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C H A I R M A N ´ S  R E P O R T
The past year has seen the Association successfully execute a number of initiatives and 
projects while actively contributing to a range of Auckland Council and Transport plans.

The Annual Report provides comprehensive detail of our achievements over the past year 
and I am pleased to say the Board and the Management team have been successful in 
achieving some great results for the Parnell business community. In terms of our ongoing 
goals as noted in the Strategic Framework, for the second year running, we have the lowest 
commercial vacancy rate in the city fringe at 2.5% (Source Colliers International Research), 
and the average crime monthly incidents have dropped by a further 9% year on year.

The Annual stats on spend and transactions as reported by 
Marketview revealed some interesting trends. The first quarter 
of 2018 was our best quarter ever, followed by a much slower 
second quarter as compared to the previous year, which we 
attribute to the fact that last Autumn and early Winter the 
Master Games and Lions Rugby Tour contributed largely to 
the hospitality sector. The overall growth in spend for the full 
year ended at 3.2% with an increase in transaction value of 
5.5%, still maintaining the growth curve we have seen since 
2014. 

The most significant outcome for Parnell in the past year 
was the issuing of the Draft Parnell Plan This is a significant 
milestone as we are the only city precinct which to date 
has not had a local area plan. We actively engaged with our 
members and our response to Council reflected the passion 
and drive we have for our future. We had positive feedback 
from the Waitematā Local Board on our submissions both 
as to the substance and quality. Our focus over the next 
few years will be to work with Council on the final plan and 
actively assist in its implementation.

I would like to thank the Waitematā Local Board for assisting us 
in getting a number of projects across the line when we have 

R E T A I L 
P E R F O R M A N C E
COMPARED TO  SAME  

TIME LAST YEAR

S P E N D

+3.2%

TRANSACTION
VALUE

+5.5%

met brick walls at Auckland Council and Auckland Transport. The 
functionality of the bureaucracy within these two organisations is 
fractured and cumbersome which often shows up in an adversarial 
culture that is not helpful when we want to make Parnell the most 
sought after Auckland City fringe precinct in which to do business.

Moving forward we have some exciting initiatives planned, 
especially around Christmas. Parnell will witness the installation of 
a huge multi coloured Bauble in Heard Park plus a number of new 
custom designed festive lights on street poles up Parnell Road.

To the board members – I am grateful for the time and effort you 
dedicate to Parnell and a special acknowledgment to the retiring 
board members Carey Oldfield and Ken Crosson. 

And thanks to Cheryl Adamson our GM and her team for making  
Parnell the Space to Be for business.

Yours Sincerely 
Paul van Dorsten 
CHAIRMAN EXECUTIVE COMMITTEE
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R E P O R T  O F  T H E  
G E N E R A L  M A N A G E R
As we watched the edges of our precinct reshape in the past year, with 
significant development taking place in St Georges Bay Road on the one end 
and Parnell Station beginning to activate on the other, the Draft Parnell Plan 
was a welcome document in setting out the connectivity issues we have noted 
over the past few years. 

In the wider context Auckland Council and Auckland Transport dominated the 
submissions space in the past year, asking for feedback on several Auckland 
wide key budget areas, proposing to come to terms with traffic congestion and 
infrastructure requirements needed to support the growth in our city. 

On the marketing front, it was certainly a year of celebrating our four legged 
friends. From the unflinching support of our mini market ‘Paws in Parnell’ to the 
successful Chinese New Year promotion for Year of the Dog, man’s best friend 
took centre stage, while previously successful category promotions continued 
to deliver results. 

Changes in the tenant mix over the past year seem to have followed two trends, 
one of occupying unique spaces with niche offerings, the other maximising 
the on-going trend in pursuit of good health and sustainability, giving rise to 
several new hospitality outlets with a health focus.

A new security company was appointed in Nov 2017 increasing the daytime 
patrol hours, plus a dedicated vehicle patrol at night and the CCTV network 
expansion process commenced with the first landowner external public facing 
camera installed. 

As always, the key to furthering any of our objectives is the support of 
the Waitematā Local Board, and particularly the support of the Executive 
Committee and chair Paul van Dorsten, without whom it would be impossible 
for our office to achieve our joint aspirations for Parnell.

Yours Sincerely
Cheryl Adamson
GENERAL MANAGER

F R I N G E  O F F I C E  P R E C I N C T  V A C A N C Y  R A T E S 

2 0 1 8 2 0 1 7 M O V E M E N T

Parnell 2.5% 3.3%

Newmarket 4.0% 6.9%

Grafton 5.6% 6.9%

Newton 7.3% 6.6%

K' Road 10.4% 16.4%

Av. City Fringe 5.8% 6.9%

Source - Colliers Research
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ONE OF THE KEY ACHIEVEMENTS IN THE PAST YEAR HAS 
BEEN THE COMPLETION AND FIRST CONSULTATION PHASE OF 
THE DRAFT PARNELL PLAN. TABLED AS ‘A 30 YEAR PLAN FOR 
AUCKLAND’S FIRST SUBURB’, WHEN COMPLETE THE PARNELL 
PLAN WILL PROVIDE STRATEGIC GUIDANCE TO ENSURE PARNELL 
CONTINUES TO BE A FANTASTIC PLACE TO LIVE, WORK, PLAY AND 
DO BUSINESS IN THE FUTURE. IT WILL SET OUT THE COMMUNITY’S 
VISION FOR THE AREA, KEY OBJECTIVES, AND STRATEGIES FOR 
ACHIEVING THESE OBJECTIVES. 

A N N U A L  R E P O R T  2 0 1 7 / 2 0 1 8 

A D V O C A C Y  A N D 
R E P R E S E N T A T I O N
T H E  P A R N E L L  P L A N

The draft version of The Parnell Plan was developed together 
with a team from Auckland Council’s ‘Plans and Places’ 
department in a series of workshops together with key 
stakeholder community groups as well as mana whenua. The 
Waitematā Local Board sponsored the consultation phase. The 
PBA actively participated in the workshops and encouraged 
as many of our members as possible to participate in the 
consultation feedback opportunities. This took place via our 
own communication channels, but also group presentations 
and a tuk-tuk that drove around the district for a two week 
period, soliciting survey feedback. 

Parnell has suffered from a lack of Auckland Council and CCO 
funding for several years and is the only city fringe precinct that, 
to date, has not had any kind of Local Area Plan. Thus we are 
‘late in the game’ in terms of the urban treatment of competitive 
business and retail areas and keep on getting left behind other 
zones, either in the central city or city fringe, that are considered 
a more important priority. 

Our submission highlighted the fact that while the consultation 
document captures the essence of what is needed in order 
to secure the prosperous future of Parnell, it is crucial that a 
number of infrastructure projects be funded in order to support 
the vision. 

Parnell is Auckland’s first suburb and has an enviable setting 
on the city fringe. It is one of the gateways to the city centre; 
located between the Auckland Domain and the bays of the 
Waitematā. Parnell is close to a number of major facilities 
including the Auckland War Memorial Museum, Spark Arena, 
Ports of Auckland, Auckland Hospital and the University of 
Auckland. It has long been one of Auckland’s most desirable 
suburbs due to its strategic location, range of restaurants, bars, 
parks, community facilities and employment opportunities.

Whilst it has all these positive attributes, it is topographically 
challenged and experiences a lack of East/West connectivity, 
which is hindering how the suburb develops. It is also 
squeezed between the well funded precincts of the CBD and 
Newmarket, at the mercy of SH16, the heavy traffic from Ports 
of Auckland and the resulting restricted access in and out of 
the suburb. Parnell Station is currently poorly connected and 
underdeveloped, links to Auckland Museum are hard to find 
or navigate, The Strand lacks amenity, it is generally difficult to 
move and find your way between the various business zones 
– and despite significant investment from several developers 
(first in Carlaw Park and more recently in St Georges Bay Road), 
there has been minimal new infrastructure from Council and 
Council CCO’s by way of even streetscape upgrades. 

With its location so close to the City Centre and close proximity 
to key Auckland sites, if accessibility to these attractions was 
improved with infrastructure upgrades and attractive urban 
design solutions, plus supported by public transport accessibility, 
Parnell could be the ‘jewel in the crown’ of Auckland suburbs. 
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C O U N C I L  A N D 
T R A N S P O R T  U P D A T E 

P A R K I N G  M A N A G E M E N T  S T U D Y 

Following the Parking Management Survey in Parnell, Auckland 
Transport proposed a variety of parking zones and restrictions in 
Parnell to better manage parking demand and improve parking 
availability in the area. 

They consulted first on Phase 1 for two zones, then Phase 2 for 
the remainder of the area. Phase 1 of the residential parking 
zone in and around Gladstone Road was implemented late 
in 2017 and the metered parking in and around St Georges 
Bay Road was implemented in June 2018. Feedback on both 
initiatives was that it has certainly reduced commuter parking, 
but placed more pressure on staff who are poorly served by 
Public Transport options. Businesses and cafés in and around 
St Georges Bay Road have particularly welcomed the metered 
parking. 

A U C K L A N D  C O U N C I L  1 0  Y E A R 
B U D G E T ,  ( L T P )  F U E L  T A X  A N D 
A U C K L A N D  P L A N 

This was a massive council consultation in the last year, comprising 
a response to the 10 Year Budget or Long Term Plan (LTP) as well as 
the introduction of the Regional Fuel Tax, plus a response to rates, 
cleaning up our harbours, endangered species and the greater 
Auckland Plan. The Parnell Business Association submitted in our 
own capacity as well as collectively with several of the other BID’s. 
We called for transparent and stable rates, reinforcing previous 
disputes on the business differential, highlighted congestion 
issues, called for more savings and CCO accountability, especially 
where that relates to mitigating detrimental business disruptions 
caused by transport infrastructure. In the Auckland Plan we called 
for the inclusion of built heritage and again reinforced our need for 
infrastructure spending in Parnell in the Local Board Plan update. 

R E G I O N A L  L A N D  T R A N S P O R T A T I O N 
P L A N  ( R L T P )

The Auckland Regional Transport Committee sought feedback 
on the Proposed Regional Fuel Tax projects and Regional 
Land Transport Plan 2018-28, citing rapid population growth, 
significant transport challenges and a focus on public and active 
transport, designed to free up road capacity. Our submission 
highlighted the burden on businesses of the double fuel tax 
in Auckland. We noted that the current Draft RLTP of over $4 
billion offers virtually nothing for Parnell and there are almost no 
specifically funded projects that are of direct benefit to Parnell, 
(with the exception of 2 small NZTA allocations) and that while 
we support several initiatives in greater Auckland to improve 
our multimodal transport options, it is of no use if the existing 
network in and around the city fringe is not improved. 
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P A R N E L L  S T A T I O N

Parnell Station opened in early 2017 to limited services. The PBA and 
Waitematā Local Board have focussed on the objective of ensuring 
Parnell Train Station is operational to full services and accessible to all 
users at the earliest possible opportunity. This station has the potential 
to be the fourth busiest station on the network and will be an essential 
connection for the University of Auckland, Parnell Town Centre, 
Auckland Museum and The Domain, Stanley Street and Beach Road.

Progress in and around the station has been slow in the past year and 
we are unhappy there was no allocation in the RLTP towards pedestrian 
links and footpath upgrades up to the village, but 2 significant projects 
have been completed. 

• The Carlaw Park pathway linking Parnell Station to Carlaw Park 
and Stanley Street is almost complete. The importance of this is 
the proximity of Parnell Station to University of Auckland and the 
potential future growth in patronage via a safe and accessible 
walkway. 

• The Cowie Street bridge is also complete, closing the level crossing 
at Sarawia Street.  This has enabled Auckland 
Transport to increase the frequency of train 
services to Parnell Station, and to increase the 
efficiency and resilience of Metro rail services on 
the wider network. So from the end of August 
2018, both the Southern and Western lines will 
stop at Parnell, leaving only the Onehunga line 
necessitating a switch in Newmarket. 
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The first of these has been installed at 
number 60 Parnell Road and we would 
like to thank The Nathan Group for being 
first off the rank as well as offering their 
premises for 2 of the principle WiFi links. 

Using monthly incident reports supplied  
by NZ Police, the total improvement 
in stats for reported incidents in the 
monitored BID area in the last financial 
year is a further 9% reduction year on 
year. Opportunistic theft of cars and 
bikes or theft from cars has reduced 
slightly, while general theft (including 
shoplifting) increased slightly. The 
services of the on foot patrol officer 
are invaluable in terms of making 
businesses aware of shared issues with 
neighbouring stores and the need for 
increased alertness. In addition the early 
reporting and remedial action of graffiti 
has continued. 

The growing problem of rough sleepers 
and the homeless in Auckland has been 
widely reported and recently one of the 
accommodation premises in Parnell was 
used as an emergency housing facility. 
It was very concerning how quickly the 
crime escalated in the immediate vicinity 
in a matter of days and the actions of 
the crime prevention officer became a 
valued part of retailer awareness. 

C R I M E  P R E V E N T I O N  
A N D  S E C U R I T Y  P L A N

The increased hours of the Crime Prevention 
Officer conducting the day patrols has 
enabled a more detailed focus on potential 
problems in the area, as well as growing 
the intelligence via word of mouth and NZ 
Police. The weekend presence has been 
appreciated by several of the hospitality 
outlets as well as the markets. 

The extended night-time patrols have 
certainly added value, in comparison with 
random visits in and out of Parnell, but are 
dependent on the support of businesses 
in the boundary using their services for 
contracted premise inspections at night. 

Phase 1 of the Parnell CCTV initiative, (in the 
three perimeter intersections installed last 
year), has operated well in its first year. NZ 
Police are very aware of the cameras and 
we have been able to assist police services 
in a few recent incidents with access to 
recorded footage. 

Our vision has always been to grow the 
coverage of the network by linking in 
external cameras that are privately owned. 
Taking into consideration the placement 
of Auckland Transport cameras as well as 
high-risk areas, we have identified certain 
strategic locations.  Our system has been 
set up so that interested landowners with 
compatible software could grant us access 
to view an external public space camera, 
while still maintaining their own private 
internal network. 

As part of our integrated Security & Crime Prevention Plan comprising CCTV, 
mobile street patrols and other safety initiatives, First Security was appointed in Nov 
2017 as the new service provider for the on foot and mobile patrols, with additional 
services provided at a slightly lower cost to the association. The offering comprises 
an on foot security officer 8 hours a day, 7 days a week, (instead of 4hrs a day, 5 days 
a week), plus a dedicated vehicle within our BID boundary for 10 hours every night. 
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M A R K E T I N G ,  E V E N T S  
A N D  P U B L I C I T Y

A new initiative on the promotion and event calendar in the last year was a season 
of two Mini-Markets held in Heard Park. This arose out of a need we identified, 
particularly in Parnell Road, for more ‘Public Space Activation’ that would stimulate 
interest and dwell time. Given limited resources, both financially and within our 
office, we sought external partners in this initiative and launched two ‘niche 
boutique’ offerings. 

‘Baker & Bloom’ aligned their offer to baked goods and flowers and took place on 
Friday afternoons, but despite several attempts at manipulating the time to increase 
foot traffic, the support was not forthcoming. ‘Paws in Parnell’ on the other hand, 
took place on Sunday mornings and was a run away success, from the drenched 
pooches in the first event to ‘Poochi Sushi’ towards the end of the season. Surveys 
and social media revealed that visitors came from far afield and often stayed several 
hours, taking their pooch for a walk up Parnell Road after visiting the market. 

Previously successful ‘Category & Signature Promotions’ that support leading 
drawcard Parnell categories were repeated. The annual décor promotion, run 
in association with Denizen took pace in September and attracted over 4,000 
entries. The Parnell Waiters’ Race was held in November and 
we introduced a food market component for the first time, 
to offer more spectator value on the day. The prize-winner 
received not only a sponsored ticket and accommodation, 
(compliments of House of Travel), but also participated in the 
London Waiters’ Race. 
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The Chinese Year of the Dog was our third year running and our most 
successful yet. The pre-bidding process, facilitated on our own website 
was an excellent idea. Not only did it push up the opening bids, but it 
also created excitement and interest with over fifty interested buyers pre 
the auction. Other activities during the exhibition period such as a dog 
walk and a ‘Paws in Parnell’ market, provided additional opportunities 
for publicity and social media awareness and the selection of both an 
ambassador and certain celebrities with a high social media reach, 
ensured the message was widely distributed. 

The actual auction held at Jonathan Grant Galleries was extremely well 
supported with a great auctioneer from sponsor Barfoot & Thompson 
and supporting exhibition of the artpieces, plus a good representation of 
purchasers, including those within the Asian community. The outcome 
was a tremendous success with record takings of $34,660 and $27,000 
given to Starship Air Ambulance Service. 

The Marketview report for the exhibition period (excluding the auction) 
was excellent, with spending increasing by 29% and transactions by 7.2% 
- this equates to an increase of over $1,6million in spend and over 9,000 
additional transactions. (Of interest is the fact that the average increase 
on spend for the quarter was 10.7%). 

In June we joined with La Cigale Food Truck Market for Winter Solstice as 
part of the consultation engagement for The Parnell Plan. The event was 
supported by thousands of people. 

As part of our ongoing objective to build the image of a differentiated, 
diversified and reinvigorated destination and endeavour to increase the 
share of the visitor market aligned to the tenant mix and brand positioning, 
we also partnered with local retailers to reach out to tourists via on site 
‘famils’ with  hotel concierges plus the distribution of maps, highlighting 
the unique retail offering. 
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SEARCHES ON 
PARNELL.NET.NZ 

TO BUSINESS 
DIRECTORY

80,000

INCREASE IN 
WEB TRAFFIC 

YEAR ON 
YEAR

+26%

P R  A N D  P U B L I C I T Y 

In addition to Social Media and our own online channels, publicity 
efforts to other electronic, online and print media were targeted 
during promotional periods with a highlight being Year of the Dog 
being featured as a news story on TV3 Late News during the first 
week of the auction. Major online publications such as The Urban 
List and Concrete Playground are taking centre stage in lifestyle 
publicity and both these platforms featured Paws in Parnell and 
Chinese Year of the Dog. 

W E B S I T E  A N D  S O C I A L  M E D I A 

The highlight on parnell.net.nz in the past year was undoubtedly 
Chinese Year of the Dog. Not only did we create a totally new 
auction interface, but the web traffic over that period increased 
by 58%, making it the most we have ever experienced in any 30 
day period.  Overall web traffic increased by an average of 26% 
year on year with more than 70,000 searches going directly 
to a business directory listing, confirming the importance of 
our site as the ultimate online authority for Parnell, for both 
business and community information. 

Growth on Facebook continued in a steady fashion as our 
primary social media platform, but we also focussed an effort 
on growing an audience on Instagram, which now has over 
1,000 followers. 

In addition we launched a mini site on WeChat in response 
to the increased growth of the Asian market in Auckland. A 
select group of retailers have now taken advantage of offering 
an additional mobile payment platform for WeChat Pay and 
AliPay. This initiative is in its infancy and will be monitored in 
the year to come.
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B U S I N E S S  N E T W O R K I N G  
A N D   M E M B E R 
E N G A G E M E N T 

We added a seminar component to the 
monthly networking events on the subject of 
Chinese Media and WeChat. This event was 
well attended as an opportunity not only to 
learn about a particular demographic, but 
also the media who serve them. Monthly 
evening events continue to be popular 
and members remain appreciative of the 
‘Business Showcases’ format, which provides 
an opportunity for lesser known business or 
new venues to highlight what they have to offer. 

Auckland Council complimented the Parnell Business Association 
for the active engagement of members in The Parnell Plan, 
demonstrating an interested, participative business community. 

N E T W O R K I N G  A N D  
M E M B E R S H I P 
C O M M U N I C A T I O N
M E M B E R S H I P  C O M M U N I C A T I O N

With nearly 6,000 contacts on our database, email communication via Mailchimp 
continues to be the most effective and economical form of member news and 
marketing communication. This is complemented by our printed business-to-
business newsletter, which is created and distributed four times a year. We are 
starting to incorporate a feature editorial on a leading Parnell business as part of 
the content.  

Current member business of over 1,184 listings are hosted on 
SugarCRM. Both this and the website are updated weekly in an effort 
to keep up with the number of changes in Parnell and then updated 
data transferred to Mailchimp. A constant challenge is keeping a 
minimum base number of contacts per member company, as staff 
constantly change.  
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T E N A N T  M I X 

As mentioned in the intro, changes in the tenant mix over the 
past year seem to have followed two trends, one of occupying 
unique spaces with niche offerings, the other maximising the 
on-going trend in pursuit of good health and sustainability. 

‘The Rise’ situated at the top of Parnell Rise, references not only 
their location but also the ethos of the vendors ‘rising up and 
standing tall as part of a community of conscious businesses 
that strive for social and environmental responsibility', and new 
offerings consolidated this offering. Han (a Korean Barbeque 
which has already expanded their footprint), Shaka Bowl and 
Kaiaroha, (a vegan café and deli), all now complement the well 
recognised success of Winona Forever. 

Supporting the many fitness and exercise options, Cali Press 
now offer their market leading cold pressed juices just off 
Parnell Road, while the top of St Georges Bay Road rivals with 
physio, health and GoodFor - recently awarded retail visionary 
status as a packaging free grocery start up. 

Jostling for occupation of some of 
Parnell’s quaint retail spaces has been 
evident as some of the well-known 
galleries relocated, while Stitch and 
Bitch Lounge Café and yarn shop 
has opened offering a crafty cultural 
solution to merging the past and the 
present in what was one of Parnell’s 
earliest bakeries.  Merry Mumbai have 
recently captured the attention of the 
media with their molecular gastronomy 
offering and in addition, The White 
Room has created a stark and beautiful 
function space and courtyard, in what 
was a derelict old building on the corner 
of Parnell Rise and Stanley Street. 
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T H E  E N V I R O N M E N T 
A N D  S T R E E T S C A P E S 
As a commitment to the Parnell Road streetscape, the PBA 
recently allocated substantial additional funds for fairy lights, 
in order to totally restring several large trees. Some of the 
landmark trees such as those at Holy Trinity Cathedral and 
the top of Fraser Park were installed well over 5 years ago, and 
despite ongoing maintenance needed a full refurbishment. 

Graffiti vandalism continues to be reported and generally 
Auckland Council and property owners are very good in 
removing the tagging timeously. We are however concerned 
about the sudden increase in tagging along the rail corridors 
and the KiwiRail cancellation of a remedial contractor and have 
addressed this with KiwiRail and a local Councillor.  

Council spend on streetscape improvements is frustratingly 
slow, especially where that relates to additional planting and 
park improvements, new LED lighting roll outs or streetscape 
furniture. 
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A D D E D  V A L U E

$68K $135K $257K $482K$467K

A D D E D  V A L U E  2 0 1 7 - 2 0 1 8

Member Contribution to Marketing 
Initiatives $14,326

Member contributions to category 
promotions and newsletter 

Free Publicity & PR $138,949

Calculated on ‘Equivalent Advertising 
Value’ of space

Social Media Coverage $161,707

Calculated on ‘Earned Media Value’ for 
reach and engagement based on industry 
standards

Added Media Discounts $80,894

Calculations based on discounts 
negotiated lower than rate card 
information

Member Hosted Networking Functions $4,315

Value of Monthly Network meetings 
hosted by members

Prizes & Donations 

Prizes and donated vouchers for various 
promotions including Waiters' Race $43,472

Chinese New Year Sponsorship, Value 
painted dog artpieces for StarShip Auction 
x 20 (calculated as auction income) and 
auction hosting $39,181

TOTAL (including GST) $482,844

A D D E D  V A L U E  A N D  
A D D I T I O N A L  I N C O M E 

In addition to maintaining the previous years record, the 
highlight was certainly the repeat of sponsorship by Barfoot & 
Thompson of Year of the Dog promotion, the overall success 
of the promotion and the money raised for Starship. 

The increase was 3% on the previous year, representing 
$482,000 that would have needed to be spent by the business 
association in order to achieve the same outcome. 

F I N A N C I A L  R E P O R T 
As in previous years, in order to comply with the new legislation for financial reporting for Incorporated Societies and Charities, we 
have adopted the new reporting standards in our financial statements. The next few pages highlight excerpts of the audited Parnell 
Business Association Performance Report, which is available in full, as a separate document, as well as on our website. 

In order to add value to the budget and delivery of outcomes 
to our business members, we constantly seek to enhance/
increase or maximise the budget in the following ways. 

We source income from special grants, sponsorships and 
member contributions to marketing initiatives. We also 
try and gain free publicity wherever possible to enhance 
positive media exposure for Parnell. This is calculated based 
on equivalent advertising value. We calculate the 'Earned 
Media Value' for Social media based on industry standards 
for engagement. Wherever possible we negotiate media 
discounts and additional free coverage. 

One of the ways our members provide sponsorship is 
by hosting monthly network events, providing venue, 
refreshments and snacks, plus prizes and donations are 
sourced for promotions and other marketing initiatives. 

2013/14 2014/15 2015/16 2016/17 2017/18

The total 'Added Value' includes 
the revenue component reflected 
opposite in the financials.
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 S T A T E M E N T  O F  F I N A N C I A L  P E R F O R M A N C E 

P A R N E L L  B U S I N E S S  A S S O C I A T I O N  I N C O R P O R A T E D  A S  A T  3 0  J U N E  2 0 1 8
Account Notes 2018 2017

Revenue

Grants, fundraising and other similar revenue 1 $772,450 $700,000

Interest, dividends and other investment revenue 1 $201 $1,420

Revenue from providing goods and services 1 $52,634 $63,121

Total Revenue $ 825,285 $764,542
Expenses

Member Services and Activities 2 $493,458 $434,181

Personnel and employee related costs 2 $259,609 $240,023

Administration & Infrastructure 2 $66,331 $69,601

Total Expenses $819,398 $743,805

Surplus/(Deficit) for the Year $5,887 $20,737
This Statement is to be read in conjunction with the Notes to the Performance Report, and the accompanying Independent Auditor‘s Report. The full Performance Report is 
available as a separate document and is also on our website

 S T A T E M E N T  O F  F I N A N C I A L  P O S I T I O N

P A R N E L L  B U S I N E S S  A S S O C I A T I O N  I N C O R P O R A T E D  A S  A T  3 0  J U N E  2 0 1 8
Account Notes 30 Jun 2018 30 Jun 2017

Assets

Current Assets
Bank accounts and cash 3 $299,099 $273,496

Debtors and prepayments 3 $37,343 $44,958

Total Current Assets $336,442 $318,454
Non-Current Assets
Property, Plant and Equipment 5 $5,774 $8,624

Total Non-Current Assets $5,774 $8,624
Total Assets $342,216 $327,077
Liabilities

Current Liabilities

Advance of Grant 4 $203,750 $191,250

Creditors and accrued expenses 4 $17,019 $26,624

Employee costs payable 4 $35,086 $28,729

Total Current Liabilities $255,855 $246,603
Total Liabilities $255,855 $246,603

Total Assets less Total Liabilities (Net Assets) $86,361 $80,474
Accumulated Funds

Accumulated surpluses or (deficits) 6 $86,361 $80,474

Total Accumulated Funds $86,361 $80,474
This Statement is to be read in conjunction with the Notes to the Performance Report, and the accompanying Independent Auditor‘s Report. The full Performance Report is 
available as a separate document and is also on our website
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B U S I N E S S  P L A N  2 0 1 8 / 2 0 1 9

A D V O C A C Y  A N D 
R E P R E S E N T A T I O N

The role of Parnell Business Association, together with local stakeholders, 
is to influence transport decisions, parking provision, and support the 
delivery of a public realm. 

2019 is local elections year and the proposed boundary changes could 
have an impact on future plans. Auckland’s rapid growth, particularly in the 
CBD has caused Council to reassess the now uneven numbers of people 
each Councillor represents. After internal deliberations the proposal out 
for consultation seeks feedback for the Auckland Councillor for Orakei 
to absorb parts of Newmarket and Parnell (to minimise the Councillor/
constituent ratio in Waitematā Ward). Public consultation on the proposal 
took place until the 11th  September and if accepted the changes will apply 
for the upcoming 2019 elections. 

N E X T  S T E P S  O N  T H E  P A R N E L L  P L A N

Following the first consultation of the draft Parnell Plan, Auckland Council is 
assessing the results and consulting with internal stakeholders and council 
CCO’s to aggregate and leverage any planned future work programmes. 
They will also be seeking the input of the Urban Planning experts for 
visualisation of potential projects. 

We will continue to advocate for the various issues and opportunities 
we tabled in our submission, which represent, for the most part, the 
need for improved infrastructure and improved East/West connectivity, 
contextualised within innovative urban design solutions and placemaking 
in order to secure the prosperous future of this important fringe precinct. 

The final version of The Parnell Plan will include an implementation 
document, which outlines short-term and long-term actions to help 
achieve the vision. This is absolutely essential. At that point we will be able 
to ascertain which of these have council funding and which will need to be 
part of our long-term advocacy to secure future investment. Our view is 
that without investment, many of the other ideas that support community 
aspirations will have limited effect. 

We look forward to Parnell coming up to some of the world-class urban 
design we are seeing in certain parts of the waterfront and inner city and 
support the Parnell Plan in this endeavour. 

P A R N E L L  S T A T I O N

We have always seen the Parnell Station as a game 
changer, offering an opportunity to create a new 
destination ‘gateway’ to Parnell as well as support 
public transport uptake. As part of The Parnell 
Plan, we will continue to lobby for this important 
public transport project to realise its full potential. 
This includes footpath upgrades, access ways, 
the underpass and a cycleway through the old 
tunnel. Immense development will take place on 
the adjoining land by Summerset Group in future 
years and it is essential that an integrated solution 
is designed to achieve optimum aspirations of 
both the developer and the interface with the 
public realm. 

• Safety and security measures such as the ticket 
gates at Parnell Station will be implemented after 
the completion of the remaining platform works. 

• The Te Tuhi Arts Trust has put forward a proposal 
to occupy the heritage station building in the 
interim, which we have supported. 

• The collective of Parnell Heritage, Parnell 
Trust, Auckland Museum and Parnell Business 
Association are looking to have a mini ‘i-Sites 
type’ tourist information facility within that 
building as part of the long term objective of 
giving Parnell Station its own destination appeal 
for tourists.

• Auckland Museum would like to see Parnell 
Station as the ‘official Museum station’ and the 
walkway between the station and Domain/
Museum needs to be improved and well signed. 

• The Parnell Station needs to be a key transport 
venue for large events that take place in The 
Domain and pedestrian access and wayfinding 
developed accordingly. 

• Improved and more intuitive pedestrian 
footpaths from Parnell Station up to the town 
centre need to be on a priority list, as well as a 
possible discussion around mechanically aided 
pedestrian assistance (such as escalators), or 
even a short tunnel and lift, for the future.   

PROMOTING AUCKLAND’S FIRST SUBURB AS A 
CREATIVE, INNOVATIVE AND COLLABORATIVE 
COMMUNITY THAT CELEBRATES ITS UNIQUE 
NATURAL, CULTURAL AND HISTORIC ENVIRONMENT. 
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S T A T E  H I G H W A Y  1 6 /
G R A F T O N  G U L L Y /  
T H E  S T R A N D

As part of The Parnell Plan, we have 
noted our on-going concern that Parnell 
is the victim of the overwhelming and 
continuous heavy traffic from Ports of 
Auckland and this is not being addressed  
by the NZTA and other parties. Even 
if the Ports of Auckland is relocated, 
this would not occur for decades to 
come and the current corridor is at 
capacity. We have cited the changing 
tenant mix, numerous accidents and 
lack of pedestrian accessibility to the 
city and neighbouring attractions. In 
addition, recent improvements in the 
CBD planned to coincide with the 
America’s Cup in 2020, such as the 
pedestrianisation of Quay Street, will 
place further pressure on this corridor. 

Auckland Council have advised that 
Grafton Gully will be assessed as part of 
the refresh of the City Centre Masterplan 
– which is due early 2019. 

The proposed Albert Tunnel project 
has been publicised recently and 
given it exits just before Beach Road/
The Strand intersection, it would 
provide yet another valuable tourist 
and commuter connection to the inner 
city should it ever reach fruition. More 
importantly, a well designed corridor 
that serves both freight and local needs 
would connect the city to Parnell, 
connect the university, connect and 
encourage future development in Quay 
Park, increase property value and the 
possibility of increased accommodation 
densification. 

W A L K I N G  
A N D  C Y C L I N G

Together with Waitematā Local 
Board, we are still advocating for 
the delivery of the walking and 
cycling route from Stanley Street, 
running alongside The Domain 
and Parnell Station, through the 
acquired Summerset Group 
Holdings land, then through the 
old Parnell tunnel. We feel this 
is a far superior route for both 
recreational and commuter cyclists 
and should be prioritised above 
routes slicing though Parnell and 
removing large parking allocations, 
the loss of which will be unable to 
be withstood by local businesses. 

We believe there is a significant 
opportunity to connect the parks of 
Parnell and establish a well utilised 
walking route from The Domain 
to the sea. While these trails have 
been previously documented, 
they are poorly signed and 
need both publicity and digital 
support. The consolidation of 
these natural assets, together with 
creative wayfinding, could unlock 
enormous tourist potential and 
provide alternative means to get 
about Parnell for business, thus 
relieving traffic congestion. 

P U B L I C  T R A N S P O R T  
A N D  P A R K I N G

Constantly mindful of parking as a 
scarce resource in Parnell, especially 
in comparison with adjacent business 
precincts, we will continue to support ways 
to maximise this resource. 
The PBA have supported the 
aim of the Parnell Parking 
Improvements proposal in 
terms of reducing commuter 
parking and are keen to see the 
full implementation complete, 
as we see an advantage for 
our businesses and their 
customers. However we are 
mindful of the additional 
stress placed on staff who 
have nowhere else to park. 
Following the consultation that 
took place late 2017, Auckland 
Transport has advised that 
they will be implementing the balance of 
Parnell from December 2018 onwards. 

According to Auckland Transport the 
proposed parking management plan for 
Parnell will benefit both residents and visitors 
to the area by improving parking availability 
by increasing turnover and discouraging 
commuter parking. 

In addition, we are advocating for additional 
public transport options, especially along  
The Strand and in the absence of such are 
considering a shuttle. 

PART OF PARNELL’S APPEAL IS ITS 

SPECTACULAR NATURAL SETTING, A 

SERIES OF RIDGELINES AND GULLIES 

NESTLED BETWEEN THE AUCKLAND 

DOMAIN AND THE BAYS OF THE 

WAITEMATĀ. PARNELL HAS RETAINED 

MORE OF ITS SIGNIFICANT NATIVE 

VEGETATION THAN ANY OF THE 

OTHER CITY FRINGE SUBURBS.
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P R O M O T I N G  
T H E  S P A C E  T O  B E

The arrival of the Chinese New Year early 
February 2019, will introduce the Year of 
the Pig and we again look forward to an 
opportunity to further entrench this signature 
event with wider appeal as we entrust the 
creation of our unique artpieces to a line up of 
willing creatives in support of Starship. 

W E B S I T E  A N D  
S O C I A L  M E D I A 

Parnell.net.nz, Facebook and Instagram will 
continue to support the promotional efforts 
of both the business association and our 
members. We will be focussed on growing 
the WeChat platform with regular stimulus 
via Chinese media and will assess the value 
of customer spend in the coming months. 

ALL OF THESE 
ACTIVITIES PROMISE 
A SUMMER 
CHOC-FULL OF 
PROMOTIONAL 
ACTIVITY FOR 
PARNELL. 

The next season of ‘Paws in Parnell’ will 
commence in October and run through the 
summer months. We will continue to take 
advantage of the global trend of ‘pet parenting’ 
as novel ideas stimulate media interest in this 
growing market. Whether four legged fashion 
or gourmet food, this multi billion dollar 
industry shows no signs of loosing demand. 

The Parnell Waiter’s Race will take place in a 
new venue this year and once again Renault 
have come on board as a sponsor, adding a 
valuable prize to the winning restaurant in 
addition to the House of Travel prize for the 
winning waiter. The intention is to capitalise 
on the regular crowd that supports the French 
Market at La Cigale, by hosting the event in the 
adjacent property on Sunday 18th November. 

Christmas will be here before we know it 
and the Parnell Business Association are 
initiating the most significant investment 
to date in Christmas decor, in order to light 
up the streetscape and public arena. This 
coming Christmas, Parnell will certainly be the 
space to be for ‘that festive feeling’. Custom 
designed street pole ‘motifs’ will be mounted 
on street light poles, visible by day and night 
to guide visitors up and down Parnell Road 
like no Christmas ever before.

Not only will the lighting up and down Parnell 
Road encourage people to visit Parnell 
and do their Christmas shopping here, but 
Auckland’s first suburb will be the location of 
an interactive giant Christmas Bauble right in 
the middle of Heard Park.  

In terms of an event, the Holy Trinity Cathedral 
and Parnell Business Association have joined 
forces to host a community Christmas Carols 
and Truck Stop event on Friday 7th December. 

The strategic mix of ‘Category Promotions’, ‘Signature Promotions’ 
and ‘Public Space Activation’ will see several new introductions this 
year as part of promoting Parnell as The Space to Be. 

The annual décor promotion moved to an earlier slot in the year and 
carried the theme of interior design in contrast to just home décor. 
The subsidised competition, this year in association with Denizen 
Modern Living, closed with an all-time record of over 5,500 entries. 

For the first time the Parnell Business Association is co-hosting 
with Parnell Heritage a specific event as part of Auckland Heritage 
Festival. Based on the history of various creative individuals who 
have contributed to the ‘tapestry’ of Parnell, the promotion and 
event will take place in tandem with Artweek, which falls over the 
same dates. 
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N E T W O R K I N G  A N D  
M E M B E R S H I P  C O M M U N I C A T I O N

S T R E E T S C A P E S  A N D  W A Y F I N D I N G

B U S I N E S S  D E V E L O P M E N T  
A N D  N E T W O R K I N G 
As per the flavour of the previous 12 months, we are 
introducing a few seminar style events into the monthly 
gatherings. August saw an address on Millennials given 
by The Urban List, which again gave members the 
opportunity to learn about a certain topic from a media 
authority that is  aligned with a particular demographic.  
An address by the EMA will take place in October featuring 
an international and national business landscape update 
as well as touching on HR/Employment Relations. 
Given that 2019 is a year that will be dominated by local 
elections, we envisage offering the membership base 
several opportunities in this regard. 

A key topic identified in The Parnell Plan was that of wayfinding. As home to Auckland Museum 
and several other key attractions, good wayfinding is key to our objectives and this applies to both 
‘functional’ wayfinding and ‘creative’ wayfinding, both for regular visitors to Parnell as well as the many 
disoriented tourists who traverse our streets. Auckland Museum are intently focused on adequate 
wayfinding options for visitors to Parnell and together we are lobbying Auckland Transport for the 
explorer plinth signage seen in sections of the waterfront.  In addition to functional wayfinding, we 
believe Parnell has a unique opportunity to embark on a ‘creative wayfinding’ project. This could 
incorporate the sculpture walk in The Domain, various sculptures in and around the town centre as 
well as additional creative interpretations that would tell the story of Parnell’s European and Māori 
heritage. 

Parnell Business Association are keen to drive this initiative and call on the vast creative resource 
in the area, including the galleries, architects and designers, plus schools such as Whitecliffe, not 
forgetting the immense historical resource in Auckland Museum. 

G A P  A N A L Y S I S  A N D  T E N A N T  M I X 
The changing face of St Georges Bay Road will take effect in the 
next few months as industry giants Xero and Harrison Grierson 
take up occupation in 96 St Georges Bay Road and join with 
Asahi Beverages.  The Textile Building is planning an internal 
reconfiguration and a more outward facing streetscape interface 
in line with the character developing in Faraday Street.  Further 
employees will be there to support the café culture and alternative 
niche retail offering, which is attracting a different demographic to 
that of Parnell Road. 

An exclusive fine dining Chinese restaurant will soon open in the 
Rose Gardens, a new bistro offering is set to open their doors in 
The Rise later this year, and Zambezi will open the first substantial 
branded fashion store we have seen in Parnell Road for a long time. 
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I N D I C A T I V E  
2  Y E A R  B U D G E T

The 2018/2019 budget incorporates 3 key 
areas of investment – the second year of the 
PBA owned CCTV lease, a one off investment 
in Christmas décor and funding towards the 
reinstallation of fairy lights in some of our 
major trees. 

The 2019/2020 budget is primarily to 
maintain the existing member initiatives and 
reflects the following areas of focus. 

It will be the last of our 3 year lease on the 
first Phase of PBA owned CCTV, marketing 
will be maintained at similar levels and we 
have allowed for the development of a new 
website as the current site will be 6 years old.

The proposed budget for 2019/2020 
represents a modest increase in income, to 
allow for anticipated inflation.

Every effort has been made to verify the accuracy 
of the information at the time of going to print. 
Parnell Business Association accepts no liability 
for variances in information and change of 
circumstances or development plans.

C R I M E  P R E V E N T I O N  A N D  C C T V
We envisage in the current financial year continuing the day-time 
on foot patrols and night time vehicle patrols, while growing the 
network coverage of CCTV. 
Several key sites have been identified as ‘strategically located’ and 
further landowners already committed to installing external public 
facing cameras later on this year. The business association is offering 
a small subsidy in this regard. Routes identified include to and from 
the station, other sites in Parnell Road, as well as St Georges Bay 
Road and Cleveland Road. In this way, Parnell landowners are 
contributing to the crime prevention strategy for Parnell and will 
also benefit from the enhanced community safety. 

P R O J E C T E D  I N C O M E  V E R S U S 
E X P E N D I T U R E  2 0 1 9 - 2 0 2 0

2018-2019 2019-2020

I N C O M E  S T R E A M S

Member targeted rate $815,000 $855,000
Estimated GST refund $70,081 $80,000

Associate Memberships $681
Special Grants

General Sponsorship & Advertising
Other Revenue $6,268

Total Income $892,030 $935,000
Income Carried forward $70,128

E X P E N D I T U R E

Member Services & Activities
Advocacy & Representation $18,450 $18,163

Security Plan $194,617 $202,411
Promotions & Events $186,937 $142,500

Promotions & Events (activation) $20,373 $18,926
Generic Marketing Parnell $11,767 $8,284

Tourism Marketing $14,122 $10,641
PR & Publicity Parnell $28,213 $27,556

IT/Website $27,837 $48,050
CRM & Membership Communication $37,302 $34,728

Business Development & Networking $7,307 $10,075
Maintenance/lighting $33,429 $24,800

Precinct/Public/Community Project $16,623 $16,584
Research $8,970 $8,970

SUB TOTAL $605,947 $571,688

Operating Costs
Administration/infrastructure $88,096 $88,152

Personell including Contractors $268,115 $275,160
SUB TOTAL $356,211 $363,312

TOTAL BUDGET (all inclusive of GST) $962,158 $935,000

With increased activity around Parnell Station, we anticipate 
increased opportunities for criminal activity. This together 
with increased densification, will need to be monitored in the 
future and sites continually assessed.  Areas in and around 
Auckland Museum and The Domain are also hot spots for 
opportunistic vehicle tampering and theft, knowing that 
tourists often carry cash and valuables in their vehicles, so 
the access points via Domain Drive and Ayr Street will be 
considered in the future. 
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2 York Street, Parnell

09 379 0606

parnell.net.nz


