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4 Parnell Inc.

For Parnell Inc. the focus this 
year has been to implement 
the promises and five-point 
plan that were developed  
during the successful BID  
Expansion campaign last 
year. The first major step 
was ʽReinvigorate Parnell’, 
which was an extensive  
engagement programme that 
involved workshops and  

individual consultations with a wide cross section of the 
various groups in Parnell. ʽReinvigorate Parnell’ produced 
a blueprint for the future direction of Parnell that has  
been the basis of the repositioning and rebranding work 
being done by Ogilvy.
A big highlight of the year was the success of the Chinese 
New Year promotion as a complementary event to the   
Lantern Festival in The Domain with the purchase, pain-
ting, display and auction of 30 monkeys. We achieved 
a huge increase in activity in Parnell and also raised 
$16,000 for the Starship National Air Ambulance Service. 
This highly successful introductory event will become  
an annual signature event.
Other highlights of the year included the implementation 
of a security patrol contract, resulting in a significant  
reduction in crime, meaningful progress towards installing 
CCTV cameras at strategic locations in Parnell, and the 
development of a group of retailers dedicated to lifting foot 
traffic in Parnell. At the same time, the team at Parnell 
Inc. continued the day-to-day work in advocacy, category  

promotions and monthly showcasing B2B networking 
events. There were also a number of other valuable  
initiatives including two events aimed at informing 
members on Health and Safety legislation plus an event 
to meet some of the Mayoral delegates for Auckland.
The staff, ably lead by Cheryl Adamson have continued 
to put in a huge effort in ensuring all activities and events 
achieved great outcomes. I thank Cheryl for that dedication 
to improving the business environment of Parnell and  
acknowledge the time and effort she has put into achieving 
the outcomes for Parnell.
Chris Dempsey is retiring from the Local Board. He has 
been a strong advocate for Parnell over the six years 
he has been a member of the committee. His input has 
been greatly appreciated. I would also like to express my 
appreciation of the work done by the committee members  
who have all stepped up to taking on a much larger role 
in directing programmes and activities such as CCTV,  
branding, and retail & hospo promotions. Results have been 
far greater as a result.
With the development underway of the long term plan 
for Parnell, the implementation of a new and exciting  
repositioning and branding strategy as well as various 
other initiatives, the Parnell business community can  
expect increasing attractiveness of Parnell as a location 
to live, work, play and enjoy.

Yours Sincerely

Paul Spackman
Chairman Executive Committee

CHAIRMAŃ S REPORT

This last year has seen a major rejuvenation of Parnell taking place. There are a number of new restaurants,  
cafés and bars mainly in the Parnell Road area, several new stores, particularly in The Strand plus new  
developments underway in St Georges Bay Road and elsewhere. These changes are happening because it is 
becoming increasingly recognised that Parnell is a great place to do business. The Association has been very 
active in helping to promote that image.
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Our first year as an expanded 
BID has been both challen-
ging and exciting getting to 
grips with some of the macro 
issues that impact on our pre-
cinct. While certain advocacy 
issues have had immediate 
success, several others have 
long-term horizons. 
A resurgence of interest from 
investors is demonstrated by  

several large-scale developments currently underway 
in the area and new tenancies add life and diversity.  
Hospitality in particular is leading the way, with recent openings 
attracting the attention of mainstream media. A positive  
media profile has been further endorsed by property  
professionals, while our extremely successful inaugural  
Chinese New Year celebration assisted greatly with  
additional awareness of Parnell.  
According to Marketview, the upward trend in Parnell has 
continued. Over the past financial year, the spend has in-
creased by 8.8%, while the transactions have increased by 
11.2%, as compared to the previous year. This represents a 
significant increase of some 180,000 extra transactions and 
an additional income of nearly 9.3 million. (The overall com-
parative increase for all of Auckland was 5.7% on spend and 

8.8% on transactions). The upward trend is encouraging, 
but needs accelerating to ensure sustainability in a highly 
competitive climate. 
The time is right for the repositioning of the Parnell brand, 
demonstrating values associated with a Parnell that is  
differentiated, diverse and reinvigorated. In conjunction 
with the 3-5 year strategy, the new positioning will influence 
and flavour communication strategies and messaging and 
we look forward to the brand roll out with anticipation. 
The Parnell Inc. Executive Committee and Chair are ab-
solutely crucial to the delivery of outcomes via our office.  
Following the BID Expansion, several new members took 
their place on the board. The committee was well balanced 
both in geographical area as well as different types of in-
dustries, enabling a range of member needs to be brought to 
our attention. The work-load as well as the commissioning of 
several new initiatives emanating from the ballot promises, 
necessitated extensive time from certain board members. 
I am grateful for the strategic direction, insight and support 
of both my team and myself and look forward to a year in 
which several of these new initiatives will be manifest.  

Your Sincerely

Cheryl Adamson
General Manager

REPORT OF THE GENERAL MANAGER
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An integral component of the implementation of the expanded BID in year 1 was 
to follow though on the campaign promises as outlined in the Business Plan  
tabled in our last Annual Report. The success of the ballot illustrated not only the 
desire to consolidate Parnell into one business precinct, but also the identification 
of the voters with our campaign message. The 5 campaign promises/slogans  
encapsulated under the banner of ‘One Parnell, One Precinct’ formed the strategic 
framework for the past year, guiding the projects and required deliverables for 
which our business community exercised their vote of confidence. 
The additional funds from the expanded area have enabled us to offer precinct 
wide services, which we were unable to offer before.

MEMBERSHIP BREAKDOWN
Our membership profile comprises Registered Entities that are either the land- 
owners who pay the targeted rate or their respective tenants and the breakdown 
of the various groups is tabled below.

$115K Excellent media response to concept 
(free publicity value $115k)

$16K $16k from the monkey auction takings went 
to Starship National Air Ambulance Service

+50 50 stores were activated

+22.8% Spend in 'other retail' (including galleries)

+27.4% Spend in hospitality outlets in Parnell

+79% Web traffic in February increased by 79%

CRIME STATS DOWN IN PARNELL & DEDICATED SECURITY NUMBER
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Based on the monthly incident reports given to us by NZ Police, our crime incidents within the area 
being monitored by Global Security for the Parnell Business Association, have reduced by 22% in 
the last 12 months, as compared to the previous 12 month period.
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Port Future Study Reference Group
Concerned about the on going and potentially increasing  
impact of traffic from Auckland Ports along The Strand, 
we have been active participants in the Port Future Study  
Reference Group. The project is now complete and  
recommendations include limited berth increases to cope 
with short to medium term demand, plus a long-term  
recommendation to establish another freight port outside of 
Auckland while retaining the cruise market in the inner city.
 

The Strand - Bus Routes and Bus Stops 
As part of our response on the Central Bus Network  
we organised a meeting with Auckland Transport and  
various stakeholders along The Strand and in St Georges 
Bay Road. Based on our requests, the 703 was altered  
to run along The Strand, rather than Quay Street, thus  
increasing the walkable catchment of the service. This 
service commenced in April 2016. 
We also requested that Auckland Transport initiate discus- 
sions with NZTA for additional stops along The Strand.  
Recent consultation documents have suggested 2 extra  
stops, outside 125 The Strand (inward bound) and 77 The  
Strand (outward bound). We supported the proposal but 
cautioned the danger of fast moving trucks around the corner 
at 125 The Strand, potentially injuring waiting passengers.

The Strand - Signalised Pedestrian Crossing and 
opposition to Footpath Extension
NZTA tabled a proposal for both components above. We 
supported the creation of a safe pedestrian crossing along 
this busy stretch of road, as there is currently nowhere for 
pedestrians to cross safely and fatalities have resulted in the 
past. However we totally opposed the foot path extension  
proposed outside premises 137-165 The Strand. NZTA  
attended a meeting with the immediate stakeholders  
organized by Parnell Inc. and following stakeholder  
objections based on the impediment this would have on  
crucial truck access to their businesses, NZTA withdrew that 
part of the proposal. 
 
We were gratified that NZTA listened to the needs of  
businesses demonstrating a good a example of how we act 
as the conduit for Local Council and City Plans to be brought 
to the attention of members for feedback and input.

Parnell Station
Platforms for the station were completed late in 2015 and the 
last six months have been frustrating with increased delays 
being blamed on the lack of resolution of the Sarawia Cross-
ing dispute between Auckland Transport and local residents. 
Parnell Inc. has continued to lobby directly with the executive 

ONE VOICE FOR ADVOCACY AND REPRESENTATION – 
COUNCIL AND TRANSPORT UPDATE
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Advocacy and Representation are top priorities that significantly influence local outcomes for multi-level stake- 
holders, including landlords, business, retail and hospitality members. The support of the BID Expansion endorsed the 
value of ‘one greater voice’ that represents Parnell and the last year has been both challenging and exciting getting to 
grips with some of the macro issues that impact on our precinct.  We know, that by its very nature an important fringe 
suburb and neighbour to the port, Parnell will continue to face infrastructure, transport and policy challenges. The 
Strand has been a key focus over the last few months relative to transport and advocacy, in which many stakeholders 
have supported the value of our intervention. 
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of both Auckland Transport and KiwiRail, with the support 
of Councillor Mike Lee, the Waitematā Local Board and 
Parnell Community Committee in an effort to get the station  
to operational status as soon as possible. 
The Waitematā Local Board have offered to assist Auckland 
Transport financially with the creation of a pathway (Nicholls 
Lane cycle and walkway) from Parnell Station to Carlaw 
Park campuses, which we gratefully support. 
Latest indications from the executive of Auckland Transport 
are that KiwiRail will relocate the old Newmarket Station 
building to site by late 2016 and complete the refurbishment 
by March 2017, that Auckland Transport will complete the 
Nicholls Lane cycle and walkway station connection before  
March 2017 and that limited services are scheduled to  
commence around Easter 2017.
 

Parking Management Study
Several businesses experience parking issues in Parnell, 
some with staff parking, others with customer parking.  
Following their experience in other fringe suburbs such as  
St Mary’s Bay, Freemans Bay and Ponsonby, Auckland Trans-
port commenced a Parking Management Survey in Parnell. 
They are surveying both the business and residential zones in 
an effort to balance the needs of both users. The main focus of 
the survey is to gauge maximum occupancy levels and create 
limited parking zones in an effort to try and eradicate the large 
volume of all day commuters who use Parnell (and other inner  
suburbs) in which to park all day while they catch a bus to the  
city. We encouraged all businesses to complete the business 
survey and submit their own specific issues. Our submission  
called for the optimization of this very limited resource  
citing the various zones in Parnell with their relative 
needs. In addition to the submission from Parnell Inc. over 
150 businesses completed the survey, illustrating good  
engagement from the business community as well as 
indicating the importance of parking to our members.

Cycle Routes Newmarket to Tamaki
Auckland Transport initially asked us for feedback on potential  
cycle ways up Gladstone Road and we raised flags for several  
affected businesses along and adjacent to that route. The 

‘Parnell, Newmarket, Remuera Cycleway Consultation’ was 
then initiated by Auckland Transport, who did not ask for  
feedback from the business community. In both cases we  
submitted that out of the two potential routes through  
Parnell, Parnell Road/Parnell Rise is not the preferred option  
due to gradient, several pedestrian crossings, traffic and 
lack of safety – especially downhill. However, while the route 
via St Stephens Ave/Gladstone Road is the preferred option, 
this in no way, from our point of view, endorses the removal 
of parking to put in cycle lanes and noted that any loss of 
parking along this route would have an adverse impact on 
several parties.  We await feedback on this proposal. 

Auckland Annual Budget 
Parnell Inc. submitted on the Auckland Annual Budget 
and amongst other items strongly objected to the Interim  
Transport Levy being changed so that the amount  
businesses would pay in future would be based on their 
property value. We submitted that it should remain at the 
current fixed charge for businesses and other ratepayers 
respectively. Submissions were received from 21 Business 
Associations representing 11,800 properties. 
When released, the Annual Budget for 2016/2017 confirmed 
that the Interim Transport Levy (ITL), introduced as part of 
the Long-term Plan to help fund a number of crucial transport 
projects would remain a fixed charge for both non-business 
ratepayers and business ratepayers.

Unitary Plan
Parnell Inc. has actively participated in the Unitary Plan since 
its inception. With the assistance of The Mt Hobson Group we 
have continued to support opportunities for added business 
development potential, greater density and increased heights 
in certain zones. 
Following the submission and hearing process of the PAUP 
the Independent Hearings Panel have released their re- 
commendations. The Council has one month to review before  
releasing the decision version of the PAUP in late August 
2016. In terms of Parnell we think that the panel has listened  
to our objective submissions and provided for increased 
density and building potential in appropriate locations.
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BID Policy Review
Business Associations such as Parnell Inc. are part of the 
Auckland BID (Business Improvement District) Partnership 
Programme. There are currently 48 BIDs across Auckland 
representing over 25,000 businesses, each operating within 
a clearly defined geographic boundary. The critical mass of 
this group has a strong influence and is continually seeking 
to improve the service offering and ensure that our members 
interests are represented. The BID Policy governs how  
Auckland Council interacts with various BIDs, and this has 
been under review for the past year. 
Initial drivers for the revision of the policy and team resources  
at Auckland Council included the reduction of costs to  
Auckland Council and early proposals tabled suggestions 
of using a portion of the targeted rate to do this. This was  
vehemently opposed by several BIDs including Parnell Inc. 
and subsequently retracted. 
Parnell Inc. has attended and 
contributed to all workshops over 
the past year and the new BID 
Policy took effect from 1st July 
2016. Overall it has tightened 
up on various governance and 
reporting standards as well as 
other mandatory requirements.

Auckland Transport Management 
of Flags and Pole Banners 
Auckland Transport recently negotiated a contract with 
QMS Media to control all pole and cross street banners  
in Auckland, resulting in increased costs, restricted use  
and the threat of 3rd party advertising in our town  
centres. Several BIDs joined in opposing this. In addition 
to supporting the other BIDs and raising our concerns  
with the Waitematā Local Board, we tabled these in writing 
to the executive of Auckland Transport rejecting the idea 
of “commercialising town centre assets” to generate  
revenue. We have had a really good outcome from this 
joint effort with several concessions being granted and 
a new set of guidelines distributed. 

ONE STRATEGY 
FOR CRIME PREVENTION 
A pivotal imperative in our pre-ballot strategy was the  
commitment to spend $100,000 in year 1 on a combi- 
nation of on foot and mobile car patrols, to achieve  
visibility in the area as a deterrent during hours typically  
at risk. This commenced on the 1st July 2015 with Global  
Security commissioned as the service provider. Using  
monthly incident reports supplied by NZ Police, the total im- 
provement in stats for the monitored BID area is a 22%  
reduction year on year, which is a great improvement. In  
addition the monitoring service has enabled early aware- 
ness and remedial action of graffiti. Parnell is not without 
challenges with regard to beggars and as widely reported  
in the media, this problem is escalating in many areas  
of Auckland. Given current bylaws, it is very difficult  
to address with any long-term efficacy, but community  
efforts and the Global Patrol Officer do move them on  
wherever possible. 
We have always recommended an integrated Security &  
Crime Prevention Plan comprising CCTV, mobile street 
patrols and other safety initiatives. We  surveyed the 
extended BID area and recommend ideal camera 
locations for Phase 1. This facilitated a comparative 
Request for Proposals in which several companies 
participated and we are currently evaluating the short- 
list with a view to implementation later this year. 
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Based on the monthly incident reports given to us by NZ Police, our crime incidents within the area 
being monitored by Global Security for the Parnell Business Association, have reduced by 22% in 
the last 12 months, as compared to the previous 12 month period.

A framework to partner with business associations in Auckland’s town centres and business areas 

Business Improvement District (BID) Policy (2016) 
Part 1 - Policy Principles 
June 2016 
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Repositioning the Parnell Brand
Amongst several initiatives under the umbrella description 
of marketing and publicity, a journey towards repositioning 
the Parnell brand was a strategic imperative we identified 
post the BID Expansion. 
We employed the services of a consultant who specialises 
in place and destination strategies and embarked on an 
exciting engagement process with key stakeholder groups 
to probe perceptions of Parnell and values that drive the 
brand positioning. In additional to several one on one  
interviews, eight focus groups took place late in 2015 
and the information collated in a document known as the  
Reinvigorate Parnell Blueprint. Emerging from this blue-
print we developed a strategic framework with short,  
medium and long-term interventions, plus a creative brief  
for the brand repositioning. A request for expression of  
interest and proposal was put out to several creative  
businesses in Parnell and Ogilvy were awarded the  
project, which is currently underway. 

Promotions, Events & Publicity
We continually seek to enlarge and improve on this activity 
and the past year was no exception. 
We actively market leading categories of retailers that drive 
visitation to Parnell and form an integral component of our 
competitive advantage. Category promotions enable us to 
include businesses in the extended BID, not only those on 
Parnell Road. They are usually fully paid from our budget, 
but sometimes small contributions are requested from  
participating businesses. Primary categories include  
Hospitality, Art Galleries (supported by Artweek and White 
Night) and Décor/Home Improvement, which is by far the 
most dominant category in our mix. 
The bar was raised in the last year especially related to

media for the Home Décor/Home Improvement promotion  
in September. Denizen was chosen as the print media, 
to be consistent with the upmarket image of the outlets. 
Several stores participated and the support for the com-
petition enlisted a record 3,200 entries.

ONE BRAND TO MARKET - MARKETING & PUBLICITY
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The results were fantastic! 
• We had an excellent media response, were featured on  
 TV One News, TV 3 Story, TV33 and accumulated  
 added value and free publicity to a value over $100,000. 
• Our web traffic increased 79% during the month of  
 February. Spend in hospitality outlets (as monitored by  
 Marketview), increased 27% as compared to the same 

 two week period the previous year, as did comparative  
 spend in ‘other retail’ (including galleries), by 22%. 
• Over 50 stores were activated in one way or  
 another and all monkeys were sold at the auction,  
 enabling us to donate $16,000 to Starship Foundation. 
• The auction took place on the same night as White  
 Night,  which again was a very successful event for Parnell. 

79%
+

Web traffic in February
 increased as compared to the 

previous year

27.4%
+
Spend in hospitality outlets 

in Parnell

115K
$

Excellent media response to 
concept (added value plus  

free publicity value)

16K
$

$16k from the monkey auction
 went to Starship National Air

 Ambulance Service

50
+

50 stores were activated

The news that The Lantern Festival was moving to The Domain in 2016, presented us with an opportunity 
to develop a complementary signature event. So Chinese New Year 2016 – (Year of the Monkey) was held in  
Feb 2016 and comprised an exhibition of monkeys painted by well known artists, which were later auctioned 
for charity, plus some smaller auxiliary activities.
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Website and Social Media
Our website has grown substantially over the last year and 
now has more than 2,400 pages indexed by Google. We 
maintain our objective to retain our position as the ultimate 
online authority for Parnell, for both business and community 
 information. In terms of global ranking, we perform very well 
against key competitors, especially given the resources at 
our disposal. Regular traffic to the site is stable, and the  
peaks experienced during promotional periods are sub- 
stantial. In the past year the two most notable periods were 
during the Home Décor promotion in Sept 2015 and Chinese  
New Year (Feb 2016), in which our web traffic went up by 
a phenomenal 79% as compared to the previous two week 
period in 2015. Keeping the website regularly updated 
requires tremendous internal resources. Our greatest po-
tential areas of improvement relate to SEO and backlinks, 
both of which are a very time consuming exercise.
Facebook is still our primary social media platform and in  

 

the past year we have concentrated on increasing our  
engagement levels and streamlining our social media more 
strategically. We have selectively boosted posts and created 
adverts to targeted audiences in support of promotional or 
membership activity and began reporting on ‘Earned Media 
Value’ for Facebook activity, based on industry standards. 
This is reported in the introduction to the Financial Report. 

Publicity
Our publicity highlights for the past year definitely related 
to Chinese New Year. Our concept around the exhibition of 
the Year of the Monkey sculptures and subsequent auction 
attracted the attention of the media, giving us exposure on 
TV One News, TV 3 Story, TV33 plus a wide range of free 
publicity in other print media as well as online. 
In addition we have had several positive third party articles 
quoting ‘renewal’, ‘resurgence’ and ‘reinvigoration’ in Parnell. 

A bulk allocation of radio time from Mediaworks supported these category marketing initiatives, with 20% of the  
airtime being devoted to generic marketing of Parnell. Sustained online initiatives continued for retail sales periods  
in which members could participate at no cost. These were facilitated from our office with minimal/no budget  
implications. We also participated in the community initiative ‘Art in a Day’. 



The foundation of our member communication is our database. A CRM platform 
called Sugar-CRM was implemented in the third quarter of 2015. This enables 
us to update and segment data, so we can continue more effectively with our 
comprehensive and cost effective online communication. With a membership  
database exceeding 1,000 registered entities, adaptation to business and  
contact information requires daily activity. 
E-Newsletters are circulated monthly to broadly segmented audiences of  
members and shoppers, incorporating relevant business, member, shopper and 
community news and our printed business-to-business newsletters are circulated  
5 times a year, with positive feedback to date. 
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ONE COMMUNITY TO CONNECT –
NETWORKING AND MEMBERSHIP
COMMUNICATION

 
Business to Business  
Network Meetings
Our monthly ‘Business Showcases’  
offer members an opportunity to show- 
case their business and provide net- 
working opportunities. In the past 
year these events have been 
enthusiasticaly supported and re- 
present a complete cross section 
of our business community with 
numbers increasing by 80% as  
compared to the previous 12 month 
period. In addition we hosted a Health 
and Safety Seminar one evening,  
which was very well attended.

IN THIS ISSUE 

• PARNELL’S RISE 

• VACANCY RATES DROP

JULY 2016

PARNELL  INC.

NEWSLETTER OF THE PARNELL BUSINESS ASSOCIATION

IN THIS ISSUE 
• HEALTH & SAFETY 

• NEW CULINARY DELIGHTS   

MAY 2016

PARNELL  INC.
NEWSLETTER OF THE PARNELL BUSINESS ASSOCIATION

IN THIS ISSUE 
• DÉCOR IN PARNELL 
• THE ART OF FOOD 

• DEDICATED SECURITY NUMBER

SEPTEMBER 2016

PARNELL  INC.
NEWSLETTER OF THE PARNELL BUSINESS ASSOCIATION
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In our first year following the BID Boundary Expansion, we 
have been coming to grips with the diverse needs of a full 
precinct. Required streetscape upkeep and the interaction 
with relevant council departments, in light of budget cuts, 
results in limited and often protracted responses. 
Progress has been made in the last year with graffiti  
management (assisted by the security contract), the up- 
grade of certain footpaths in Parnell Road, the installation  
of improved lighting at pedestrian crossings in Parnell Road 
and the creation of a pedestrian crossing in The Strand.   

Maintaining the fairy lights in trees in Parnell Road is  
becoming challenging as several of the installations are  
5 years old and faulty, especially in the wet, colder months 
and this needs assessment. 
The Reinvigorate Blueprint identified ‘connectivity’ as a 
key imperative for future years. Promoting physical and 
infrastructure connectivity between The Domain/Parnell 
Station/Carlaw Park, Parnell Station and Parnell Road,  
St Georges Bay Road/The Strand/Gladstone Road is  
going to be a theme for many years to come. 

ONE ENVIRONMENT WE ALL SHARE –   
STREETSCAPES &  ENVIRONMENT
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Added Value & Additional Income
As a means of adding value to the budget and delivery of 
outcomes to our business mebers, we constantly seek to  
enhance, increase or maximise the budget in the following 
ways. We source income from special grants, sponsorships  
and member contributions to marketing initiatives. We also 
try and gain free publicity wherever possible to improve  
positive media exposure for Parnell. This is calculated  
based on ‘Equivalent Advertising Value’. We calculate 
the ‘Earned Media Value’ for Social media based on  
industry standards for engagement. Wherever possible we  
negotiate media dicounts and additional free coverage.

One of the ways our members provide sponsorship  
is by hosting monthly network events, providing venue, 
refreshments and snacks. In addition, prizes and 
donations are sourced for promotions and other  
marketing initiatives. 
In the last financial year the most significant increase was 
in free publicity for the Year of the Monkey, plus the added 
value created by the participating galleries and artists. 
The increase was 90% on the previous year, represen-
ting $257,196 that would have needed to be spent by 
Parnell Inc. to achieve the same outcome.

FINANCIAL REPORT
In order to comply with the new legislation for financial reporting for Incorporated Societies and Charities,  
we have adopted the new reporting standards in our financial statements. Being our first year of a larger  
budget from the expanded BID area, this also gives an opportunity to report in more detail on the range  
of member services on offer. This information follows in the next few pages. 

ADDED VALUE

$ 68K $ 135K $ 257K

+80%

60% 70% 80% 55%

1 2 3 4 5

228

415

0
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400

2014-2015 2015-2016

ATTENDANCE AT 
MONTHLY NETWORK MEETINGS

Development of RepositioningFocus Groups

2013-2014

2014-2015

2015-2016

Reinvigorate Blueprint Brand Roll OutBrand Brief

ADDED VALUE 2015-2016

Member Contribution to Marketing Initiatives
Member contributions to category promotions and newsletter $14,806

Associate Membership (Membership fees) $288

Free Publicity & PR 
Calculated on ‘Equivalent Advertising Value’ of space $59,345

Social Media Coverage
Calculated on ‘Earned Media Value’ for reach and 
engagement based on industry standards

$96,547

Added Media Discounts
Calculations based on discounts negotiated lower 
than rate card information

$28,647

Member Hosted Networking Functions
Value of Monthly Network meetings hosted by members $7,993

Prizes & Donations 
Prizes and donated vouchers for various promotions

Value painted monkeys for StarShip Auction x 30 (calculated 
as auction income)

Value Webbs hosting charity of auction and work involved

$8,746

$35,500

$5,325

Total (including GST) $257,197



Scope
On the basis of information provided and in accordance with 
Service Engagement Standard 2 Compilation of Financial 
Information, we have compiled the financial statements of 
Parnell Incorporated for the year ended 30 June 2016. These  
statements have been prepared in accordance with the  
accounting policies described in the Notes to these financial 
statements.

Responsibilities
The Committee Members are solely responsible for the infor-
mation contained in this financial report and have determined 
that the accounting policies used are appropriate to meet your 
needs and for the purpose that the financial statements were 
prepared. The financial statements were prepared exclusively 
for your benefit. We do not accept responsibility to any other 
person for the contents of the financial statements.

No Audit or Review Engagement Undertaken
Our procedures use accounting expertise to undertake the 
compilation of the financial statements from information you 
provided. Our procedures do not include verification or vali-
dation procedures. No audit or review engagement has been 
performed and accordingly no assurance is expressed. How- 
ever, an audit has been conducted by David G Knightley, 
and we refer readers of the performance report to David G  
Knightley‘s audit opinion.

Independence
We have no involvement with Parnell Incorporated other than 
for the preparation of financial statements and management 
reports and offering advice based on the financial information 
provided.

Disclaimer
We have compiled these financial statements based on  
information provided which has not been subject to an  
audit or review engagement. Accordingly, we do not accept 
any responsibility for the reliability, accuracy or complete-
ness of the compiled financial information contained in the 
financial statements. Nor do we accept any liability of any 
kind whatsoever, including liability by reason of negligence, 
to any person for losses incurred as a result of placing  
reliance on this financial report.

Lynch Phibbs Limited · Chartered Accountants
Level 5 · 60 Parnell Road, Parnell, Auckland
Dated: 6 September 2016

Executive Board
Paul Spackman - Chairperson
Christopher Dempsey - Waitematā Local
Board Representative
Carey Oldfield - Committee Member
Claire Dowthwaite - Committee Member
Dana Johnston - Committee Member
Hamish Lewis - Committee Member
Jason Galea - Committee Member
John Bardebes - Committee Member
John Coutts - Committee Member
Martyn Hamilton - Committee Member
Paul Van Dorsten - Committee Member
Peter Allard - Committee Member
Ricky Reddy - Committee Member

Cheryl Adamson - General Manager

Approval of Financial Report
The Executive Board is pleased to present the approved 
financial report including the historical financial statements 
of Parnell Incorporated for year ended 30 June 2016.
APPROVED

Entity Information
Legal Name Entity: Parnell Incorporated
Entity Type and Legal Basis: Incorporated Society
Registration Number: 980672

Contact
http://parnell.net.nz
+64 9 379 0606
info@parnell.net.nz

Physical Address
323 Parnell Road 
Parnell, Auckland 

Postal Address
PO Box 37-072 
Parnell, Auckland
New Zealand, 1151
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Compilation Report to the Directors of Parnell Incorporated.

Paul Spackman
Chairperson
Dated: 7 September 2016

Cheryl Adamson
General Manager
Dated: 7 September 2016
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Account Notes 2016 2015

Grants, fundraising and other similar revenue 1 $700,000 $318,399
Interest, dividends and other investment revenue 1 $1,529 $1,608
Revenue from providing goods and services 1 $44,808 $5,412
BID Expansion Sponsorship 1 $0 $44,790
Total Revenue $746,337 $370,209

Member Services and Activities 2 $405,975 $127,120
BID Expansion 2 $0 $50,615
Personnel and employee related costs 2 $247,050 $177,354
Administration & Infrastructure 2 $56,935 $51,677
Total Expenses $709,960 $406,766

Surplus/(Deficit) for the Year $36,377 -$36,557

Expenses

Parnell Incorporated

Revenue

Statement of Financial Performance

For the year ended 30 June 2016

Account Notes 30 Jun 2016 30 Jun 2015

Bank accounts and cash 3 $264,927 $11,866
Debtors and prepayments 3 $3,695 $1,043
Goods and services tax $23,756 $14,143
Total Current Assets $292,379 $27,052

Property, Plant and Equipment 5 $9,934 $15,484
Total Non-Current Assets $9,934 $15,484
Total Assets $302,312 $42,535

Advance of Grant $175,000 $0
Creditors and accrued expenses 4 $67,575 $19,175
Total Current Liabilities $242,575 $19,175
Total Liabilities $242,575 $19,175

Total Assets less Total Liabilities (Net Assets) $59,738 $23,361

Accumulated surpluses or (deficits) 6 $59,738 $23,361
Total Accumulated Funds $59,738 $23,361

Non-Current Assets

Statement of Financial Position

Accumulated Funds

As at 30 June 2016

Current Liabilities
Liabilities

Current Assets

Parnell Incorporated

Assets

Account 2016

Grants, fundraising and other similar receipts $875,000
Receipts from providing goods or services $52,314
Interest, dividends and other investment receipts $1,529
GST $43,557
Payments to suppliers and employees -$719,338
Total Cash Flows from Operating Activities $253,062

Net Increase/ (Decrease) in Cash $253,062

Cash and cash equivalents at beginning of period $11,866
Cash and cash equivalents at end of period $264,927

Net change in cash for period $253,062

Cash Balances

Cash Flows from Operating Activities

Statement of Financial Performance
Parnell Incorporated · For the year ended 30 June 2016

Statement of Cash Flows
Parnell Incorporated · For the year ended 30 June 2016

Statement of Financial Position
Parnell Incorporated · As at 30 June 2016

These Statements are to be read in conjunction with the Notes to the Performance Report, and the 
accompanying Independent Auditor‘s Report.

Basis of Preparation
The entity has elected to apply PBE SFR-A 
(NFP) Public Benefit Entity Simple Format 
Reporting - Accrual (Not-For-Profit) on the 
basis that it does not have public account- 
ability and has total annual expenses equal to 
or less than $2,000,000. All transactions in the 
Performance Report are reported using the 
accrual basis of accounting. The Performance 
Report is prepared under the assumption that 
the entity will continue to operate in the fore-
seeable future.

Goods and Services Tax (GST)
The entity is registered for GST. All amounts 
are stated exclusive of goods and services 
tax (GST) except for accounts payable and  
accounts receivable which are stated inclusive 
of GST.

Income Tax
Parnell Incorporated is exempt from New  
Zealand income tax pursuant to sections 
CW41 of the Income Tax Act 2007.

Bank Accounts and Cash
Bank accounts and cash in the Statement 
of Cash Flows comprise cash balances and 
bank balances (including short term deposits) 
with original maturities of 90 days or less.

Changes in Accounting Policies
For the year ended 30 June 2015 the entity 
prepared its financial statements as special 
purpose financial report. The transition to 
Public Benefit Entity Simple Format Repor-
ting - Accrual (Not-For-Profit) (PBE SFR-A 
(NFP)) has had minimal effect on the State-
ment of Financial Position and Statement of 
Financial Performance.

STATEMENT OF 
ACCOUNTING POLICIES
Parnell Incorporated
For the year ended 30 June 2016



Account 2016 2015

Grant Auckland Council - Targeted rate $700,000 $309,104
Special Grant - Auckland Council $0 $9,295
Total Grants, fundraising and other similar revenue $700,000 $318,399

Interest Income $1,529 $1,608
Total Interest, dividends and other investment revenue $1,529 $1,608

BID Expansion Sponsorship $0 $44,790
Revenue from providing goods and services $44,808 $5,412
Total Revenue from  providing goods or services $44,808 $50,201

Account 2016 2015

Advocacy & Representation $3,740 $4,972
Security Plan $92,195 $2,805
Reposition Parnell Brand $20,213 $0
Category & Group Promotions & Event $170,020 $91,060
Generic Marketing Parnell $18,405 $5,718
Tourism Marketing $5,242 $0
PR & Publicity Parnell $19,344 $223
IT / Website $16,769 $6,041
CRM & Membership Communication $44,323 $522
Business Development & Networking $2,390 $1,405
Tree Lighting / Lighting Maintenance $12,985 $14,374
Public/Community Project $350 $0
Total Member Services and Activities $405,975 $127,120
BID Expansions $0 $50,615

 Accounting & Audit $18,257 $14,865
Depreciation, Interest, Bank Charges $5,892 $5,605
Insurance $3,022 $1,955
Office Expenses $8,339 $8,542
Printing & Stationery $3,202 $3,018
Rental, Rates & Repairs $15,999 $15,493
Telephone & Internet $2,225 $2,199
Total Administration & Infrastructure $56,935 $51,677
Personnel and employee related costs $247,050 $177,354

Account 2016 2015

BNZ - Cheque Account $7,304 $6,893
Cash on Hand $671 $0
BNZ - Savings Account $256,952 $4,973
Total Bank accounts and cash $264,927 $11,866

Accounts Receivable $173 $1,043
Other Prepayments $3,523 $0
Total Debtors and prepayments $3,695 $1,043

GST $23,756 $14,143

Notes to the Performance Report

Revenue from  providing goods or services

Debtors and prepayments

For the year ended 30 June 2016

Bank accounts and cash

1. ANALYSIS OF REVENUE

2. ANALYSIS OF EXPENSES

Grants, fundraising and other similar revenue

Interest, dividends and other investment revenue

Parnell Incorporated

Member Services and Activities

Administration & Infrastructure

3. ANALYSIS OF ASSETS

Other non-current assets

Total Other non-current assets $23,756 $14,143

Account 2016 2015

Accrued Expenses $62,804 $12,647
BNZ Credit Card $746 $2,267
PAYE Payable $4,024 $4,261
Total Creditors and accrued expenses $67,575 $19,175

Advance of Grant $175,000 $0
Total Other current liabilities $175,000 $0

Account 2016 2015

Fixed assets $9,934 $15,484
Total Other Fixed Assets $9,934 $15,484
Total Property, Plant and Equipment $9,934 $15,484

Account 2016 2015

Opening Balance
Accumulated surpluses or (deficits)
Total Accumulated Funds

$23,361 $59,918
Accumulated surpluses or (deficits) $36,377 -$36,557

$59,738 $23,361
$23,361

-$36,557
$59,918

Total Accumulated Funds $59,738 $23,361

Creditors and accrued expenses

Accumulated Funds

Other Fixed Assets
5. PROPERTY, PLANT AND EQUIPMENT

4. ANALYSIS OF LIABILITIES

Other current liabilities

6. ACCUMULATED FUNDS

Account 2016 2015

Grant Auckland Council - Targeted rate $700,000 $309,104
Special Grant - Auckland Council $0 $9,295
Total Grants, fundraising and other similar revenue $700,000 $318,399

Interest Income $1,529 $1,608
Total Interest, dividends and other investment revenue $1,529 $1,608

BID Expansion Sponsorship $0 $44,790
Revenue from providing goods and services $44,808 $5,412
Total Revenue from  providing goods or services $44,808 $50,201

Account 2016 2015

Advocacy & Representation $3,740 $4,972
Security Plan $92,195 $2,805
Reposition Parnell Brand $20,213 $0
Category & Group Promotions & Event $170,020 $91,060
Generic Marketing Parnell $18,405 $5,718
Tourism Marketing $5,242 $0
PR & Publicity Parnell $19,344 $223
IT / Website $16,769 $6,041
CRM & Membership Communication $44,323 $522
Business Development & Networking $2,390 $1,405
Tree Lighting / Lighting Maintenance $12,985 $14,374
Public/Community Project $350 $0
Total Member Services and Activities $405,975 $127,120
BID Expansions $0 $50,615

 Accounting & Audit $18,257 $14,865
Depreciation, Interest, Bank Charges $5,892 $5,605
Insurance $3,022 $1,955
Office Expenses $8,339 $8,542
Printing & Stationery $3,202 $3,018
Rental, Rates & Repairs $15,999 $15,493
Telephone & Internet $2,225 $2,199
Total Administration & Infrastructure $56,935 $51,677
Personnel and employee related costs $247,050 $177,354

Account 2016 2015

BNZ - Cheque Account $7,304 $6,893
Cash on Hand $671 $0
BNZ - Savings Account $256,952 $4,973
Total Bank accounts and cash $264,927 $11,866

Accounts Receivable $173 $1,043
Other Prepayments $3,523 $0
Total Debtors and prepayments $3,695 $1,043

GST $23,756 $14,143

Notes to the Performance Report

Revenue from  providing goods or services

Debtors and prepayments

For the year ended 30 June 2016

Bank accounts and cash

1. ANALYSIS OF REVENUE

2. ANALYSIS OF EXPENSES

Grants, fundraising and other similar revenue

Interest, dividends and other investment revenue

Parnell Incorporated

Member Services and Activities

Administration & Infrastructure

3. ANALYSIS OF ASSETS

Other non-current assets

Total Other non-current assets $23,756 $14,143

Account 2016 2015

Accrued Expenses $62,804 $12,647
BNZ Credit Card $746 $2,267
PAYE Payable $4,024 $4,261
Total Creditors and accrued expenses $67,575 $19,175

Advance of Grant $175,000 $0
Total Other current liabilities $175,000 $0

Account 2016 2015

Fixed assets $9,934 $15,484
Total Other Fixed Assets $9,934 $15,484
Total Property, Plant and Equipment $9,934 $15,484

Account 2016 2015

Opening Balance
Accumulated surpluses or (deficits)
Total Accumulated Funds

$23,361 $59,918
Accumulated surpluses or (deficits) $36,377 -$36,557

$59,738 $23,361
$23,361

-$36,557
$59,918

Total Accumulated Funds $59,738 $23,361

Creditors and accrued expenses

Accumulated Funds

Other Fixed Assets
5. PROPERTY, PLANT AND EQUIPMENT

4. ANALYSIS OF LIABILITIES

Other current liabilities

6. ACCUMULATED FUNDS

These Statements are to be read in conjunction with the Notes to the Performance 
Report, and the accompanying Independent Auditor‘s Report.

7. LEASE COMMITMENTS
The rental lease for 323 Parnell Road is for 8 years  
from 1 June 2013. We have the right to terminate the  
contract on 1 June 2017.

8. COMMITMENTS
There are no capital or revenue commitments as at 
 30 June 2016. (2015: Nil)

9. CONTINGENT LIABILITIES 
AND GUARANTEES
There are no contingent liabilities or guarantees as at  
30 June 2016.(2015: Nil)

10. GOODS AND SERVICES PROVIDED 
TO THE ENTITY IN KIND
In order to add value to the budget and delivery of outcomes to  
our business members, we constantly seek to enhance/in- 
crease or maximize the budget as described under Added 
Value and Additional Income (page 15).

11. EVENTS AFTER THE BALANCE DATE
There were no events that have occurred after the balance date 
that would have a material impact on the Performance Report. 
(2015: Nil)

12. ABILITY TO CONTINUE OPERATING
Parnell Inc has adequate resources to continue operations for 
the foreseeable  future. For this reason the Executive Board  
continue to adopt the going concern assumption in preparing 
the performance report for the year ended 31 March 2016. This 
conclusion was reached after making enquiries and having 
regard to circumstances which are likely to affect Parnell Inc  
during the period of one year from the date the Committee 
Board approve the Performance Report, and to circumstances 
which will occur after that date which could affect the validity of 
the going concern assumption.

Parnell Incorporated · For the year ended 30 June 2016

NOTES TO THE PERFORMANCE REPORT



INDEPENDENT AUDITOR’S REPORT
To the Members of Parnell Incorporated

Report on the Performance Report
I have audited the accompanying performance report of Parnell Inc on pages [16 to 18] which comprises the entity information, the 
statement of service performance, the statement of financial performance and statement of cash flows for the year ended 30 June 
2016, the statement of financial position as at 30 June 2016, and the statement of accounting policies and other explanatory information.

The Responsibility of the Management Committee for the Performance Report
The Management Committee are responsible on behalf of the entity for: 
(a)  Identifying outcomes and outputs, and quantifying the outputs to the extent practicable, that are relevant, reliable, comparable and  
 understandable, to report in the statement of service performance; 
(b) The preparation and fair presentation of the performance report which comprises: 
• the entity information; 
• the statement of service performance; and 
• the statement of financial performance, statement of financial position, statement of cash flows, statement of accounting policie
 and notes to the performance report.
In accordance with Public Benefit Entity Simple Format Reporting – Accrual (Not-For-Profit) issued in New Zealand by the New 
Zealand Accounting Standards Board, and 
(c)  for such internal control as the Management Committee determine is necessary to enable the preparation of the performance   
 report that is free from material misstatement, whether due to fraud or error.

Auditor’s Responsibility
My responsibility is to express an opinion on the performance report based on my audit.  I conducted my audit of the statement of 
financial performance, statement of financial position, statement of cash flows, statement of accounting policies and notes to the 
performance report in accordance with International Standards on Auditing (New Zealand) (ISAs (NZ)), and the audit of the entity 
information and statement of service performance in accordance with the International Standard on Assurance Engagements (New 
Zealand) ISAE (NZ) 3000 (Revised). Those standards require that I comply with ethical requirements and plan and perform the audit 
to obtain reasonable assurance about whether the performance report is free from material misstatement.
An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the performance report, in-
cluding performing procedures to obtain evidence about and evaluating whether the reported outcomes and outputs and quantification 
of the outputs to the extent practicable, are relevant, reliable, comparable and understandable.  The procedures selected depend on the 
auditor’s judgement, including the assessment of the risks of material misstatement of the performance report, whether due to fraud 
or error.  In making those risk assessments, the auditor considers internal control relevant to the entity’s preparation and fair presen-
tation of the performance report in order to design audit procedures that are appropriate in the circumstances, but not for the purpose 
of expressing an opinion on the effectives of the entity’s internal control.  An audit also includes, evaluating the appropriateness of 
accounting policies used and the reasonableness of accounting estimates made by management, as well as evaluating the overall 
presentation of the performance report.

I believe that the audit evidence I have obtained is sufficient and appropriate to provide a basis for my audit opinion.
Other than in my capacity as auditor I have no relationship with, or interests in, Parnell Inc.

Opinion
In my opinion:
(a)  the reported outcomes and outputs, and quantification of the outputs to the extent practicable, in the statement of service 
 performance are suitable;
(b)  the performance report on pages [16 to 18] presents fairly, in all material respects:
• the entity information for the year then ended;
• the service performance for the year than ended; and
• the financial position of Parnell Inc as at 30 June 2016, and its financial performance, and cash flows for the year then ended.
In accordance with Public Benefit Simple Format Reporting – Accrual (Not-For-Profit).

_____________________
David G Knightley
14 September 2016 · Newmarket, AUCKLAND
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STRATEGIC FRAMEWORK

CRIME 
PREVENTION

STRATEGY

MARKETING,
EVENTS & PUBLICITY

MEMBERSHIP 
COMMUNICATION
& NETWORKING 

PHYSICAL 
ENVIRONMENT &
STREETSCAPES

ADVOCACY &
REPRESENTATION

COMMERCIAL ENTERPRISE 
& PROPERTY INVESTMENT

Identify and invest in commercial enterprise 
that will sustain the long-term growth and 

reinvigoration of Parnell as a great place to 
invest in or do businesses in.

BRAND IDENTITY 
& COMMUNICATIONS

Reposition Parnell, develop 
a new Brand Identity and roll out 
communications to build the new 

image of a differentiated, 
diversified and reinvigorated 

destination.

VISITOR ECONOMY
Increase the share of the 

visitor market targeting local
 and international visitors aligned 

to the brand positioning 
and tenant mix.

INFRASTRUCTURE
Make Parnell accessible, legible, 

liveable and safe for locals 
and visitors. Lobby to influence 

transport decisions, parking 
provisions, and support the delivery 

of a desirable public realm.

ATTRACTORS & SPECIAL PROJECTS
Identify, develop and promote those 

attractors that are distinctive to Parnell and 
priorities investment on Special Projects 

that will havea major impact on 
the performance and image of Parnell.

BUSINESS PLAN 2016/2017 
Our Business Plan not only for the coming year, but future years to come will be largely influenced by the initiatives 
defined in the Reinvigorate Blueprint and flavoured by the new brand repositioning. A strategic framework with 
short, medium and long-term interventions has been created and defines a wide range of initiatives needed for 
the entire precinct. They have been categorised in various subsections as they relate to our 5 strategic pillars.
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The role of Parnell Inc. working with local stakeholders, is to 
influence transport decisions, parking provision, and support  
the delivery of a public realm. The Reinvigorate Blueprint 
identified ‘connecting up’ every part of Parnell as a crucial 
imperative for future years and this will be a major focus in our 
advocacy role. Whilst one of our key attributes is our location  
adjacent to the CBD and easy accessibility to other  
suburbs and the motorways, within Parnell there is a large  
amount of ‘disconnect’, largely attributable to the topo- 
graphy of Parnell, the separation of business precincts  
interspersed with residential clusters and the fact that our  
major tourist attractions are on the periphery. 
Infrastructure changes that stimulate East/West connectivity, 
as well as enhance new nodes of development are vital. 
The Parnell Train Station is a major game changer, together 
with addressing how to transport people up from the station 
to Parnell Road and across into The Domain. Accessibility 
in and out of Carlaw Park and connecting Parnell to Vector 
Arena presents challenges, as does mitigating the negative 
impact of Ports of Auckland. Managing the limited capacity 
of parking and lobbying for additional public transport 
around the precinct will be ongoing. 

Our planning towards an integrated Security & Crime Pre- 
vention Plan in the 2016/2017 year is threefold: a) streamline 
and improve the on foot and mobile component b) continue 
to improve value added service offerings such as StoreWatch 
and Graffiti management and c) Implement the CCTV offering. 

a) While we are encouraged at the improvement in crime  
incidents in the area, in order to improve the service offering 
and streamline incoming calls to the Global call centre from 
various Parnell Inc. members, we have now implemented 
a dedicated number for Parnell. This will enable either 24/7  
response, anti social behaviour or suspicious activity directed  
to StoreWatch to be appropriately handled. After the  
implementation of CCTV, we plan to reevaluate the  
service hours of the on foot and mobile patrols. 
b) StoreWatch is a simple and effective communication  
network that reduces retail theft. It is very successful in  
Auckland’s CBD and was rolled out in Parnell late in 2015. 
There has been limited interaction on this platform and 
more collaboration is being encouraged.  
Understanding that Graffiti vandalism (tagging) is a  
community issue which can lower property values and  
encourage more vandalism and other types of crime, we 
will continue to manage this as efficiently as possible. 
c) We have identified that the most efficient option for CCTV 
placement in Phase 1, would be to set up three perimeter 
points at the entrance/exit points to the precinct, where fixed  
view cameras can be deployed and remotely monitored. 
While we have planned for reactive monitoring post 
incidents, it is envisaged that an additional dual feed will 
be linked to the NZ Police to enable real time surveillance 
when required. The system would then enable various 
landowners to link external cameras into our system thus 
increasing the number of monitoring points available, to the 
benefit of all parties. Implementation for Phase 1 is planned 
for late 2016. Exact locations of camera points for Phase 2 
are under discussion, as we are very mindful of the potential  
security risks Parnell Station could pose with associated 
links to either The Domain, Parnell Road or Carlaw Park  
campuses. We have also noted our concern for lack of  
current monitoring on behalf of Auckland Council for public 
areas in and around The Domain, which are becoming well 
known for opportunistic crime relating to theft from vehicles.
A successful partnership between landowners who success-
fully monitor their own premises, strategically placed CCTV in  
precinct hot spots and cooperation with Auckland Council, 
Auckland Transport and NZ Police is essential to ensure a  
safer community and a desirable place in which to do business. 

ADVOCACY AND  
REPRESENTATION

CRIME PREVENTION STRATEGY
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Promotions & Events
Our first year as the extended BID validated the approach 
of marketing leading categories of retailers that drive  
visitation to Parnell and form an integral component of our  
competitive advantage. In addition to our September  
promotion for Home Décor and Furnishing, Artweek and 
White Night supporting the gallery cluster, we are re- 
introducing The Waiters’ Race combined with a week-long  
hospitality promotion called The Art of Food. The Year of 
the Rooster will be hosted as our second Chinese New 
Year in Jan/Feb 2017 as an annual signature event. 
Several meetings with a Retail Working Group highlighted 
specific needs in Parnell Road and potential initiatives in 
the next few months include the stimulus of early evening 
traffic in the summer months. Christmas remains a challenge  
in Parnell as does the inadequate infrastructure of Heard 
Park to support events and activities. 
Following the launch of the brand reposition we will need 
to recreate some generic Parnell printed collateral and 
supporting material. 

Website and Social Media
Our website continues to be one of our most valuable 
assets, not only for the business association, but for the 
whole of Parnell and will certainly be one of the primary 
vehicles for the roll out of the new brand. We are very  
satisfied with the infrastructure of the site, but it is in need 
of some new visual material, which will be in line with the 
new brand positioning. 
Our social media efforts will continue with strategic posting, 
limited boosts and the monitoring of engagement levels. 
Ideally we need to increase our social media channels 
beyond Facebook and limited Twitter interaction, but this is 
based on available time and resources. 

Repositioning the Parnell Brand
The new positioning of the Parnell brand has evolved 
though a robust process of stakeholder consultation, 
focus groups and creative expertise. The brand values 
associated with a Parnell that is differentiated, diverse 
and reinvigorated offers a competitive advantage for the 
future. The new positioning will influence communication 
strategies and crystalize messaging aligned with the  
positioning and given the limited funding, will be rolled 
out in various media as soon as possible.   

MARKETING, EVENTS & PUBLICITY

PR & Publicity 
In additional to the regular blogs and online publicity 
activity, the repositioning of the Parnell brand should 
provide new opportunities to engage with the media in 
uplifting the image of Parnell. Publicity efforts are usually  
well received when related to innovative promotions 
and we hope the reintroduction of the Waiters’ Race will 
provide an additional opportunity for publicity. 
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Membership Communication
The CRM platform that was implemented late in 2015 is  
proving a valuable tool in enabling the consolidation of 
our database, but we still need to facilitate the automated 
links between the website and the mass email technology 
to reduce timeous independent updates. Enlisting more 
contacts per registered entity is on-going and desirable to 
ensure continued company contacts amidst staff changes. 
Our business-to-business printed newsletter is well received 
and we need to stimulate more advertising support in the 
coming year. In addition we are evaluating the possibility of 
a Parnell specific consumer publication. 

Business Development & Networking 
Conscious of our role as a business association to  
encourage networking and a sense of shared community,  
we offered both the business and residents of Parnell an 
opportunity to meet some of the mayoral candidates in 
July. This was well attended and we anticipate seeking  
additional opportunities in the upcoming months. 
We envisage continuing with our monthly networking 
events in the format of ‘Business Showcases’, allowing our 
business community not only to network, but to discover 
other innovative businesses in their own environment. 
In recent months we have focussed on the needs expressed 
from some retailers and are facilitating various opportunities 
for retailer development and assessment, including a retail 
audit programme run in association with AUT. We hope that 
this will inform the GAP Analysis of the Tenant Mix, which 
was unable to be completed last year. In addition we are 
making businesses aware of ATEED business clinics and 
working with The Marketing Association to offer retail specific 
courses to enhance digital and marketing skills. 
Large-scale developments in and around St Georges  
Bay Road are extremely encouraging, suggesting 1,000 
plus additional employees will be located there in the  

next 18 months. The various landowners are not only  
taking care of commercial opportunities, but are offering 
several  new hospitality premises, which will no doubt add  
to the desirability of that part of Parnell.
Following the success of Woodpecker Hill, there is a surge 
of interest in hospitality offerings in Parnell Road and Parnell  
Rise, with several more to open in the summer months. 
The impact of top class destination hospitality as a  
catalyst for other retail is well known. Purchases of key  
properties in Parnell Road by new owners also bodes well  
for future upmarket destination offerings, as does the  
relocation of key businesses such as International Art  
Centre and the arrival of unique businesses such as 
Blush and the Parnell Barber Shop.
Challenges however still exist with certain sites being  
under construction for extended periods as well as empty  
premises by international landowners. We know that 
in the long-term, if we are able to address the short 
comings in some key areas of the current tenant mix,  
such as destination/convenience, it could ensure a  
sustainable and prosperous future for Parnell.

MEMBERSHIP COMMUNICATION & NETWORKING
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In addition to transport and infrastructure changes necessary 
in Parnell, the delivery of an attractive public realm  
that stimulates a visitor economy with pedestrianised and  
people-friendly shared spaces is vital to future patronage. 
The significant green spaces that surround Parnell, (inclu-
ding The Domain, Rose Gardens, Point Resolution), plus 
the parks within the precinct (Fraser Park, Heard Park, 
Scarborough and Alberon Reserve) all present further 
opportunities to ‘connect up’ all of Parnell with innovative 
way-finding solutions for a more legible destination. 
Enhancing the ‘destination’ offering of Parnell Station  
adjacent to the Summerset Development presents  
opportunities for public and private sector collaboration to 
stimulate patronage and manage new people flows from 
The Domain and Waipapa Valley to Parnell Road in an  
attractive environment. 
We are also in the process of presenting ideas for an 
upgrade of Heard Park as the ‘heart and soul’ of Parnell  
that will more easily support activation and events. Within  
the framework of assessing signage and way-finding  
storytelling solutions, as well as potential upgrades to our 
parks, there are opportunities to address kaitiakitanga 
and environmental issues, enhancing the environment for 
generations to come. 
The large amount of development in St Georges Bay Road 
presents opportunities for enhancement of the streetscape  
and initial discussions are taking place in this regard. 
The maintenance of the Parnell Road streetscape as well 
as the exploration of potential future laneways that support 
the retail spine, all present settings for further place-making. 
Ultimately we require a council endorsed Parnell Precinct  
or Area plan to formalize infrastructure ideas for parks,  
laneways, upgrades, station connections etc. into a visual  
or digital interpretation that can be used to excite and  
market Parnell under the umbrella of the new brand identity.

PHYSICAL ENVIRONMENT  
& STREETSCAPES
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The current budget for 2016/2017 has incorporated a range  
of new member services and deliverables as reported. 
Doubling our membership as well as taking on board  
several major new responsibilities and initiatives has  
necessitated extra internal administrative support. 
The targeted rate has been steadily decreasing since 2012, 
with the last year being the lowest with the rate in the dollar 
at 0.000690010. No additional grant was requested for the 
2016/2017 year. In order to achieve an additional grant 
of $65,000 for the 2017/2018 year the rate in the dollar  

would need to increase by 7.51% to 0.00074189.
This minimal increase will still be below the targeted 
rate levied to the Parnell BID in 2014/2015. If budgetary  
requirements remained the same, in all likelihood the  
rate would again drop in 2018/2019 due to several large 
developments coming on stream. 
The attached budget for 2017/2018 representing a 7.51%  
increase in the targeted rate is necessary to maintain the  
current level of activity as well as support the range of new ini-
tiatives on the table including the roll out of CCTV as planned.

INDICATIVE 2 YEAR BUDGET

Projected income vs. expenditure 2017-2018
INCOME STREAMS 2016/2017 2017/2018

Member targeted rate $700,000 $765,000
Estimated GST refund $43,000 $50,000
Other Revenue $2,800 $3,000
Total Income $745,800 $818,000
Income carried over $41,833

EXPENDITURE

MEMBER SERVICES & ACTIVITIES

Advocacy & Representation Submissions $18,000 $18,000
Security Plan $154,132 $198,000
Reinvigoration Parnell Brand $11,000
Category Promotions & Events $144,000 $140,000
Generic Marketing Parnell $16,194 $16,000
Tourism Marketing $10,000 $10,000
PR & Publicity Parnell $28,777 $25,000
IT/Website $17,581 $17,000
CRM & Membership Communication $39,395 $35,000
Business Development & Networking $7,000 $7,000
Maintenance/lighting $18,600 $21,000
Precinct/Public/Community Project $13,250 $14,000
Sub TOTAL $477,929 $501,000

OPERATING COSTS

Administration/infrastructure $63,719 $67,100
Personnel including Contractors $245,985 $249,900
Sub TOTAL $309,704 $317,000

TOTAL BUDGET (all inclusive of GST) $787,633 $818,000

Every effort has been made to verify the accuracy of the information at the time of going to print.  
Parnell Inc. accept no liability for variances in information and change of circumstances or development plans.
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323 Parnell Road (rear courtyard)
09 379 0606

www.parnell.net.nz


