open for debate. 

Competing for attention against 
‘experiencing’ Newmarket, ‘living life 
locally’ in Remuera, ‘Auckland’s Hippest 
Strip’ (Ponsonby), newcomer ‘the Soho 
of New Zealand’ (Uptown) and the big 
‘Heart of the City’ can be a daunting task 
for any brand builder. Parnell Road is a 
distinctively niched-style precinct with 
mainstream appeal; tree lined streets 
and hidden courtyards of the delightfully 
preserved and whimsically converted 
villas in Parnell Village, contrasting with 
ultra modern 6 Green Star landmark 
buildings, while the urban regeneration 

of the greater Parnell continues to 
evolve.  As precincts change, the most 
vexing challenge for a brand are the 
ever-changing consumer expectations 
and needs.
 
David Williams, in an editorial in The 
Gardens magazine said, “in other words, 
the lines are blurred, the threads of 
Parnell’s history woven together to form a 
complex, colourful and intricate tapestry, 
where one strand means what it does 
because of the others that run alongside 
it. These strands are the people of 
Parnell, those who live and work there, 
those who are striving to make it a richer, 
more prosperous community, and who 
see in its future a community that works 
and plays together, that enjoys the 
culture, art, fashion and dining, as much 
as they do the heritage of the place.”

So, it is open for debate. Perceptions 
of the current Parnell Inc. brand and 
brand positioning will be investigated 
as part of the engagement strategy 
prior to balloting, but we envisage 
the rebrand being an inclusive and 
consultative initiative engaging with 
both current and new members. The 
rebrand process would begin after the 
boundary expansion.

Change just for the sake of change 
doesn’t necessarily contribute to a better 
brand experience. Will this involve a 
complete makeover or minor refinement? 
What will build the most equity in the 
mind of customers over time? This and 
many more questions will be answered 
in time, but certainly there’s enough 
creative talent in Parnell to challenge 
and inspire. 

IT’S SO GREAT TO SEE SOMETHING 
WHICH STARTED AS A STRATEGY 
PLAN AT THE ICEHOUSE, NOW 
BECOMING A REALITY. PARNELL 
INC. NEEDS TO EXPAND THEIR 
BOUNDARIES AND ENCOMPASS THE 
WHOLE SUBURB, NOT JUST THE 
VILLAGE. THERE’S A WHOLE LOT OF 
THRIVING, INNOVATIVE BUSINESSES 
JUST DOWN THE HILL ALONG THE 
STRAND AND ST GEORGES BAY 
ROAD.

— ANDY HAMILTON, CEO OF 
THE ICEHOUSE
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The Parnell Inc. Office

323 Parnell Road, Parnell, Auckland 1052.
(Located at the back of the village — in the rear courtyard, next to The Chocolate Boutique)

Phone: 09 379 0606 email: info@parnell.net.nz

Every effort has been made to verify the accuracy of the information at the time of going to print. Parnell Inc. accept no 
liability for variances in information and change of circumstances or development plans.


