
ANNUAL REPORT 2018 1

A N N U A L  R E P O R T 
2 0 1 8 - 2 0 1 9

B U S I N E S S  P L A N  
2 0 1 9 - 2 0 2 0



PARNELL BUSINESS ASSOCIATION2



ANNUAL REPORT 2018 3

C O N T E N T S

C H A I R M A N ’ S  R E P O R T  4

R E P O R T  O F  T H E  G E N E R A L  M A N A G E R  5

A N N U A L  R E P O R T  2 0 1 8 / 2 0 1 9                              6

1. Advocacy and Representation – Council and Transport update 6

2. Crime Prevention and Security Plan 10

3. Marketing, Events and Publicity 11

4. Networking and Membership Communication 13

5. The Environment and Streetscapes 15

6. Financial Report 16

B U S I N E S S  P L A N  2 0 1 9 / 2 0 2 0  18

1. Advocacy and Representation 18

2. Promoting The Space to Be 22

3. Networking and Member Activity 24

4. Parks and Walks 25

5. Crime Prevention and CCTV 25

6. Indicative Budget 2020/2021 26



PARNELL BUSINESS ASSOCIATION4

C H A I R M A N ´ S  R E P O R T
Just before the close of the financial year, together with the Waitematā Local Board, we 
co-hosted the launch of The Parnell Plan, a 30-year plan for Auckland’s first suburb. It was 
developed collaboratively by community leaders, local board members and Auckland 
Council staff, in partnership with mana whenua. Without doubt, this represents a milestone 
in the development of Parnell. The plan outlines exciting key future projects that have the 
potential to cohesively connect the various nodes and enable us to leverage visitation from 
surrounding attractions. The challenge, of course, from both the Waitamatā Local Board and 
Auckland City Council in upcoming years, is going to be the drive for funding some of these 
long-term initiatives. 

Following the local elections in October, with several new 
elected members on the Waitematā Local Board as well as 
being reassigned to the Ōrākei Electoral Ward, we will need 
to maintain our determination to ensure continuity and 
achieve our aspirations for Parnell. 

In terms of our ongoing goals and Strategic Framework, we 
still enjoy one of the lowest commercial vacancy rates in the 
City Fringe, edging up from a mere 2.5% to 2.8% for A Grade 
office space, with B Grade not lagging far behind. (Source 
Colliers International Research). 

Unfortunately, for the first year since the inception of our 
Crime Prevention and Security initiative, we have seen a spike 
in crime, mostly attributable to the use of a local facility for 
emergency housing via the Ministry of Social Development. 

The completion and occupation of large developments in 
St Georges Bay Road, compared to limited new inclusions 
in Parnell Road, reflect the trends in spend as reported by 
Marketview. The financial year ended on a 3.4% increase in 
spend in the overall precinct, but a 1.4% drop in Parnell Road, 

(as compared to -10.7% in Newmarket, -2.1% in Ponsonby and 
-2.7% in Remuera). We are certainly seeing the impact of lack of 
business confidence and rising operational and compliance costs 
on certain sectors of the business community. 

The Executive Board for the past year included several new 
members who brought a diverse range of new skills to our team, 
many of whom we hope will continue in support of the Parnell Plan 
and other initiatives. 

The dedicated team under the GM Cheryl Adamson continue to 
work through a range of new initiatives without additional resources 
and together with the voluntary board give enormously of their 
time and passion making Parnell the most desirable Auckland City 
Fringe precinct in which to do business. 

Yours sincerely 
Paul van Dorsten 
CHAIRMAN EXECUTIVE COMMITTEE

F R I N G E  O F F I C E  P R E C I N C T  V A C A N C Y  R A T E S 

2 0 1 8 2 0 1 9 M O V E M E N T

Parnell 2.5% 2.8%

Newmarket 4.0% 3.3%

Grafton 5.6% 10.4%

Newton 7.3% 5.2%

K' Road 10.4% 7.6%

Av. City Fringe 5.8% 4.8%

Source - Colliers Research, A Grade Commercial Occupancy Rate, 1H, 2019

P A R N E L L 
2.8%

A V . C I T Y 
F R I N G E

 4.8%
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3.3%

G R A F T O N 
10.4%
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R E P O R T  O F  T H E  
G E N E R A L  M A N A G E R

R E T A I L 
P E R F O R M A N C E
COMPARED TO  SAME  

TIME LAST YEAR

S P E N D

+3.4%

TRANSACTION
VALUE

+3.1%

S P E N D

-1.4%

TRANSACTION
VALUE

+0%

The past year has certainly been a mixed bag with an assortment of achievements 
and challenges. 

The most significant promotional highlight in the past year was our investment in 
Christmas décor, as Auckland’s largest Christmas bauble was installed in the middle 
of Heard Park, accompanied by Pohutakawa street pole motifs up Parnell Road.  The 
response from visitors and families was extremely gratifying. 

Several other promotional activities were adapted and improved and our first Winter 
Festival, in association with ATEED, was and will become a successful new inclusion 
in the annual calendar. 

Our CCTV initiative is bearing fruit with some rewarding outcomes, but the advent 
of sporadic crime waves in Parnell and their impact on the business community has 
been a challenge to manage. 

Frustrations linked to CCO communication and accountability continue, especially 
with the likes of Auckland Transport and the demand on The Strand as a corridor 
at capacity, likely to be contentious in the near future. Our participation in several 
Auckland Council submissions is essential but time consuming, understanding that 
often we are the only direct conduit to the business community. 

The Parnell Business Association encourages participation by the business 
community and we are fortunate that many landowners and member businesses 
actively engage with the association and offer support and sponsorship. 

My gratitude, as always goes to my team who adapt with enthusiasm to new ideas 
and challenges, together with the invaluable support of the Executive Committee 
and chair Paul van Dorsten. 

As we watch new politicians take their places, new large-scale competitive 
environments open their doors, major Auckland events arrive and the Parnell Plan 
unfold, the next year to eighteen months promises an interesting journey. 

Yours sincerely
Cheryl Adamson
GENERAL MANAGER

S P E N D I N G  T R E N D S  I N  P A R N E L L

June 17 June 18June 16June 15June 14June 13June 12June 11

Source Verisk/Marketview. Marketview now measure                                                                                                                          
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1. The original catchment of Parnell Road.                                                                                                                                          
2. Plus the full extent of the BID area.

June 19

K E Y  C O M P E T I T O R S 

S P E N D I N G

R E T A I L  C E N T R E C H A N G E

Newmarket 10.7%

Ponsonby 2.1%

Remuera 2.7%

Total Auckland 2.3%
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A D V O C A C Y  A N D 
R E P R E S E N T A T I O N

A MILESTONE IN THE DEVELOPMENT OF 
PARNELL IN THE PAST YEAR WAS THE LAUNCH 
OF THE PARNELL PLAN, A 30 YEAR PLAN FOR 
AUCKLAND'S FIRST SUBURB. 

THIS LONG-AWAITED PLAN SEEKS TO ADDRESS 
SOME OF THE CHALLENGES PARNELL FACES 
WITH RESPECT TO EAST/WEST CONNECTIVITY 
ACROSS THE PRECINCT, INCLUDING FUTURE 
PROJECTS THAT HAVE THE POTENTIAL TO 
COHESIVELY CONNECT THE VARIOUS NODES 
AND ENABLE US TO LEVERAGE VISITATION 
FROM SURROUNDING ATTRACTIONS. 

T H E  P A R N E L L  P L A N

Late in June the Waitematā Local Board co-hosted with the 
Parnell Business Association to launch The Parnell Plan, a 30-
year plan for Auckland’s first suburb developed collaboratively 
by community leaders, local board members and Auckland 
Council staff, in partnership with mana whenua. 

The Parnell Plan Working Group included representatives from 
the Blind Foundation, Holy Trinity Cathedral, Parnell Heritage, 
Parnell District School, Auckland War Memorial Museum, the 
Parnell Business Association, Parnell Community Trust, Parnell 
Community Committee and mana whenua. Urban designers 
from Jasmax provided graphic impressions of potential future 
projects. 

The five key objectives in the Parnell Plan are:

• Promote Parnell as an innovative and creative place to work, 
live, visit and do business.

• Enhance connectivity and accessibility within Parnell and with 
its neighbouring places.

• Enable the community to use and enjoy its great places and 
spaces.

• Value, protect and enhance Parnell’s natural environment.

• Respect, recognise and protect Parnell’s historic and cultural 
heritage and character.

Pippa Coom, Chair, Waitematā Local Board said “This plan 
provides the impetus for the council and the community to join 
together to achieve long-term transformational changes and 
projects in and for Parnell.” 

We are grateful to the Local Board for sponsoring the 
development of this document, but mindful that enormous 
effort is going to be required to bring some of these projects to 
life in order to address many of the shortcomings in Parnell plus 
lack of investment from Auckland Council over several years. 
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C O U N C I L  A N D 
T R A N S P O R T  U P D A T E 

P A R K I N G  M A N A G E M E N T  S T U D Y 

Auckland Transport proposed a variety of parking zones and 
restrictions in Parnell to better manage parking demand and 
improve parking availability in the area. These were consulted 
upon in 2017. Implementation of the various parking zones was 
progressively rolled out during 2018 and completed in the first 
half of May 2019:

The metered parking all around Parnell has certainly been 
welcomed by business and increased the availability of car 
parks for shopping patrons. 

P E D E S T R I A N  C R O S S I N G S 

Following several requests by the Parnell Business Association 
to improve the safety of the pedestrian crossing in Parnell Road, 
three of the crossings were upgraded during Easter of 2019. 
The late warning of works by Auckland Transport was extremely 

discomforting to retailers and eateries looking forward to 
additional Easter custom. 

A pedestrian crossing has also been approved by Auckland 
Transport for St Georges Bay Road and we are awaiting revised 
designs. 

S H U T T L E

We presented a shuttle proposal to AT to compensate for the 
lack of public transport that serves St Georges Bay Road area 
as well as the Parnell Station. Letters of support for the shuttle 
were included from several large businesses in Parnell. 

A potential consideration could be a commuter shuttle 
morning and evening and doubling as a tourist shuttle during 
the day. These conversations are also continuing with other 
stakeholders. 

C O N S U L T A T I O N S

Council consultations in recent months focussed on several 
operations oriented issues, such as the review of the Trade 
Waste Bylaw, Proposed Waste Management and Minimisation 
Bylaw 2019 and Our Water Future. We will see this theme 
towards sustainability continue in the ensuing months. 

Graphic impression of potential future Garfield Street looking east (indicative only, source: Jasmax).

Enhance key east-west links and realise the Parnell Parks Link Greenway  

Enabling better links between east and west is important for Parnell. There is an opportunity to 
highlight and upgrade a more direct street link from Parnell Station through Parnell town centre 
and lower St Georges Bay Road to Parnell Rose Gardens via Garfield Street and Cleveland Road. 
Also identified in the Waitematā Greenways Plan 2013 is an east to west ecological connection that 
extends through the middle of Parnell from Hobson Bay to the Domain across quiet character streets, 
old stream gully parks, next to the local school and through the town centre. There are opportunities 
to heighten awareness of this route, better connect it and improve the quality of its experience. 

Graphic impression of potential future Faraday Street during daytime (indicative only, source: Jasmax).

The five supporting objectives should not be seen in isolation but as working together to deliver the  
overall vision for Parnell. 

The strategies identified to achieve the objectives will be delivered over time through the projects and 
actions in the implementation plan. Many of the projects and actions, including the key action areas, 
deliver on more than one objective and often multiple objectives. This is shown in the implementation  
plan against each action and is why it is not possible to allocate projects and actions to one objective only.

A simple structure of how the elements of this plan relate and work together is shown in the diagram below.

Te tirohanga whānui me ngā whāinga  
Vision and objectives

Projects and 
actions

Vision for Parnell
)

Five objectives

Key action 
areas

23 strategies

 

  

 

 Parnell: Auckland’s
first suburb

Objective 1

Objective 5

Objective 4 Objective 3

Objective 2
Respect, recognise 
and protect Parnell’s 
historic and cultural 
heritage and character

Value, protect and enhance 
Parnell’s natural environment

Enable the community to use and 
enjoy its great places and spaces

Enhance connectivity and 
accessibility within Parnell
and with its neighbouring places

Promote Parnell as an innovative 
and creative place to work, live, 
visit and do business in

A thriving, creative and 
collaborative community 
that celebrates its unique 

natural, cultural and 
historic environment

1918
Old Pohutukawa, Dove Myer Robinson Park.

A part of Parnell’s character and appeal is its spectacular natural setting, a series of ridgelines and 
gullies nestled between the Domain and the bays of the Waitematā. As Parnell continues to grow, 
additional pressures will be placed on the natural environment. Ensuring this is preserved and 
enhanced for future generations is important not only for Parnell but the whole of Auckland. 

  

 
 
Why this needs to be achieved

Why this needs to be achieved

Parnell’s historic shoreline ran along The Strand and connected to Judges Bay and Hobson Bay. Following 
reclamation and development around the port, Parnell’s relationship to the Waitematā Harbour has weakened. 
Improving access to the coast can be achieved by implementing the Waitematā Greenways Plan and Point 
Resolution Taurarua Development Plan. 

Elsewhere, streams have been modified and covered over, the Waipapa Stream being the most important and 
prominent. Continuing restoration would improve water quality outcomes and acknowledge the historical and 
cultural importance of the streams, waterways and bays.

Parnell has retained more of its significant native plants than any of the other city fringe suburbs. Parnell is also 
home to early European tree planting. Planting more native vegetation, including tree-lined streets, and supporting 
pest control in Parnell will help improve biodiversity and create ecological corridors for plant and animal life.  
It will also improve air and water quality and create a healthier, more beautiful environment for people to enjoy.

Objective 4: Value, protect and enhance 
Parnell’s natural environment   

Judges Bay.

Alberon Reserve.

Alberon Reserve.

Hobson Bay Walkway.

Achieving enhanced natural environment outcomes requires the involvement of many groups and the 
wider public. Greater collaboration could be encouraged between council, businesses, mana whenua, 
land owners and community groups, while local sustainability initiatives by individuals and businesses 
are another way to help both the local and wider environment.

Strategies to achieve this objective:

1. Enhance, restore and improve water quality and access to streams, waterways and bays.
2. Enhance biodiversity through predator control and by planting appropriate (ideally native) 

vegetation.
3. Encourage greater collaboration between local government, mana whenua, land owners  

and the community to protect and restore the natural environment.

2726
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P A R N E L L  S T A T I O N

Funded by the Waitematā Local Board, the Carlaw Park Pathway 
linking Parnell Station to Carlaw Park and Stanley Street was opened in 
November 2018 and is another small step in supporting our objective 
of Parnell Station becoming a new destination ‘gateway’ to Parnell." We 
have always believed the Parnell Station needs to become a key transport 
venue for large events that take place in The Domain such as ASB Tennis 
and Auckland Lantern Festival and the pathway now provides an ideal 
link. 

The introduction of ticket gates has recently been completed and 
the number of Auckland Transport personnel onsite has increased to 
three, as there will be a security guard at each platform entrance with 
ticket gates. This will control who can access the station platforms and 
therefore should help discourage trespassing. However it is unfortunate 
that this reduces the use of the pathway to AT HOP card holders only. 

We are awaiting the installation of much needed wayfinding plinths to 
assist visitors finding the station. 

Te Tuhi has recently opened studios in the Parnell Station 
building. The project was initiated by Stephanie Post and 
developed in partnership with Auckland Transport. Te Tuhi 
have been granted a 3-year licence to use the interior of 
the Parnell Station Building as a ‘meanwhile’ space for 
artists. The studios will contribute to a vibrant arts and 
cultural community in Auckland, combining principles 
of collaboration, experimentation and inclusiveness, and 
engaging with the wider arts sector and the general public 
through public programmes including open studios, 
exhibitions and events.

Make Parnell Station a key gateway to Parnell and the Domain

Realise the Waipapa Greenway

Reinforce the core of Parnell town centre as the heart of Parnell

Revitalise the St Georges Bay Road warehouses area

Enhance key east-west links and realise the Parnell Parks Link Greenway

Map legend

Other actions and projects in the plan not mapped

Key action areas

Other actions and projects

Improvements and upgrades to local parks 

Maintain, connect and develop Point Resolution Taurarua and Hobson Bay Walkway

Support and invest in local community and public facilities

Enhance gateways into Parnell from the north and south

Improvements to the Parnell interface with the city centre

Auckland Cycle Network route in Parnell

• Improved and coordinated 
wayfinding, signage and 
information

• A coordinated programme of 
local events and activities

• Create a digital platform to 
connect people to Parnell 

• Incorporate mana whenua 
narratives

• Promote and celebrate public 
art, architecture, design and 
heritage features

• Playground and play space 
improvements

• Improvements for 
pedestrians, cyclists and bus 
users

• A local transport service
• Protect and enhance Parnell’s 

built, natural and cultural 
heritage

• Parking improvements and 
management

• Continuing investment in 
local economic development

• Activation in Parnell’s public 
open spaces and streets

• Leverage and support for 
improvements and activities 
at the Auckland Domain

• Support Parnell community 
projects and initiatives

• Environmental 
improvements and 
monitoring

• Recognise and build upon 
Parnell’s cultural identity  
and character

Parnell Plan map
Parnell Plan study area

3130

M A P  L E G E N D

David Cowlard - Unreliable Landscapes, Photo Amy Weng
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P A R N E L L  P L A N  M A P
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hospo patrons. Many of the residents 
have drug or drinking issues, are out on 
parole or demonstrate their expertise at 
petty crime within hours of arrival. The 
dairies and liquor stores bore the brunt 
of some of these undesirable characters, 
(some of whom were deportees from 
Australia), who were funded to stay at 
Parnell City Lodge through an Emergency 
Housing Special Needs Grants. Despite 
the Crime Prevention Officer serving 
as an ’intelligence connection’ between 
the stores, identifying perpetrators is a 
consistent challenge due to the short-
term nature of the accommodation. 

The Parnell Business Association reached 
out to NZ Police, local politicians, NZ 
Housing, WINZ/Ministry of Social 
Development and the landowners in 
an effort to resolve this issue, which 
reached a crescendo early June with an 
article appearing in The Herald. Active 
engagement with MSD, Auckland City 
Mission, NZ Police and the lessor continue 
in an effort to manage the situation.  

C R I M E  P R E V E N T I O N  
A N D  S E C U R I T Y  P L A N

Piecing together CCTV footage from our 
cameras, strategically located landowner 
cameras, as well as privately owned 
cameras both interior and exterior facing, 
have enabled the Crime Prevention Officer  
to collate information on certain crimes 
and hand this over to the Police, which 
in at least one incident we know of, led to 
the perpetrator being taken into custody. 
Footage is only supplied via a request from 
NZ Police, in order for us to remain within 
privacy guidelines. 

The day time Crime Prevention Officer 
has been invaluable in this regard and 
his interface with members extremely 
important. The officer also has access to 
an online crime identification system used 
by the Police and spends time uploading 
photos shared from our businesses to help 
identify perpetrators. We do envisage that 
as this demand increases, we may have to 
add resources to this very time consuming 
task.

In addition to this component of his role, 
the officer also monitors and reports graffiti, 
illegal dumping of rubbish and seeks to 
move on vagrants, beggars or abusive 
persons from outside businesses. There 
is no delegated authority from council to 
do this in terms of bylaws, so it requires a 
persistent, ongoing effort to achieve any 
results, (which are only temporary). Where 
relevant, businesses are encouraged to 
execute trespasses notices which are 
then served by the Police. One individual 
was recently trespassed from 26 Parnell 
premises. 

In the second half of 2018, the use of 
Parnell City Lodge as a WINZ temporary 
accommodation facility, we noticed an 
immediate impact on the local business 
community and this accelerated in 2019, 
with wave after wave of undesirable 
residents introduced into Parnell, who 
preyed on the retailers or loitered around 

Our investment in CCTV continued in the second year and as the network grows, 
we are certainly seeing benefits. Three more landowner subsidised cameras were 
installed on strategically located buildings, thus totalling four additional cameras in 
the network to which we have direct visible access. 
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In addition, in recent months we have had 
a resurgence of incidents from residents 
in the NZ Housing apartments on Parnell 
Rise, and this together with widespread 
coverage of the growing problem of 
homelessness in Auckland, and the fact 
that the Police were seconded to other 
duties for several weeks following the 
mosque massacre in March, made for a 
very challenging time in Parnell. 

After several years of seeing our crime 
stats reducing as a result of our integrated 
Security and Crime Prevention Plan, they 
have shown a steep increase to new levels. 

Photo: Kevin Conway
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M A R K E T I N G ,  E V E N T S  
A N D  P U B L I C I T Y
THE MOST SIGNIFICANT PROMOTIONAL 
HIGHLIGHT IN THE PAST YEAR WAS OUR 
INVESTMENT IN CHRISTMAS DÉCOR, AS 
AUCKLAND’S LARGEST CHRISTMAS BAUBLE IN 
THE MIDDLE OF HEARD PARK MADE PARNELL 
THE SPACE TO BE FOR CHRISTMAS SPARKLES. 

The annual décor promotion moved to an earlier slot in July and 
carried the theme of interior design in contrast to just home décor. 
The subsidised competition, in association with Denizen Modern 
Living closed with an all-time record of over 5,500 entries. 

In October, for the first time, the Parnell Business Association co-
hosted with Parnell Heritage a specific event as part of Auckland 
Heritage Festival. Based on the history of various creative 
individuals who had contributed to the ‘tapestry’ of Parnell, the 
promotion and event took place in tandem with Artweek, as the 
dates coincided. 

The Parnell Waiter’s Race took place in November in a new venue 
adjacent to La Cigale.  Once again Renault came on board as a 
sponsor, adding a valuable prize to the winning restaurant in 
addition to the travel prize for the winning waiter from House of 
Travel. The intention was to capitalise on the regular crowd that 
supports the French Market by hosting the event next door. While 
the overall event was successful and well executed, we have 

decided not to repeat this event as the spectator value and benefit 
to our hospitality outlets does not justify the investment. 

The second season of ‘Paws in Parnell’ took place through the 
summer months, but towards the end we noticed several more 
competitive offerings develop in larger market venues, so we will 
not be repeating this again. 

The most significant promotional highlight in the past year was 
our investment in Christmas décor, with a giant bauble and street 
pole motifs the two major components. Years of accumulating the 

required funds, plus permits from both 
Auckland Council and Auckland Transport 
resulted in a six-metre giant bauble 
installed in Heard Park, plus Pohutakawa 
‘custom made ‘ light motifs on street light 
poles in Parnell Road. 

It was extremely gratifying to see 
individuals, families, friends and 
photographers from all over Auckland 
visit Heard Park over the six week period 
and enjoy the festive magic of the sparkly 
season. A pop up Christmas shop by 
Galtons in the empty premises of 195 was 
an added complement. 

Photo: Kevin Conway
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February heralded the arrival of Year of the Pig and with the 
support of Barfoot and Thompson Parnell, 22 little Pigs of art were 
again exhibited throughout select galleries, jewellers and retailers 
in Parnell for a period of two weeks before being auctioned at 
Jonathan Grant Galleries on Thursday February 28th, with profits 
from the auction going to The Starship Foundation – National Air 
Ambulance Service. 

The pre-auction online bidding process is an invaluable part of 
the process to mitigate the risk at the live auction, 
as although we ended our online bidding at a higher 
point that previous years, on the night there were 
less robust bidders in the room, so the overall prices 
reached were less than 2018, but still far better than 
2017.  Overall the auction was a success with all 
piggies sold and a final $22,000 being contributed 
to Starship. (Total takings $25, 575)

Anecdotal feedback on the street from the retailers 
and galleries was that there was far more interest than 
previous years.  Transactions were up 8% during the 
exhibition period (excluding the auction) according 
to Marketview, and the largest amount of transactions 
for the quarter was the week of the 17th February, which was also 
the week of the Auckland Lantern Festival. 

In June we again joined with La Cigale Food Truck Market for 
Winter Solstice, which was well supported. 

W E B S I T E  A N D  S O C I A L  M E D I A 

The website continues to be a very strong marketing tool 
with the majority of searches going to our members listed in 
the Business Directory and hospitality outlets featuring the 
strongest in the mix. The usage via mobile is now virtually the 
same as desktop. We really need to invest in a new website as 
maintenance costs are getting higher with the number of plug 
ins, plus the visual appeal of the site is looking dated. 

Facebook continued as our primary social media platform, 
with efforts from a combination of paid and organic reach on 
this highly competitive platform adding 204K in value. As we 
continue, more funds have to be allocated in this direction as 
without paid advertising the reach is negligible. We have also 
offered certain businesses the opportunity of sponsoring a 
voucher in turn for us promoting their destination with paid 
support. 

Instagram is growing organically, with 1,400 followers. 

Our mini site on WeChat has been fairly static, but we also 
listed all the participating businesses at no cost on the ATEED 
mini-site, which obviously enjoys a far wider reach.  
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B U S I N E S S  N E T W O R K I N G  
A N D  M E M B E R  E N G A G E M E N T 

In an unusual move for the Business Association, we decided to reach out to the 
local residential community to ask a Parnell resident to stand for the Waitematā Local 
Board and distributed collateral in this regard as well as held an evening for potential 
delegates to present themselves. Our motivation for this was threefold. Firstly, our 
deep concern that so many of the current WLB members are not standing again 
and how this may impact the impetus of The Parnell Plan. Secondly, the fact that the 
eastern part of the city has not been adequately represented via a member resident 
in Parnell in the past three year term (and funding in our opinion tends 
to follow member interest).  Thirdly the fact that our Electoral Ward 
will now be Ōrākei could exacerbate the disconnect of the Waitematā 
Local Board to Parnell. 

New businesses in the area such as Red Wall 1939, Textile Lofts and 
UnserHaus, all took advantage of the Business to Business Networking 
opportunity to showcase their businesses, while the feedback for the 
event at Ports of Auckland (A look behind the Red Fence) was very 
favourable, saying how insightful it was.   

N E T W O R K I N G  A N D  
M E M B E R S H I P 
C O M M U N I C A T I O N
M E M B E R S H I P  C O M M U N I C A T I O N

A tremendous amount of effort has been directed at growing the database which 
is now at 9,400 contacts, up over 30% from nearly 6,000 contacts this time 
last year. The member component of this is 2,250 and the balance ‘consumers’ 
that have displayed an interest in Parnell. An ongoing challenge continues to be 
the manual maintenance of three sets of data – SugarCRM, Mailchimp and our 
website. Despite best efforts, errors creep in with the constant updates and a 
clean upload for SugarCRM was prepared by our office in June.  

We commissioned a new custom designed template for Mailchimp in January 
and have been gratified as to how much additional engagement this has provided.  

graph here
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T E N A N T  M I X 

The completion of 96 St Georges Bay Road in 2018, saw 
the occupation by large corporates such as Xero, Harrison & 
Grierson and Asahi Beverages and the subsequent delivery 
of a whole new consumer audience to Parnell, ready to take 
advantage of the burgeoning café culture. 

Parnell still enjoys one of the lowest commercial vacancy 
rates in the city fringe, edging up from a mere 2.5% to 2.8% 
for A Grade office space with B Grade not lagging far behind. 
(Source Colliers Auckland Metropolitan Office Essentials 1H 
2019). 

In terms of retail, strong catchment fundamentals and street 
position still remain paramount for retailer success and the 
CBD was the only strip retail precinct to experience a drop-
in vacancy rate in the past year, with Parnell, Newmarket and 
Ponsonby Road all showing an increase in retail vacancy rates. 
(Source Colliers Auckland Metropolitan Retail Essentials 1H 
2019). 

Another concerning trend for the lively activation of Town 
Centre retail is the conversion of several premises into real 
estate offices, with Parnell landowners also following this trend. 
Added to that is the drop in business confidence and how that 
plays out in some cases in the reluctance of landowners to 
redevelop certain properties. 

Welcome additions in Parnell Road included the permanent 
occupation by Zambesi clothing and the pop-up Christmas 
store by Galtons in the long-standing vacancy at 195 Parnell 
Road. 

Trends in spend echo the zones of growth versus challenge 
in the precinct, as reported by Marketview. The financial year 
ended on a 3.4% increase in spend in the overall precinct, 
but a 1.4% drop in Parnell Road, (as compared to a -10.7% in 
Newmarket, -2.1% in Ponsonby and -2.7% in Remuera).  ‘Total 
Auckland’ saw an increase of 2.3% 

Growth in food & groceries as well as fuel seem to have 
dominated the first two quarters (and Parnell is sadly lacking in 
the former). An encouraging sign is the growth in international 
spend, albeit it off a low base, which hopefully reflects our 
efforts in this area. 

Hospitality contributes to over 30% of our spend. While this  
has experienced good growth over the past few years, we 
know this category is very susceptible to the fickle behaviour 
of consumers vying for the next new offering. 

The shift in customer demographics is also interesting. After 
seeing strong growth in the 20-24 year age group in the past 
four years, (probably due to a younger profile of employees in 
the warehouse precinct), this flattened out in 2019. The trend 
in the 30-44 year bracket has been static for several years. 
This is of concern, as the highest concentration remains in the 
45-64 year bracket, confirming that the tenant mix especially 
in Parnell Road, is not in sync with the young professionals 
working and living in Parnell. 

According to Retail NZ, the retail sector was sluggish leading 
up to June 2019, with business uncertainty and a lack of desire 
to spend from consumers seeing 58% of retailers reporting 
they failed to hit their sales targets. For some retailers, while 
the Government’s decision not to proceed with a Capital 
Gains Tax was seen as positive, rising operational costs, a 
sharp increase in minimum wage and a lack of confidence 
in consumer spending are of concern as we embark on the 
second half of 2019. 

C U S T O M E R  D E M O G R A P H I C S
Source Marketview.
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T H E  E N V I R O N M E N T  A N D 
S T R E E T S C A P E S 
The Streetscapes Project was initiated by Auckland Council in March 2019 
and involves the transfer of services from Auckland Transport (AT) and Waste 
Solutions (WS) to Community Facilities (CF). The project was established to 
recognise the collective responsibility across the road corridor.

As we have witnessed, there can sometimes be up to four contractors working 
in the same area at the same time. In Heard Park as an example, the footpath 
and grass were managed by different contractors and the bins in the park and 
those on the footpath were collected by different parties, often demonstrating 
a huge waste of money and resources. 

Hopefully, the overarching benefits of the new Streetscapes Project will 
ensure operational efficiencies as well as clarity on responsibilities and all Town 
Centres have now been given a clear indication of what regular tasks should be 
undertaken in their respective areas. 

In a bid to decrease unsightly tagging, especially on power boxes, the Parnell 
Business Association in conjunction with Chorus contacted various artists to 
see if they might be interested in painting a cabinet. To date, four of these have 
been completed and add a certain charm to the streetscape.  

Photo: Boban
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A D D E D  V A L U E  2 0 1 8 - 2 0 1 9

Member Contribution to Marketing 
Initiatives $12,890

Member contributions to category 
promotions and newsletter 

Associate Membership $969

Free Publicity & PR $98,248

Calculated on ‘Equivalent Advertising 
Value’ of space

Social Media Coverage $204,684

Calculated on ‘Earned Media Value’ for 
reach and engagement based on industry 
standards

Added Media Discounts $64,385

Calculations based on discounts 
negotiated lower than rate card 
information

Member Hosted Networking Functions $6,785

Value of Monthly Network meetings 
hosted by members

Prizes & Donations 

Prizes and donated vouchers for various 
promotions including Waiters' Race $50,137

Chinese New Year Sponsorship, Value 
painted pig artpieces for StarShip Auction 
(calculated as auction income plus auction 
hosting) $40,115

TOTAL (including GST) $478,213

A D D E D  V A L U E  A N D  
A D D I T I O N A L  I N C O M E 

Significant contributions in the past year were from Renault 
and Multimedia Magazines sponsorship and support of 
The Waiter’s Race, which will no longer be repeated. Our 
successful Chinese New Year added value as well as the 
annual Décor competition. We can expect to see several 
changes in this regard in the 2019/2020 year as these two 
promotions are being reconfigured, especially from a media 
perspective. 

F I N A N C I A L  R E P O R T 
In order to comply with the new legislation for financial reporting for Incorporated Societies and Charities, we have adopted the new 
reporting standards in our financial statements. The next few pages highlight excerpts of the audited Parnell Business Association 
Performance Report, which is available in full, as a separate document, as well as on our website. 

In order to add value to the budget and delivery of outcomes 
to our business members, we constantly seek to enhance/
increase or maximise the budget in the following ways. 
We source income from special grants, sponsorships and 
member contributions towards marketing initiatives. We also 
try and gain free publicity wherever possible to enhance 
positive media exposure for Parnell. This is calculated based 
on equivalent advertising value. We calculate the 'Earned 
Media Value' for Social media based on industry standards 
for engagement. Wherever possible we negotiate media 
discounts and additional free coverage. One of the ways 
our members provide sponsorship is by hosting monthly 
network events, providing venue, refreshments and snacks. 
In addition, prizes and donations are sourced for promotions 
and other marketing initiatives. 

The added value for 2018-2019 was very close to the 
previous year, representing an equivalent of $478,000 that 
would have needed to be spent by the business association 
in order to achieve the same outcome.

A D D E D  V A L U E

$68K $135K $257K $482K$467K

The total 'Added Value' 
includes the revenue 
component reflected 
opposite in the financials.

2013/14 2014/15 2015/16 2016/17 2017/18 2018/19

$478K
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 S T A T E M E N T  O F  F I N A N C I A L  P E R F O R M A N C E 

P A R N E L L  B U S I N E S S  A S S O C I A T I O N  I N C O R P O R A T E D  A S  A T  3 0  J U N E  2 0 1 9
Account Notes 2019 2018

Revenue

Grants, fundraising and other similar revenue 1 $815,000 $772,450

Interest, dividends and other investment revenue 1 $564 $201

Revenue from providing goods and services 1 $46,473 $52,634

Total Revenue $ 862,037 $825,285
Expenses

Member Services and Activities 2 $500,746 $493,458

Personnel and employee related costs 2 $274,253 $259,609

Administration & Infrastructure 2 $74,389 $66,331

Total Expenses $849,388 $819,398

Surplus/(Deficit) for the Year $12,649 $5,887
This Statement is to be read in in conjunction with the Notes to the Performance Report, and the accompanying Independent Auditor's Report. The full Performance Report 
is available as a separate document and is also on our website

 S T A T E M E N T  O F  F I N A N C I A L  P O S I T I O N

P A R N E L L  B U S I N E S S  A S S O C I A T I O N  I N C O R P O R A T E D  A S  A T  3 0  J U N E  2 0 1 9
Account Notes 30 Jun 2019 30 Jun 2018

Assets

Current Assets
Bank accounts and cash 3 $303,394 $299,099

Debtors and prepayments 3 $65,766 $37,343

Total Current Assets $369,160 $336,442
Non-Current Assets
Property, Plant and Equipment 5 $24,989 $5,774

Total Non-Current Assets $24,989 $5,774
Total Assets $394,149 $342,216
Liabilities

Current Liabilities

Advance of Grant 4 $213,750 $203,750

Creditors and accrued expenses 4 $35,643 $17,019

Employee costs payable 4 $45,745 $35,086

Total Current Liabilities $295,138 $255,855
Total Liabilities $295,138 $255,855

Total Assets less Total Liabilities (Net Assets) $99,011 $86,361
Accumulated Funds

Accumulated surpluses or (deficits) 6 $99,011 $86,361

Total Accumulated Funds $99,011 $86,361
This Statement is to be read in conjunction with the Notes to the Performance Report, and the accompanying Independent Auditor's Report. The full Performance Report is 
available as a separate document and is also on our website
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Following the results of the local elections the key objective will be to enrol 
the new elected representatives into the aspirations of the Parnell Plan. 
Parnell and Newmarket will be absorbed into the Ōrākei Electoral Ward 
and there will be several new members on the Waitematā Local Board, all 
of whom are key to achieving our ambitions of an improved public realm 
in Parnell. 

T H E  P A R N E L L  P L A N  –  K E Y  A C T I O N 
A R E A S

Five key action areas have been identified in the Parnell Plan. These are 
priority locations where investment in mainly physical and environmental 
improvements can achieve transformational change. They focus directly 
on achieving the vision and objectives for Parnell and will be the drivers of 
our advocacy programme for the next few years as currently none of these 
projects are funded. 

 

The five areas are as follows: 

Make Parnell Station a key gateway to Parnell and the Domain.

Realise the Waipapa Greenway. 

Reinforce the core of Parnell town centre as the heart of Parnell.

Revitalise the St Georges Bay Road warehouses area. 

Enhance key east-west links and realise the Parnell Parks Link Greenway. 

B U S I N E S S  P L A N  2 0 1 9 / 2 0 2 0

A D V O C A C Y  A N D 
R E P R E S E N T A T I O N

The Parnell train station is an important gateway to 
Parnell, Auckland Domain and surrounding areas. 
The station itself is a heritage building and can be 
utilised for a range of activities including visitor 
information. Ensuring effective and attractive 
connections to and from the station are critical for 
Parnell to flourish and for enhancing accessibility 
between Parnell and the Domain. 

The Waipapa Greenway, or rail trail, in the valley 
between Parnell and the Domain is a unique 
opportunity for Auckland. With the lively Waipapa 
Stream continuing to flow, the valley is strategically 
and historically significant. There are opportunities 
to create walking and cycling pathways and 
connections next to the rail line, utilising the 
potential of a disused 320 metre-long historic rail 
tunnel, and re-establishing better access between 
Parnell and the Domain. 

The heart of Parnell is the historic town centre. 
Full of character, the centre requires revitalisation 
to encourage greater use and to further establish 
Heard Park and its surrounds as a key community 
place within the centre and for Parnell. The north-
south road transport corridor should be managed 
and improved to ensure that Parnell centre is 
people-friendly, safe, and integrates different 

PROMOTING AUCKLAND’S FIRST SUBURB AS A 
CREATIVE, INNOVATIVE AND COLLABORATIVE 
COMMUNITY THAT CELEBRATES ITS UNIQUE 
NATURAL, CULTURAL AND HISTORIC ENVIRONMENT. 

Graphic impression of potential future Waipapa Greenway at discussed 
railway tunnel (indicative only)

Graphic impression of potential future St Georges 
Bay Road  (indicative only)
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transport modes well. Streetscape and 
amenity improvements in the centre and 
its surrounding local streets, including 
flexible repurposing of these streets, 
needs to reflect Parnell’s identity, with 
recreational and play improvements 
being part of a transformed Heard Park. 

The northern half of St Georges Bay 
Road was once a busy wharf warehouse 
area for the port. It has great historic 
and architectural character, and is 
transforming into a bustling creative 
and design-related business precinct. 
Improving the function and design of the 
distinctive street environment will help 
create high amenity and more people-
friendly spaces. It will complement 
ongoing investment in building 
refurbishment and development, and 
the presence of artistic, design and 

Graphic impression of potential future Heard Park and Parnell Road (indicative only)

innovative businesses and education 
hubs.

Enabling better links between east and 
west is important for Parnell. There is an 
opportunity to highlight and upgrade 
a more direct street link from Parnell 
Station through Parnell town centre and 
lower St Georges Bay Road to Parnell 
Rose Gardens via Garfield Street and 
Cleveland Road. Also identified in the 
Waitematā Greenways Plan 2013 is an 
east to west ecological connection that 
extends through the middle of Parnell 
from Hobson Bay to the Domain across 
quiet character streets, old stream gully 
parks, next to the local school and 
through the town centre. There are 
opportunities to heighten awareness of 
this route, better connect it and improve 
the quality of its experience.

Left: Graphic impression of potential future Faraday Street during daytime (indicative only)  Right: Graphic impression of 
potential future Waipapa Greenway looking towards Ngahere Steps from Domain underpass (indicative only)

The Waitematā Local Board will play a 
key role in realising the future vision and 
outcomes for Parnell. This role will take 
many forms, from direct investment 
in public works to advocating for new 
budget initiatives to be incorporated into 
the next review of the Auckland Council 
10-year Budget or Long Term Plan (LTP).
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S T A T E  H I G H W A Y  1 6 /
G R A F T O N  G U L L Y /  T H E 
S T R A N D

“IT REPRESENTS THE 
LARGEST DEVELOPMENT 
OPPORTUNITY IN TERMS 
OF FOOTPRINT IN THE CITY 
CENTRE AFTER WYNYARD 
QUARTER”

Auckland Council recently released a 
refresh of the City Centre Masterplan 
(CCMP) for consultation. This is a very 
high level document but very gratifying 
to see the focus on the eastern side of 
the city, incorporating The Strand and 
Stanley Street now referred to as Grafton 
Gully. 

Grafton Gully, running north-south 
roughly between Wellesley Street and 
Beach Road, forms a natural barrier to 
the eastern extent of the city centre 
reinforced by State Highway 16 (SH16) 
as it runs northwards before stopping 
abruptly at Stanley Street. 

The Strand, a historic mixed-use street 
connecting SH16 to Quay Street (and the 
Ports of Auckland) is now significantly 
degraded and acts as a major bottleneck 
for people and traffic accessing the city 
centre, eastern bays, and the Port. 

Te Toangaroa Quay Park area is 
sandwiched between The Strand and 
Quay Park and is centred on a largely 
vacant triangle of rail land. 

This represents the largest development 
opportunity in terms of footprint in the 
city centre after Wynyard Quarter but 
requires the upgrade of the adjoining 
primary network for its potential to be 
fully unlocked. 

M U L T I - W A Y  B O U L E V A R D 

The CCMP promotes, as an alternative 
to previous transport planning that 
proposed a motorway extension of 
SH16 northwards to the port, a multi-
way boulevard that would act as a large 
vehicle corridor with improved traffic 
flow, whilst also delivering improved 
amenity, connections and development 
opportunities. 

The concept, proposes tree-lined 
local access streets running parallel to 
a central heavy vehicle carriageway 
dedicated to efficient through traffic to 
the eastern suburbs and the port area. 
The access streets would provide for 
local parking, cycle lanes and ample 
pedestrian amenity whilst unlocking the 
mixed-use development potential of 
adjoining residual land owned largely by 
the Crown. Crossing Stanley Street and 
The Strand would become simpler and 
safer, with reduced crossing distances 
(widths) helping to connect Parnell to 
the city. 

The idea requires additional road 
corridor width, but on balance, frees 
up develop-able land and provides 
connection to otherwise inaccessible 
sites. Early estimates suggest building 
developments could provide housing for 
1,300 residents and commercial space 
for 1,500 workers. 

T E  T O A N G A R O A       
Q U A Y  P A R K 

The multi-way boulevard would support 
the development of Te Toangaroa Quay 
Park as a new mixed-use precinct. 

The multiway boulevard concept 
also provides impetus to a private 
development proposition to re-open the 
Albert Street tunnels as a walking and 
cycling access.  

*Excerpts taken from City Centre Master 

Plan refresh 2019.

C U R R E N T  T R A N S P O R T 
C H A L L E N G E S

The lack of sensitivity of Auckland 
Transport towards the needs of business 
and communities has been well 
documented in the media in the past 
year. Several BID’s in Auckland have 
jointly initiated a conversation with the 
executive of Auckland Transport to 
request more productive and respectful 
communications for the joint benefit 
of all concerned. We will continue to 
advocate on behalf of businesses in 
Parnell as our city attempts to respond 
to the growing congestion and demand 
on our corridors, many of which are the 
life blood of our Town Centres.  

T H E  S T R A N D /
G L A D S T O N E

While the future designs of Grafton 
Gully look exciting, they could be up to 
a decade away from realisation, and the 
demand on traffic on SH16 for Ports of 
Auckland, will not abate in that time. 

As predicted, the closure of Quay 
Street and focus on the Waterfront in 
readiness for Americas Cup 2020/21 
created further pressure. The corridor 
is at its limit, is not safe and interim ad 
hoc proposals threaten to penalise the 
convenience around business in the 
short-term. 

We are advocating for an holistic 
solution and engaging with as many 
stakeholders as possible in this effort. 

Designs have yet to be formalised for 
the intersection of Gladstone Road and 
The Strand and given the locality  is 
so close to the overbridge and Tamaki 
Drive, needs to satisfy a range of users. 

P A R N E L L  S T A T I O N

The Waitemata Local Board have 
committed funds to secure and prioritise 
the initial section of improved pathway 
from Parnell Train Station to Lovers Lane 
in The Domain through the woodchip 
yard, as this has been assessed as a 
preferred option to create a more direct 
route to Auckland Museum. 

There are plans for a further underpass at 
the northern end of the station, but exact 
timing is dependent on negotiations 
with the adjacent Summerset Homes 
development and AT/Kiwirail and 
dependent on Summerset Homes 
final designs and associated Council 
consent. 

There are also initial discussions for an 
accessibility compliant access to Parnell 
Station via Heather Street, but none of 
this is formalised. 

We are concerned that improvements 
to the access via Cheshire Street will 
be put on hold until the Summerset 
construction programme is well 
underway. 
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A Concept for Grafton Gully Boulevard. Draft - Work in progress. This conceptual design requires feasibility and delivery 
investigations, and an application in the next funding round. Image Credit: Jasmax02 The East and West Stitch - The East DRAFT - WORK IN PROGRESS

The East and West Stitch - The East.  Draft - Work in progress
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P R O M O T I N G  
T H E  S P A C E  T O  B E

activated by whimsical dance 
performances dedicated to 
the four classical elements: 
Earth, Air, Fire and Water. 
A coffee truck on site was 
the ideal combination and 
attendance with families and 
young children encouraging 
on all four evenings, despite 
inclement weather. 

Ten of Parnell’s much-loved 
eateries chose to participate 
and created heart-warming 
‘Elemental AKL-inspired’ meals. 
Our marketing supported 
all of them with social and 
video content as well as being 

featured on ATEED platforms. 

Feedback from the participating eateries has been positive, 
saying they noticed new people either redeeming vouchers or 
asking for the special menu. A Marketview survey comparing 
July 2018 with July 2019 reflected an overall increase in spend 
of 10.4% and an increase in hospitality spend of 7.7%. In addition 
the support from the immediate catchment area (which we 
specifically targeted) had increased. 

We anticipate this will slot in again next year as one of strategic 
‘Category Promotions’.

THE NEW YEAR KICKED OFF WITH A 
BRAND NEW, MONTH LONG PROMOTION 
CALLED ELEMENTS OF PARNELL, PART 
OF AN AUCKLAND WIDE INITIATIVE BY 
ATEED, DESIGNED TO DRIVE VISITATION TO 
AUCKLAND IN THE WINTER MONTHS. 

When the call came from ATEED to develop our own 
interpretation of Elemental AKL, a theme centred around light 
and hospitality, we were only too happy to participate and give 
our hospitality category a much-needed boost during July. We 
saw the advantage of the collaboration being that we could be 
part of a much larger promotion as ATEED were advertising 
nationwide and we could then focus on local patronage. 

And so, we embarked on a magical month of food, light and 
mystique together with sponsorship from The Stones/Ray 
White Parnell and ATEED.

Three HYBYCOZO light installations were installed in Heard 
Park for the month of July. These intriguing pieces which 
explore geometry, mathematics and 
patterns in traditional art forms created 
just the right amount of attention and 
were certainly the catalyst for any 
additional publicity due to the visual 
appeal. Every Friday night they were 

COMPARED TO  SAME  

TIME LAST YEAR

+7.7%

I N C R E A S E D          
S P E N D          

H O S P I T A L I T Y
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Our annual décor promotion is being 
reconfigured this year, building on the 
success of the consumer competition, 
but changing from a single high end 
print media, as we observed a reduced 
interest in subsidised placements from 
our home décor businesses. 

Christmas will again make use of our 
bauble and motifs and the Christmas 
pop up store has again opened in 195. 

The Year of the Rat, commencing 
January 2020, will be the fifth year we 
are celebrating the Chinese Zodiac 
Animal and we anticipate introducing 
a new artistic expression in the form of 
Street Art. 

In March 2020, we plan another new 
introduction in Faraday Street with a 
street festival, in collaboration with the 
design and young tech businesses in that 
zone of the precinct. 

Planning will soon commence for the 
summer of 2020 and early months of 
2021 in anticipation of the America’s Cup 
in Auckland. 

D E S T I N A T I O N 
S T R A T E G I E S

As part of our ongoing objective to build 
the image of a differentiated, diversified 
and reinvigorated destination and 
endeavour to increase the share of the 
visitor market aligned to the tenant mix 
and brand positioning, we are continuing 
with a few successful initiatives and plan 
to introduce several new ideas. 

Since 2017 we have participated in Les 
Clefs D’Or Concierge events and invited 
them seasonally to ‘famil’ sessions in 
Parnell in order to highlight the unique 
retail offering. This is supported by the 
placement of maps in hotels, i-SITES and 
high end Adina apartments. 

Driven by requests to ATEED from 
several business associations in the 
city fringe, for more visibility and 
opportunity around major Auckland 
events, a Website App is being funded 
by the Waitematā Local Board. The 
App is being developed for use by the 
city fringe suburbs to drive visitation 
and create awareness of our distinct 
shopping, dining and tourist experiences 
on the edges of the CBD. We anticipate 
this will be concluded early in 2020. 

Auckland Museum are working together 
with Parnell and Newmarket to develop 
a destination strategy for this eastern 
cultural precinct, which presents a 
significant opportunity for Parnell in the 
future. 
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N E T W O R K I N G  A N D  
M E M B E R  A C T I V I T Y
B U S I N E S S  D E V E L O P M E N T     
A N D  N E T W O R K I N G 

In July we offered to sponsor retailers to attend the 
RetailNZ Forum and six retailers took up the opportunity, 
with feedback post the event being positive. 

A  recent offering to members is from government 
funded 20/20 Trust to assist small business with basic 
digital skills. It is generally disappointing that the retailers 
who are struggling, tend not to take advantage of any of 
these opportunities, and interesting to note that those 
that are more successful do tend to participate. 

Pre local elections, we hosted a breakfast with Mayor Phil 
Goff, which was well attended. In conjunction with the 
Parnell residents association we co-hosted an evening 
for the Ōrākei Councillor candidates as well as the wide 
range of 21 candidates for the Waitematā Local Board to 
meet and address the community. 

Our monthly network meetings continue to be popular 
with both new and existing members, so we plan to 
continue these as usual. 

N E W  D E V E L O P M E N T S  A N D       
T E N A N T  M I X 

In the commercial sector, the trend towards larger 
businesses in the IT and utility sectors driving the demand 
for locational attributes and high spec work environments 
as draw-cards to retain key talent will continue, with 
Parnell an ideal precinct so close to the CBD. 

While the next twelve months will not see as much 
change as in previous years, we look forward to the 
completion of the Mansons head office in St Georges Bay 
Road and the commencement of an internal restructure 
of the Textile Centre, as well as the reconfiguration of 
24 Balfour Road into upmarket office space, all of these 
contributing to the reinvigoration and character of the 
warehouse precinct in Parnell. 

In Carlaw Park, the former Caltex service station, a substantial 
5441sq m site, has been decommissioned and was recently acquired 
for future development of student accommodation or commercial 
offices.

Recent openings in Parnell Road welcomed by both locals and 
employees include the likes of Jess’s Underground Kitchen and the 
niche retail offering in Parnell recently celebrated with the award 
of both Retail NZ Supreme Awards for Forme Spa and Black Door 
Gallery. 

We do however anticipate growing vacancies in the retail and 
hospitality component, especially on Parnell Road, in line with 
similar trends around the city and the range of challenges placed on 
Town Centre retail including online shopping, the encroachment of 

transport corridors and large malls such as the Westfield complex 
in Newmarket which will add over 80,000sqm to Auckland’s total 
retail supply in late 2019. In addition to the challenges posed by the 
overt competitive environment, will be the demand on interested 
retailers to choose from a varied selection of available space as 
large premises in Broadway vacate to move back into 277 
and other growing vacancies in the city fringe. 

 

Left: Forme Spa Right: Black Door Gallery
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P A R K S  A N D  W A L K S

A key objective identified in the Parnell Plan is to enhance connectivity and 
accessibility within Parnell and with its neighbouring places. While some of 
the large projects are long-term, several initiatives will continue in the short 
to medium term. 

Auckland Museum have recently opened Te Ara Oranga, the Southern 
Pathway, proving a more friendly and accessible pedestrian link from Titoki 
Street, while on the opposite side, the Waitematā Local Board have confirmed 
funding for a walkway from Parnell Station up to Lovers Lane. 

The Local Board have also committed funding in the 19/20 works programme 
for the renewal of the Plunket building in Heard Park, a facility which has 
sadly been lacking funding for several years. We hope we eventually see the 
relocation of the toilets to enable more activation to take place on the site. 

We also plan to accelerate our effort to develop a sculpture walk in Parnell, 
initially working with private 
landowners, as well as assessing 
the feasibility of an annual pavilion 
concept (in association with Te 
Tuhi). In the future, if successfully 
linked to Auckland Domain 
sculpture walk, through the parks 
of Parnell, this could provide a 
featured destination attraction 
for Parnell as we build towards 
international major events such as 
the America’s Cup. 

C R I M E  P R E V E N T I O N  A N D  C C T V
Towards the end of the last financial year, we revised the services of our security contractor 
as the night time patrols had not been executed as required. From the beginning of  
September the new contractor is Platform 4 Group who have taken on the current Crime 
Prevention Officer. Based in Grafton, their proposal is to deliver a shared night patrol service 

until such time as there is sufficient business to sustain a dedicated patrol vehicle in the 
precinct. It will take the support of the Parnell business community to grow this 

service, by changing from existing providers to Platform 4 Group over time, and 
we will be supporting them in this regard. 

Further key sites have been identified as ‘strategically located’ for subsidised 
CCTV cameras in order to strengthen the network and address vulnerable 
locations.   We are working closely with landowners in Carlaw Park and 
continue to interface with Auckland Transport and our neighbours so that 
together we can all contribute to enhanced community safety. 
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I N D I C A T I V E  
2  Y E A R  B U D G E T

The 2019/2020 budget incorporates the 
final years lease on the first Phase of PBA 
owned CCTV, marketing maintained at 
similar levels as previous plus an allowance 
for the development of a new website as the 
current site will be 6 years old. 

The 2020/2021 budget represents a 
modest increase in income to allow for 
anticipated inflation on current initiatives, 
but also incorporates a few new key areas of 
investment we believe are necessary at this 
time. 

The first is an allowance for a limited marketing 
response to opportunities presented by 
The America's Cup. We have also made an 
allowance to develop a strategic response 
to retail vacancies. There has been support 
for a  potential public / private partnership 
of a shuttle in Parnell which is needed to 
address shortcomings in the public transport 
for commuters and tourists. Finally, while 
the long-term projects as outlined in the 
Parnell Plan will be developed only as and 
when funding is approved, there are several 
smaller opportunities that can be developed 
to support the objectives of the plan moving 
forward. 

Every effort has been made to verify the accuracy 
of the information at the time of going to print. 
Parnell Business Association accepts no liability 
for variances in information and change of 
circumstances or development plans.

P R O J E C T E D  I N C O M E  V E R S U S 
E X P E N D I T U R E  2 0 1 9 - 2 0 2 0  &  2 0 2 0 - 2 0 2 1

2019-2020 2020-2021

I N C O M E  S T R E A M S
Member targeted rate $855,000 $927,675
Estimated GST refund $80,013 $102,044

Associate Memberships
Special Grants

General Sponsorship & Advertising
Other Revenue

Total Income $935,013 $1,029,719
Income Carried forward $54,224

E X P E N D I T U R E
Member Services & Activities
Advocacy & Representation $20,300 $22,500

Security Plan $207,923 $160,000
Promotions & Events $171,305 $188,000

Allowance America's Cup $20,000
Generic Marketing Parnell $12,392 $15,000

Tourism Marketing $23,305 $22,000
PR & Publicity Parnell $31,963 $35,000

IT/Website $53,811 $25,000
CRM & Membership Communication $36,096 $35,000

Business Development & Networking $11,150 $12,000
Tree Maintenance/Lighting $25,717 $25,000

Precinct/Public/Community Project $18,584 $2,000

Vacancy Response $20,000

Local transport/Shuttle $25,000

Parnell Plan Initiatives/Destination marketing $35,000
Research $10,120 $12,000

SUB TOTAL $622,666 $653,500

Operating Costs
Administration/Infrastructure $94,916 $97,773

Personell including Contractors $271,655 $278,446
SUB TOTAL $366,571 $376,219

TOTAL BUDGET (all inclusive of GST) $989,237 $1,029,719
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2 York Street, Parnell

09 379 0606

parnell.net.nz


