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Chairman’s Report
Well what a sea change! Having set out at the beginning of the year 
to take Parnell Inc. into a new era, we achieved an outstanding 
result with tremendous support from the business and property 
owners in the wider Parnell business district.

The strategic direction was set two years previously to take 
Parnell Inc. from a poorly funded, narrowly focused association, 
mainly providing services to the retail sector and make it a truly 
representative body of all the businesses in Parnell. The business 
association had represented some 500 business and property 
owners mainly along Parnell Rd, with a limited service offering due 
to budget restraints. The plan was to expand the boundary of the 
association to incorporate all of Parnell, thus providing a budget 
that would allow the organisation to provide a full range of services 
to its members.

We have achieved that, with 52% of business and property owners 
in the expanded area making the effort to vote and over 75% 
of those voting in favour of the expansion, which showed high 
engagement and strong support. We now represent some 900 
businesses and landowners and have more than doubled our 
annual budget, enabling an organisation that is far stronger and 
more focused on providing services to the business community of 
all of Parnell.

Now we have to deliver!

The successful outcome of the ballot gives us a huge opportunity 
to reposition and promote Parnell as an extremely desirable 
business location for a wide range of businesses, thus encouraging 
a stronger tenant mix of high quality businesses in Parnell, plus we 
can provide a wider range of services to our members including 
advocacy, security and connecting businesses locally.

We are already seeing a renaissance happening in Parnell 
with several high profile hospitality ventures opening up, new 
businesses moving in and a number of building developments 
under way. Parnell Inc. is going to be there providing support and 
helping the businesses to grow and prosper.

The functions and services provided by Parnell Inc. have to be 
relevant to members and delivered as efficiently as possible. 
During the expansion programme, we identified five areas of focus. 
As set out in this document, each of the five comprise an important 
strategic focus that will need to be developed and implemented 
over the next 2 to 3 years. It will be vital for all members of the 
association to be engaged in the work going forward and to ensure 
that the services provided remain targeted and relevant. 

It’s an exciting future for businesses and property owners in Parnell.

I would like to thank those who have really made the results this 
year happen and we owe a huge thanks to Cheryl Adamson, the 
General Manager, who through her energy and passion made sure 
we had a successful ballot outcome. Without her, we would have 
come well short of the result we achieved.

I would also like to acknowledge and thank those businesses and 
property owners who sponsored the expansion campaign (Masfen 
Group, Parklane Group, Samson Corporation, Vantage Group and 
the Waitematā Local Board), allowing us to bring in extra resources 
which were essential in achieving the result we did. 

Thanks also to the committee for their total support for what we 
have achieved this year. With singular commitment to an objective, 
we were able to provide the required direction and support to 
Cheryl and her team.

I am looking forward to an exciting year ahead as we develop and 
implement the programmes and services outlined here. 

Paul Spackman 
Chairman Executive Committee

Photo Courtesy of Bayleys Real Estate
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Report of the General Manager
By far the greatest achievement for Parnell Inc. in the past financial 
year was the successful BID Boundary Expansion. 

The high level of voter engagement and support, resulting in the 
successful enlargement of our boundary, will enable the delivery 
of core member programmes to approximately 900 businesses 
and commercial property owners, a stronger advocacy position for 
the entire Parnell precinct (one voice for representation), plus the 
implementation of a crime prevention programme as outlined in 
our communication. In addition, we are committed to an enhanced 
repositioning of the Parnell brand and marketing our unique 
attributes and competitive advantage, structured networking and 
business development opportunities, as well as the preservation 
of heritage character and the initiation of upgrades to the physical 
environment. 

We went to vote with the call for ‘One Parnell One Precinct’ and 
5 campaign promises. These have now set the foundation for 5 
strategic pillars that form the framework of our initiatives, under 
which we will deliver the range of services to our members. From 
1 July, we extended a hearty welcome to all our new members and 
with additional funding in place are now in a position to set a 3-5 
year strategy. 

Over the past financial year, Parnell showed a distinct  improvement 
in income in the quarterly performance summary, as reported by 
Marketview. The last quarter of 2014 saw a 6.4% increase on the 
amount spent on card purchases as compared to the same quarter 
the previous year. The relative report for the first quarter of 2015 
was up 4.1% and the overall annual performance summary reported 
a 5.5% increase year on year. This represents a significant increase 
in spend of some $6million in the catchment area. (The overall 
comparative increase for Auckland was 5.7%). Marketview will 
now need to adjust the catchment area to accommodate the new 
expanded membership base. 

There is no doubt that new drawcard businesses along Parnell 
Road, such as Woodpecker Hill and Republic Home, contributed 
to this result and we look forward in the upcoming year to further 
exciting tenant installations as buildings under construction near 
completion. 

This would indicate that we are just turning into an upward 
cycle, but the same amount of enthusiasm and commitment are 
necessary from not only Parnell Inc, but all our businesses and 
landowners, to ensure the sustainability of these positive signs. 

The Parnell Inc. Executive 
Committee and Chair provided 
excellent support to myself 
and my team in the past year, 
especially leading up to the 
ballot. They were generous 
with their time, proactively 
speaking face to face and via 
email, with eligible voters 
known to them. Our grateful 
thanks go to our BID Expansion 
sponsors, as well as all those 
businesses and landowners 
who supported our intention 
to create a far stronger association and a prosperous future for 
our business community. 

Cheryl Adamson 
General Manager
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1. The BID Boundary Expansion
The extremely successful outcome of the Parnell Business 
Association BID Boundary Expansion was a landmark achievement 
in the last financial year. This programme was the major focus for 
Parnell Inc. for the last 12 months.

Planning for a Boundary Expansion began formally with The Icehouse 
facilitating strategic planning work in early 2014. It was essential to 
turn a narrowly focused organisation into one that could address 
the underlying issues facing the total business precinct and provide 
a comprehensive service to all businesses in the Parnell area.

Given the limited budget available and in order to be effective, the 
expansion campaign had to be funded through sponsorship. The 
Waitematā Local Board provided initial seed funding and a final 
grant towards the end of the campaign. Further sponsorship was 
generously provided from 4 key Parnell landlords – the Masfen 
Group, Parklane Group, Samson Corporation and Vantage Group. 
Other funding came from advertising space in the pre-ballot 
Prospectus. In the end the entire campaign was funded from 
these sources. 

The intention to proceed with the expansion plan was set by a 
resolution passed at the 2014 AGM. The formal announcement 
to proceed was made in late October, giving 6 months lead-time 
for the vote at the end of April 2015. The campaign phrase ‘One 
Parnell, One Precinct’ was initiated to unite all of the businesses in 
Parnell under one umbrella, with the following key benefits

• One Voice for advocacy & representation 

• One Strategy for crime prevention 

• One Brand to market 

• One Community to connect 

• One Environment we all share 

Summed up in the proposition 

• One Parnell, One Precinct, Vote YES

The communication strategy spanned several months, utilising 
a variety of media platforms and techniques, to ensure eligible 
voters had ready access to the information required to make an 
informed decision.

The first communication was a 32-page Prospectus. Given that 
there had been a perception of a decline in attractiveness of the 
area, there was a skepticism that the BID expansion would be 
successful. The Prospectus sought to excite both current and 
potential new members. It highlighted all new developments in the 
area, noting the key sponsors support for the expansion, featured 
quotations from several prominent business people about the 
resurgence of Parnell and offered information about the BID 
Boundary Expansion. 

In accordance with the Auckland Council BID Partnership 
Programme regulations, public meetings were held between 
November 2014 and March 2015. Communication and marketing 
collateral highlighted the 5 key benefits. 

The communication campaign was supplemented with planned 
door to door visits, with the intention of seeing as many companies 
as possible before the ballot began. In the final month a trial 
security pilot programme was introduced, which assisted with 
additional face to face engagement. 

Wrapping up the pre-ballot phase, information dissemination by 
Parnell Inc. included hand delivered distribution of pamphlets and 
brochures, mass email and postal invitations, postal notices, web 
site material, public information evenings, face to face contact with 
either the GM, committee members or security personnel. 
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Independent Election Services were contracted to undertake the 
ballot between 28th April and 19th May 2015. During the ballot 
considerable effort was put into ensuring all businesses and 
property owners in the expansion area received their ballot papers, 
actually marked their vote and returned the voting papers. A key 
element of this process was the engagement of a telesales team to 
assist in this regard.

The results of the ballot indicated a high level of engagement 
with a record BID return of 52%, of whom 75% voted in favour 
of the Parnell Business Association BID Boundary Expansion. 
The outcome of the ballot process was ratified by the Waitematā 
Local Board, which subsequently congratulated Parnell Inc. on an 
outstanding campaign.

2. Advocacy and Representation  
– Council and Transport Update
Advocacy has become a fundamental service provided by Parnell 
Inc. for its members and the past year saw a vast number of Council 
and Transport policy documents requesting feedback, reflecting 
the continued importance of providing an assertive, consistent and 
united voice for local business. 

LOCAL ALCOHOL POLICY – A WIN  
FOR PARNELL
Parnell Inc. submitted a strong opposition to various components 
of the new LAP (Local Alcohol Policy) on behalf of the hospitality 
businesses in Parnell. We asserted that the proposed zoning would 
place both Parnell (with a 1am closing recommendation), at a 
distinct disadvantage to Ponsonby and the CBD (with a 3am closing 
time). The zoning has been redrafted to two basic areas. Broad 
Area A – the CBD or city area between the motorways, (with an 
8am to 4am maximum trading time) and Broad Area B for all other 
areas except priority overlays. The new recommended maximum 
trading hours are 8am to 3am.

LONG TERM PLAN
The submission from Parnell Inc. on the LTP continued our 
lobbying for a smaller scale Parnell Train station to be prioritised 
over the City Rail Link (CRL) in the short term, until it becomes 
a fully operational station, noting that any other projects cut 
off from funding that could impede this progress should also 
be prioritised over the CRL in the short term. We supported the 
move to gradually reduce business property rates from 32.8% 
of all rates to 25.8% over the next 10 years and opposed the 
suggestion to delay this initiative, noting that excessive rates 
levied to businesses are counter productive to growth. 

PARKING DISCUSSION DOCUMENT
Parking is an emotive subject, with the management of parking 
to facilitate the interests of our businesses in Parnell a key issue. 
In 2014 Auckland Transport distributed the Parking Discussion 
Document and we supported the intention to reduce all day 
commuter parking in city fringe areas. The Auckland Transport 
Parking Strategy has now been released, setting out the proposed 
approach to the management of car parking in Auckland (both on- 
and off-street). A localised Parking Management Plan is the next 
step in the process and we will be pushing Auckland Transport to 
tackle the parking issues in Parnell as a priority suburb in the roll 
out of their plan. 

Photos Courtesy of Auckland Transport 
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CORRIDOR MANAGEMENT PLAN
Last year, as part of the parking discussion submission, we 
completely opposed the removal of on-street parking on Parnell 
Road, even if it was for clear-ways in peak periods. The joint 
submission included over 250 signed oppositions from businesses. 

We are gratified that the recent publication of the CMP has negated 
the possibility of bus lanes between Parnell Rise and St. Stephens 
Avenue, but we have still noted our concerns on priority bus lanes 
between St. Stephens Avenue and Sarawia Street as well as the 
dysfunction of the Ayr Street Intersection. 

BYLAWS
We submitted on both the Trading and Events in Public Places bylaw 
and the proposed Signage Bylaw, attending hearings on the latter. 
On behalf of the businesses we represent in Parnell we expressed 
a number of concerns, especially with regard to portable signage 
and sandwich boards, citing the inherent character and charm of 
the shopping precinct of Parnell in its cobblestone alleyways, side 
streets and ‘undiscovered’ corners which shoppers love to explore. 
We highlighted the reliance of several small businesses on this 
type of signage and suggested that some of the new proposed 
restrictions are insensitive to the needs of business and will make 
for bland suburbs in the future.

UNITARY PLAN
The Proposed Auckland Unitary Plan (PAUP) continues its slow 
progress to implementation. Mediation and hearings are well 
underway on the PAUP, with the legislative framework anticipating 
that the Plan will be made operative in July 2016; it is noted however, 
that this process may be extended by up to a year. 

Parnell Inc. made a submission on the PAUP, which sought to 
increase the development potential of many sites within the 
Parnell area, particularly seeking increased maximum building 
heights. This is now being recommended by Auckland Council 
in the notified version of the Plan, for a number of areas in 
Parnell. Auckland Council has also recommended removing the 
maximum story control, which was a point made in the Parnell 
Inc. submission. 

Many sites in Parnell are affected by road widening designations, 
with the majority of these put in place by Auckland Transport many 
years ago. As part of our submissions we requested for these to be 
removed. Auckland Transport have now undertaken a review of all 
of their designations in the Parnell area and advised that all of the 
road widening designations that were submitted upon, with the 
exception of Cheshire Street, are proposed to be removed. 

The road widening designations in Cheshire Street are still 
required as there are plans to improve pedestrian access to the 
Parnell Train Station, which is currently under development.  This 
is extremely good news for property owners in the affected streets 
and if approved will come into effect once PAUP is made operative.

3. Crime Prevention and   
Security Plan 
Parnell, like many suburbs in Auckland, has had to reassess their 
security and crime prevention needs to meet challenges around 
car theft, burglaries, willful damage to property and general 
street safety. 

Public resources are insufficient to cover the cost of proactive 
security measures. In addition, our neighbours, (Newmarket and 
Heart of the City) have integrated security provisions, leaving 
Parnell potentially vulnerable.  Previously, limited budget precluded 
the investment in either systems or personnel. Combined with an 
awareness that a solution limited to just Parnell Road would merely 
drive the issues into the rest of precinct, we addressed security as 
one of the primary benefits of the boundary expansion. 

In anticipation of the BID Boundary Expansion ballot, a pilot 
programme was conducted in the first quarter of 2015 to 
identify hot spots and high-risk times of the day. Responses from 
businesses in the area were collated as feedback.  We committed 
that following a successful expansion, we would contribute some 
$100,000 in 2015/2016 towards a Parnell wide on-foot and mobile 
street patrol service, to achieve visibility in the area as a deterrent 
during hours typically at risk. This initiative commenced on the 1st 
July 2015.



ANNUAL REPORT 2015          9

BID Boundary Expansion, it offers increased coverage of news 
and events from Parnell Inc. members, local community facilities 
and organisations, as well as Auckland Council and Auckland 
Transport. Tremendous effort is focused on keeping the website 
regularly updated and interesting so we can retain our position as 
the ultimate online authority for Parnell. All members are offered 
detailed, full-page profiles with photos and we are currently in the 
process of validating contact details from our new members. 

Facebook is our primary social media platform and activity 
accelerated vastly in the last financial year. Our “Likes” have grown 
by 18% to just over 2000 and the number of posts more than 
doubled. All activity in this media was facilitated internally in the 
last financial year with no budget implications. In the next financial 
year we will be concentrating on streamlining our social media 
more strategically. 

PUBLICITY
The most noteworthy article on the regeneration of Parnell 
appeared in The Herald in February 2015. This change in 
perception was supported by several press articles generated by 
our members, especially relating to the opening of new hospitality 
outlets such as Woodpecker Hill. 

The marketing collateral and publicity generated pre and post the 
BID Boundary Expansion lifted the profile of Parnell significantly in 
the eyes of the media and we will continue to focus on this in the 
upcoming year. 

4. Marketing and Publicity
We set our objective at the inception of the financial year to 
strategically concentrate on member awareness, supported by 
limited events and focus our efforts on categories that drive 
visitation to Parnell. Categories included were home décor, 
hospitality, galleries and health & beauty. By far the best supported 
promotions were ‘Chairs of Parnell’ for the home décor category 
and ‘White Night’ for the creative sector. Concept and creative 
execution were primarily facilitated internally to maximise the use 
of budget, with limited outsourcing on key elements. We purchased 
a bulk radio allocation from Mediaworks across 3 stations and this 
proved extremely useful to support and create awareness for the 
category promotions at an effective cost. 

The Christmas initiative included a small event coordinated on the 
same day as a Christmas Festival hosted by a Parnell landowner. 

In addition to category promotions, several marketing initiatives take 
place throughout the year to assist retailers promote offerings in 
typical retail sales periods. Participation in coordinated efforts around 
Valentines Day, Mother’s Day, Easter, Anzac Day, Father’s Day etc, are 
offered to members at no cost. These campaigns were marketed via 
our online channels including e-newsletters, social media and www.
parnell.net.nz, with virtually no impact on the budget. 

WEBSITE AND SOCIAL MEDIA
A new, fully responsive website was launched in November 2014 
and accomplished several strategic goals. In addition to having 
the capacity to host over 900 business listings following the  
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5. Networking and 
Membership Communication
ACQUISITION OF MEMBERSHIP DETAILS, 
DATABASE & COMMUNICATION.

The acquisition of database contact detail, for what was called the 
Eligible Voters List, required to successfully disseminate information 
for the BID Boundary Expansion, necessitated intensive personal 
interaction with businesses and sourcing of database information. 
The benefit of this became evident in the final stages of the ballot 
process and certainly contributed to the success of the ballot 
outcome. All new members are now being uploaded onto the 
website and asked to validate their details. The next step is the 
transition to a CRM platform to more effectively manage this asset. 

E-Newsletters have been circulated monthly to broadly segmented 
audiences of members and shoppers, incorporating relevant 
business, member, shopper and community news.

The first printed business-to-business newsletter was distributed in 
July and received positive feedback. 

BUSINESS TO BUSINESS NETWORK MEETINGS
The Parnell Business Association hosts a monthly ‘Business 
Showcase’ which offers business members an opportunity to 
showcase their business and provides networking opportunities for 
all members. The events are organised and promoted by Parnell Inc. 
while the host company covers the venue and catering costs.

These events facilitate an opportunity for the local business 
community to connect in a relaxed environment, whilst also 
learning more about the host business. The last few months have 
been well supported and represent a large increase in support and 
interest in comparison to the previous year. The intention is to 
grow these events in the coming year.

Photo Courtesy of La Cigale
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Additional Grant Income, BID Expansion $9,295

Sponsorship Income
BID Expansion Sponsorship $51,508

Member Contribution $1,925to Marketing Initiatives

Associate Membership $4,298

Free Publicity and PR (Equivalent Advertising Value) $52,940

Added Media Discounts $8,654
Prizes (Value) $1,650
Other
New Website Build - Sponsorship Value $5,000
Social Media Coverage not included 

TOTAL $135,270
All inclusive of GST

6. Streetscapes 
and Environment
Maintaining the Parnell streetscape 
in the last year has been challenging, 
with intermittent road digging around 
Parnell to install UFB, Auckland 
Transport road and lane adjustments, 
general construction of new buildings 
and earthquake strengthening of 
certain historical sites. Auckland 
Transport have promised to attend 
to some footpath repairs in the next 
few months and we have petitioned 
for the crumbling base surrounds 
of several trees to be considered for 
upgrades, as well as addressing the 
lighting of pedestrian crossings. 

An annual maintenance contract 
from our budget ensures the upkeep 
and replacement of fairy lights along 
Parnell Road.

Additional funding over and above the targeted rate saw an increase of 100% on the 
previous year, primarily related to sponsorship for the BID Boundary Expansion. Our target 
was attained on this with no member funds outside of the sponsorship being spent on the 
ballot process. 

Limited funding was received from Associate Memberships, and this will continue as the 
target audience is now very small. 

We continually seek to create added value from prizes, media negotiations, free publicity 
and subsidised advertising.

Added Value and Additional Income
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Compilation Report to the Members 
of Parnell Incorporated
SCOPE

On the basis of information provided and in accordance with 
the New Zealand Institute of Chartered Accountants’ “Service 
Engagement Standard 2 Compilation of Financial Information”,  
we have compiled the financial statements of Parnell Incorporated 
for the year ended 30 June 2015.

These are special purpose financial reports, authorised by the 
Committee to report on the grants received from Auckland Council 
and the related expenditure, in accordance with the agreement the 
society has with Auckland Council. These statements have been 
prepared in accordance with the accounting policies described in 
the Notes to these financial statements.

RESPONSIBILITIES

You are solely responsible for the information contained in the 
financial statements and have determined that the Special Purpose 
Reporting Framework used is appropriate to meet your needs and 
for the purpose that the financial statements were prepared.

The financial statements were prepared exclusively for your 
benefit. We do not accept responsibility to any other person for 
the contents of the financial statements.

NO AUDIT OR REVIEW ENGAGEMENT UNDERTAKEN

Our procedures use accounting expertise to undertake the 
compilation of the financial statements from information you 
provided. Our procedures do not include verification or validation 
procedures. No audit or review engagement has been performed 
and accordingly no assurance is expressed. However, an audit 
has been conducted by David G Knightley, and we refer readers 
of the special purpose financial report to David G Knightley’s audit 
opinion.

DISCLAIMER

As mentioned earlier in our report, we have compiled these 
financial statements based on information provided which has 
not been subject to an audit or review engagement. Accordingly, 
neither we nor any of our employees accept any responsibility for 
the reliability, accuracy or completeness of the compiled financial 
information contained in the financial statements. Nor do we 
accept any liability of any kind whatsoever, including liability by 
reason of negligence, to any person for losses incurred as a result 
of placing reliance on these financial statements.

INDEPENDENCE

We have no involvement with Parnell Incorporated other than for 
the preparation of financial statements and management reports 
and offering advice based on the financial information provided.

Lynch Phibbs Limited 
Chartered Accountants 
Level 5, 60 Parnell Road, Parnell, Auckland 
Dated: 27 August 2015 

Directory
NATURE OF BUSINESS

The organisation promotes economic, social, environmental and 
cultural well-being within the Parnell Business Improvement 
District Boundary.

REGISTERED OFFICE 

259a Parnell Road, Parnell, Auckland

INCORPORATION NUMBER 

980672 

DATE OF INCORPORATION 

20th September 1999

COMMITTEE MEMBERS

Paul Spackman - Chairperson 
Christopher Dempsey - Waitematā Local Board Representative 
Dana Johnston - Committee Member 
Hamish Lewis - Committee Member 
Jason Galea - Committee Member 
John Bardebes - Committee Member 
Kelvin Ricketts - Committee Member 
Martyn Hamilton - Committee Member 
Rebecca Foley - Committee Member

GENERAL MANAGER

Cheryl Adamson

CHARTERED ACCOUNTANT

Chris Lynch  
Lynch Phibbs Ltd 
Level 5, 60 Parnell Road, Parnell, Auckland

AUDITOR

David Knightley 
3 Owens Road, Epsom, Auckland

  

PARNELL INCORPORATED FOR THE YEAR ENDED 30 JUNE 2015 

SPECIAL PURPOSE FINANCIAL REPORTS
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PARNELL INCORPORATED FOR THE YEAR ENDED 30 JUNE 2015

Movements in Equity 

Balance Sheet

The accompanying notes form part of these financial statements. These financial statements 
should be read in conjunction with the attached Compilation Report and Audit Report.

Statement of Income 
and Expenditure 

Account

Account Notes 2015 2014
Income
Grant Auckland Council - Targeted rate 309,104 312,071
Special Grant - Auckland Council 9,295 10,000
BID Sponsorship 44,789 0
Other Income 5,411 26,127
Interest Income 1,608 2,027
Total Income 370,208 350,226

Expenses
Advertising 62,400 98,568
Administration 51,484 59,991
Advocacy & Representation 4,972 -
BID Expansion 50,614 -
Marketing & Research - 12,917
Lighting Projects 14,206 29,911
Promotions / Events 32,154 38,487
Recruitment 190 21,267
Security Plan 2,805 -
Sundry Expenses 4,543 6,787
Website Expenses 6,041 3,189
Wages and Salaries ( including Contractors) 177,354 136,666
Total Expenses 406,765 407,787
Net Surplus/(Deficit) of Income Over Expenditure (36,557) (57,561)

Account 2015 2014

Equity
Opening Balance 59,917 117,479
Increases
Net Surplus (Deficit) for the Period (36,557) (57,561)
Total Increases (36,557) (57,561)
Total Equity 23,360 59,917

Notes 30 Jun 2015 30 Jun 2014

Assets
Current Assets
Cash and Bank
BNZ - Cheque Account 6,892 6,260
BNZ - Savings Account 4,973 43,664
Total Cash and Bank 11,865 49,925
Trade and Other Receivables 1,042 1,625
Prepayments - 2,687
GST Receivable 14,143 10,251
Total Current Assets 27,051 64,488
Non-Current Assets
Property, Plant and Equipment 8,820 9,030
Other Non-Current Assets 6,663 -
Total Non-Current Assets 15,483 9,030
Total Assets 42,535 73,518

Current Liabilities
BNZ Credit Card 2,266 116
Trade and Other Payables 16,907 13,485
Total Current Liabilities 19,174 13,601
Total Liabilities 19,174 13,601
Net Assets 23,360 59,917

Retained Earnings 23,360 59,917
Total Equity 23,360 59,917

Liabilities

Equity
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1. Statement of Accounting Policies 
REPORTING ENTITY 

Parnell Incorporated  is an Incorporated Society under the 
Incorporated Societies Act 1908, formed and domiciled in New 
Zealand under terms of rules dated 22 September 2009.

The Financial Statements of Parnell Incorporated  has been 
prepared as special purpose financial reports authorised by the 
committee to report on the grants received from Auckland Council 
and the related expenditure in accordance with the agreement the 
society has with Auckland Council.

MEASUREMENT BASE

The accounting principles recognised as appropriate for 
measurement and reporting of financial performance and financial 
position on an historical cost basis are followed by the Society.

FIXED ASSETS

All owned items of property, plant and equipment are initially 
recorded at cost and depreciated as outlined below. Initial cost 
includes the purchase consideration, and those costs directly 
attributable to bringing the asset to the location and condition 
necessary for its intended use.

DEPRECIATION

Depreciation is charged at the same rate as is allowed by the 
Income Tax Act 2007. The following rates have been used.

•	 Office	Furniture	&	Fittings	 
15.6% - 39.6% diminishing value

• Computer Equipment & Software  
40% & 50% diminishing value

• Mainstreet Assets  
40% - 60% diminishing value 

• Website  
50% diminishing value

GOODS AND SERVICES TAX

All amounts are stated exclusive of goods and services tax (GST) 
except for accounts payable and accounts receivable which are 
stated inclusive of GST.

TAXATION

Parnell Incorporated meets the criteria for exemption from in-
come tax. No provision for income tax has been made. 

GRANTS

Grants received are recognised in operating revenue, unless 
specific conditions are attached to a grant and repayment of the 
grant is required where these conditions are not met. In these 
cases, the grant is treated as a liability until the conditions are met. 

ACCOUNT RECEIVABLES

Debtors are stated at their expected realisable value. Bad debts are 
written off in the period during which they are identified.

PARNELL INCORPORATED FOR THE YEAR ENDED 30 JUNE 2015

NOTES TO THE FINANCIAL STATEMENTS
CHANGES IN ACCOUNTING POLICIES

There have been no changes in accounting policies. Policies have 
been applied on a consistent basis with those of the previous 
reporting period

COMPARATIVE FIGURES

As a result of a number of different projects being implemented 
in the current year, the comparative figures have been restated to 
align with the current year presentation.

2. Property, Plant and Equipment

3. Commitments
A  lease agreement for premises at 323 Parnell Road has been 
entered into commencing 01/06/2013 for a period of 8 years.  
The annual rent for 2015 financial year is $10,000 plus Opex.  
The annual rent increases to $12,000 plus Opex on 1 July 2015. 

There are no capital commitments.

4. Contingent Liabilities
There are no contingent liabilities.

5. Related Parties
There were no related party transactions during the year under 
review.

6. Accounting For Events After 
Balance Date
No significant events have occurred since balance date that would 
require a change to the financial statements.

Account 2015 2014

Plant and machinery owned 973 973
Accumulated depreciation - plant and machinery owned (328) (257)
Total Plant and Equipment 644 716

Furniture and fittings owned 8,792 8,791
Accumulated depreciation - furniture and fittings owned (4,046) (3,143)
Total Furniture and Fittings 4,745 5,648

Office Equipment 12,511 13,292
Less Accumulated Depreciation on Office Equipment (9,080) (10,626)
Total Office Equipment 3,430 2,666

Website 9,995 0
Accumulated Depreciation - Website (3,331) 0

6,663 0Total Website
Total Property, Plant and Equipment 15,483 9,030

Website

Office Equipment

Furniture and Fittings

Plant and Equipment
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INDEPENDENT AUDITOR’S REPORT

To the Members of Parnell Inc.

Report on the Financial Statements

I have audited the Special Purpose Financial Statements of Parnell Inc. on pages 12-14, which comprise the balance sheet as at 
30 June 2015, and the income statement, for the year then ended, and a summary of significant accounting policies and other 
explanatory information. The financial statements have been prepared as special purpose reports to report on the grants received 
from Auckland Council and the related expenditure in accordance with the agreement that the Society has with Auckland 
Council.

The Executive Committee’s Responsibility for the Financial Statements

The Management Committee are responsible for the preparation of the Special Purpose Financial Statements in accordance with 
the agreement that the Society has with Auckland Council and that give a true and fair view of the matters to which they relate, 
and for such internal control as the committee determine is necessary to enable the preparation of financial statements that are 
free from material misstatement, whether due to fraud or error.

Auditor’s Responsibility

My responsibility is to express an opinion on these Special Purpose Financial Statements based on my audit. I conducted my 
audit in accordance with International Standards on Auditing (New Zealand). Those standards require that I comply with ethical 
requirements and plan and perform the audit to obtain reasonable assurance about whether the financial statements are free from 
material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the financial statements. 
The procedures selected depend on the auditor’s judgment, including the assessment of the risks of material misstatement of 
the financial statements, whether due to fraud or error. In making those risk assessments, the auditor considers internal control 
relevant to the entity’s preparation of financial statements that give a true and fair view of the matters to which they relate in 
order to design audit procedures that are appropriate in the circumstances, but not for the purpose of expressing an opinion on 
the effectiveness of the entity’s internal control. An audit also includes evaluating the appropriateness of accounting policies 
used and the reasonableness of accounting estimates, as well as evaluating the presentation of the financial statements.

I believe that the audit evidence I have obtained is sufficient and appropriate to provide a basis for my opinion.

Other than in my capacity as auditor I have no relationship with, or interests in, Parnell Inc.

Opinion

In my opinion, the Special Purpose Financial Statements of Parnell Inc. on pages 12-14 for the year ended 30 June 2015:

•	 Comply with the requirements of the agreement that the Society has with Auckland Council;

•	 Give a true and fair view of the financial position of Parnell Inc. as at 30 June 2015, and its financial performance for 
the year ended on that date.

Basis of Accounting and Restriction on Distribution

Without modifying my opinion, I draw attention to the note under the heading  “Reporting Entity” on page 14, which describes 
the basis of accounting.  The financial statements are prepared to report on the grants received from Auckland Council and the 
related expenditure in accordance with the agreement the Society has with Auckland Council.  As a result, these Special Purpose 
Financial Statements may not be suitable for another purpose. My report is intended solely for Parnell Inc and its members and 
should not be distributed to parties other than Parnell Inc.

David G Knightley 
11 September 2015 
Newmarket, AUCKLAND

3 Owens Rd, EPSOM
PO Box 28 898 
Auckland 1541 
New Zealand
Phone (64 9)  623-7778
MOB (64 9)  021901122
Fax     (64 9)  623-7779
Email: david@laydodd.co.nz
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BUSINESS PLAN 
2015/2016 
The success of the Boundary Expansion ballot and overwhelming 
majority achieved, illustrated not only the desire to consolidate 
Parnell into one business precinct, but also the identification of 
the voters with our campaign message. The 5 campaign promises/
slogans encapsulated under the banner of ‘One Parnell, One 
Precinct’ will form the strategic framework for the next few years, 
guiding the projects and required deliverables for which our 
business community exercised their vote of confidence. 

• One voice for Advocacy and Representation

• One Strategy for Crime Prevention

• One Brand to Market

• One Community to Connect

• One Environment we all Share

1. One Voice for Advocacy and 
Representation
As part of our pre-ballot campaign we highlighted that strong local 
advocacy and representation stops local issues being overlooked 
due to the greater demand on the city’s financial resources and 
called on our business precinct to support the value of ‘one greater 
voice’ that represents Parnell.

As a precinct, we now have an opportunity to proactively tackle 
some of the macro issues that affect Parnell and not only respond 
reactively to Auckland Council and AT policy on demand. By its 
very nature, as an important fringe suburb and neighbour to the 
port, Parnell will continue to face infrastructure, transport and 
policy challenges. 

For many years the focus has been on the North/South connection 
to the city and Newmarket via Parnell Road. Game-changers such 
as the Parnell Station will begin to promote East/West connectivity 
within the precinct but also connectivity to The Domain, Auckland 
Museum and AUT.  

TRANSPORT AND PARKING
Participating in and monitoring the Port Future Study while lobbying 
for improved infrastructure for port traffic is essential for Parnell 
and we are working closely with the Parnell Community Committee 
(PCC) in this regard. Similarly, there is an increasing need for NZTA 
and AT to address issues that impede access to specific parts of 
Parnell. While the AT agenda is driving the use of public transport 
(buses), there are certain parts of Parnell that are not well serviced. 

Following radical budget cuts in the LTP, together with several 
other parties including the Waitematā Local Board, Councillor 
Mike Lee and the PCC, we continued to lobby for a train station 
in Parnell, even if it was on a smaller scale. We are gratified that 
work has commenced on the station and will continue to lobby to 
remove any obstacles, until the station reaches operational status. 
Parnell Station is forecast to be used by up to 2000 passengers 
during the morning peak with many of them heading to the nearby 
universities, as well as by people attending events in the Domain 
and at the ASB Tennis Stadium. The creation of the station in Parnell 
marks a significant milestone in the overall business development 
of Parnell, which will be further fuelled by the densification of land 
use adjacent to the station. 

Photo Courtesy of Bayleys Real Estate
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As with many Auckland fringe suburbs, Parnell is short of parking. 
One of the contributing factors is all-day commuter parking, 
further creating congestion and lack of available parking to support 
businesses. AT have agreed to conduct a Parking Management 
Plan in 2016 to tackle the parking issues in Parnell and following 
lobbying on our part, we are a priority suburb in the roll out of 
their assessment, following Freemans Bay and Ponsonby. This 
process will initially identify an inventory of all parking spaces and 
restrictions within the study area (including on and off street and 
privately operated public car parks) and monitor occupancy. The 
information, together with feedback collated from a business and 
residential survey will inform decisions on the optimal management 
of parking in both the business and residential areas of Parnell.  

COUNCIL AND BYLAWS
The signage bylaws have been released with implementation  
1 October 2015 and we will try to assist our businesses understand 
the implications of often restrictive bylaws. While we understand 
the need for bylaws we object to a ‘one size fits all’ approach on 
behalf of Auckland Council and would support their application of 
such within a ‘contextual’ framework. 

We will continue to respond to council policy and work closely with 
the Waitematā Local Board to achieve their aspirations for Parnell. 

2. One Strategy for Crime 
Prevention
A pivotal imperative in our pre-ballot strategy was the commitment 
to allocate a substantial portion of the budget towards an area wide 
crime prevention and security plan, which has several components. 

Following the security pilot programme conducted in the first 
quarter of 2015 and mindful of the significant investment and 
complexity of area wide CCTV deployment, we committed to spend 
$100,000 in year 1 in a combination of on-foot and mobile car 
patrols, to achieve visibility in the area as a deterrent during hours 
typically at risk. This commenced on the 1st July. Global Security 
were commissioned as the service provider and the initial service 
offerings comprise the following:

• High profile street/foot-based patrolling of the greater 
business precinct and direct member engagement in daytime 
working hours (min 4hrs per day), with an emphasis on anti-
social behaviour, investigation and member support following 
incidents overnight, proactive meetings with individual 
members regarding security threats or issues relating to their 
business and regular meetings with Police and Parnell Inc. 
management. 

• Vehicle patrol inspections of the precinct every evening 
(Monday to Sunday), supplemented by additional patrols in 
daytime hours on Saturday and Sunday. 

• 24/7 rapid response to security issues. 

Daily reports are provided, including details of incidents and 
supporting photos. 

Further implementation will include training courses for businesses 
within the precinct on topics such as retail security, personal 
security and armed hold ups, as well as the provision of a texting 
service for retailers. Our members are being encouraged to be 
more vigilant, as well as report incidents as they occur. 

In the long term we are recommending an integrated Security and 
Crime Prevention Plan comprising CCTV, mobile street patrols 
and other safety initiatives. Planning for the initial phase of CCTV 
deployment will commence via consultation with all Parnell 
businesses and landowners to determine the extent of CCTV 
requirements, potential sites and cost implications, which pertain 
not only to the capital investment required but also the facilitation 
of surveillance monitoring. Collaboration with neighbouring 
precincts and facilities is being explored as part of the process of 
devising a 3-5 year plan with required capex. and infrastructure.  

A successful partnership between landowners who successfully 
monitor their own premises, strategically placed CCTV in precinct 
hot spots and cooperation with Auckland Council and Auckland 
Transport initiatives (such as the new Parnell Station), are 
essential to ensure a safer community and a desirable place in 
which to do business. 
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3. One Brand to Market
Under the umbrella of this strategic pillar, several initiatives 
reside. 

REINVIGORATING THE PARNELL BRAND
We recognise the Parnell of today is vastly different to the 
Parnell of 10 years ago and as such the current Parnell brand 
and brand definition is outdated and out of pace with a holistic 
view of the entire precinct. 

We are about to embark on an exciting engagement process 
with key stakeholder groups, to probe perceptions of Parnell 
and values that drive the brand positioning. In conjunction with 
response from the GAP Analysis on our competitive offering, 
the findings will be tabled for wider community feedback. We 
then anticipate harnessing the creative expertise of businesses 
in Parnell to develop a new brand identity. 

Implementation of the new strategy will occur over the 
following year.

PROMOTIONS, EVENTS AND PUBLICITY
We actively market leading categories that drive visitation to 
Parnell and form an integral component of our competitive 
advantage. Category promotions are subsidised from our budget, 
but retailers do contribute to participate. Primary categories 
include, Hospitality, Art Galleries (supported by Artweek and 
White Night) and Décor/Home Improvement, which is by far the 
most dominant. 

The intention for the coming financial year is to continue the 
category marketing with a high profile Décor/Home Improvement 
campaign breaking in September. We will continue to leverage 
major events and initiatives hosted by various organisations 
within our community (such as the Auckland Museum or 
Domain) and are encouraged that the Parnell Station, once 
operating, will enhance this. The Lantern Festival is moving to The 
Domain in 2016, presenting us with an opportunity to develop 
a complementary signature event (sponsorship pending). 
Christmas 2015 will focus on the enhancement of the precinct 
rather than a small, localised event with limited impact. 

We again purchased a bulk allocation of radio time from 
Mediaworks to support these category marketing initiatives, with 
20% of the airtime being devoted to generic marketing of Parnell. 
Following the brand reposition we will need to recreate some 
generic Parnell printed collateral which has not been updated for 
the last 18 months. 

Sustained online initiatives will continue for retail sales periods in 
which members can participate at no cost. These are facilitated 
from our office with minimal budget implications. 

We believe Parnell needs to develop a strategy to enhance the 
desirably of the precinct to the tourist market. Limited funds have 
been allocated in this financial year to review the opportunities 
and devise a plan. 

WEBSITE AND SOCIAL MEDIA
As part of understanding the importance of continued positive 
press for Parnell we have contracted assistance to create online 
releases that optimize SEO (Search Engine Optimisation) and social 
media opportunities. 

Parnell.net.nz is one of our most valuable assets, not only for the 
business association, but for the whole of Parnell. Our website 
search profiles are very good within the ‘Parnell’ search profile 
and we plan to optimise this to a slightly wider Auckland audience. 
Engagement levels have improved with the new website and we 
still have many opportunities that we can leverage on the site 
without requiring further development work. Continued time 
and effort will be devoted to all new member listings as well as 
providing interesting, updated and diverse news and information 
on our site. 

Our social media efforts will continue with strategic posting, limited 
boosts and the monitoring of engagement levels. This requires 
almost daily activity to respond to news alerts, profile member 
activities and promote our objectives.
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4. One Community to Connect

MEMBERSHIP COMMUNICATION
The foundation of our member communication is our database. 
While the last year focused on acquiring relevant and meaningful 
contact detail for each and every member, the following year 
will focus on customising and segmenting the database while 
growing our member and shopper database, thus increasing the 
value of our asset. In order to do this a CRM platform is required 
to consolidate the data between the website and e-marketing 
online tools. We envisage implementing this priority in the third 
quarter of 2015 so we can continue more effectively with our 
comprehensive and cost effective online communication.

We have recently added a business-to-business printed 
newsletter to our communication, which we envisage circulating 
5 times a year. We will be offering advertising opportunities to 
our members and hope that in the long term this will become a 
self-funded initiative. 

COFFEE CLUSTERS
We have started an initiative called Coffee Clusters with the 
objective of facilitating informal conversations between the 
Parnell Business Association and small groups of our business 
members in Parnell. Held once a week at various locations 
around Parnell, it’s an opportunity to gain an understanding of 
local issues experienced by our business community, as well as 
being able to more closely tailor our services to the requirements 
of our members.

BUSINESS DEVELOPMENT AND NETWORKING 
Conscious of our role as a business association to encourage 
networking and a sense of shared community, we will continue 
with our monthly networking events in the format of ‘Business 
Showcases’. Our intention is to stimulate attendance, foster 
innovative and exciting hosting options and encourage many of 
our new members to take part. 

We intend to seek feedback from our membership base as to their 
needs regarding business development and potential educative 
forums that could be of value in the future. 

Photo Courtesy of The Denizen
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GAP ANALYSIS TENANT MIX
As already stated, it is imperative to focus on addressing the shortcomings in the current tenant mix in order to set the foundation for 
a sustainable, prosperous future for Parnell. Decrease in patronage from 2010 to 2014 can be largely attributed to the loss of some key 
tenants and the subsequent depletion of certain retail categories, including destination and convenience. The positive impact on adjacent 
business of top class destination hospitality such as the opening of Woodpecker Hill, illustrates the importance of this initiative. 

Following an assessment and research of the competitive environment and market trends, in consultation with landlords, leasing agents 
and other stakeholders, we will develop a strategic leasing plan or ‘wish list’ for Parnell. This will be used in conjunction with the results 
of our brand repositioning to inspire landowners to attract prime tenants to complement the mix. 

Photo Courtesy of Krukziener Properties
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6. Indicative 3 Year Budget

Every effort has been made to verify the accuracy of the information at the time of going to 
print. Parnell Inc. accept no liability for variances in information and change of circumstances or 
development plans.

5. One Environment we all Share
Following the BID Boundary Expansion, we now have to reassess the diverse needs of a full precinct. The cohesive development of Parnell 
in upcoming years will depend on many factors. Promoting connectivity between The Domain/Parnell Station/Carlaw Park, Parnell Station 
and Parnell Road, St Georges Bay Rd/The Strand/Gladstone, is paramount. Equally important is how effectively and aesthetically our 
suburb is encircled by motorways, serviced by public transport and developed internally. The visual representation of all these elements 
tied to an exciting brand proposition, is essential to promote Parnell to new businesses or landowners seeking to invest as well as seeking 
funding from Auckland Council in the future. 

We plan to continue our upkeep of fairy lights and encourage more businesses and landowners to install their own via subsidised offers. 
Additional effort is required in terms of streetscape upkeep and the interaction with relevant council departments, especially in light of 
their recent budget cuts. 

Several categories in the indicative budget for 2015-16 have allocations for the development 
and planning of initiatives, which may roll over into the following financial year.

2015-2016 2016-2017 2017-2018
INCOME STREAMS
Member targeted rate $700,000 $700,000 $770,000
Estimated GST refund $37,044 $38,000 $40,000
Associate Memberships
Sponsorship BID Extension
General Sponsorship & Advertising
Other Revenue $2,000 $2,800 $3,000
Total Income $739,044 $740,800 $813,000
Income and receivables carried over $13,267 $1,627 $427
EXPENDITURE
Member Services & Activities
Advocacy & Representation Submissions $26,500 $25,000 $25,000
Security Plan $115,130 $145,000 $200,000
Reinvigoration Parnell Brand $28,500
Category Promotions & Events $141,615 $120,000 $120,000
Generic Marketing Parnell $20,696 $15,000 $15,000
Tourism Marketing $8,602 $10,000 $10,000
PR & Publicity Parnell $31,052 $35,000 $35,000
IT/Website $19,135 $20,000 $20,000
CRM & Membership Communication $49,301 $20,000 $20,000
Business Development & Networking $14,000 $15,000 $15,000
Maintenance/lighting $14,138 $20,000 $25,000
Public/Community Project $14,750 $12,000 $12,000
BID Expansion $3,025
Sub TOTAL $486,444 $437,000 $497,000
Operating Costs
Administration/infrastructure $62,600 $68,860 $75,746
Personnel including Contractors $201,640 $236,140 $238,254
Sub TOTAL $264,240 $305,000 $314,000
TOTAL (all inclusive GST) $750,684 $742,000 $811,000
Profit/shortfall $1,627 $427 $2,427

The successful BID Boundary Expansion has doubled our membership base and 
significantly increased revenue to the benefit of all involved. Operating costs have only 
increased slightly but funds allocated to member services have more than doubled. 
Opportunities to offer additional services such as a Crime Prevention and Security Plan, 
increased Advocacy and Representation services, together with other new initiatives 
which we believe will enhance our competitive advantage, have all resulted. 
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6. Indicative 3 Year Budget

Areas within the red line represent  
Parnell Inc. BID Boundary  June 2015

Areas within the blue dotted line represent  
Parnell Inc. BID Boundary Area  from 1 July 2015
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