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To: AK Have your Say 
ParkingStrategy@at.govt.nz 
 
cc: Andrew.McGill@at.govt.nz, Paul.Thompson@at.govt.nz,Claire.Covacich@at.govt.nz, 
Caroline.Tauevihi@at.govt.nz, Stephen.Rainbow@at.govt.nz, 
richard.northey@aucklandcouncil.govt.nz, graeme.gunthorp@aucklandcouncil.govt.nz, 
desley.simpson@aucklandcouncil.govt.nz 
 
PARNELL SUBMISSION ON DRAFT PARKING STRATEGY, MAY 2022 
 
The Parnell Business Association represents over 1,100 business in the Parnell area, with an 
estimated CV of $1,8 billion. Since Parnell has two affected streets within our precinct, our 
feedback is going to be divided into three sections,  

1. General Feedback, 2. The Strand, and 3. Parnell Road.  
 

1. GENERAL FEEDBACK 
 
We understand that Auckland Transport is trying to put in place a long-term strategy to provide 
the guiding principles and policies for the planning, supply, management and removal of on-
street and Auckland Transport (AT)-controlled off-street parking in Auckland. And that AT 
believe this is needed due to significant changes to central and local government policies, such 
as the NPS-UD, and to respond to and guide Auckland’s growth. In addition, there is pressure 
to respond to the target for emission reductions.  
 
The strategy outlines a range of parking management approaches, including: 

• A tiered approach to parking management that means how we manage parking will 
depend on the land use and transport characteristics of each location. 

• Responding to increased demand for on-street parking as the city grows. In some areas 
this will mean residents can’t rely on using on-street parking to store their vehicles. 

• Repurposing kerbside space to improve safety and the movement of people on 
strategic transport routes. 

• Enabling more diversity in terms of the types of parking provided e.g. spaces for taxis, 
loading zones, motorcycle parking. 

• Changes to how we manage park and rides. 
 
We ask you to understand, in turn, that parking is a very emotive issue. The initial media 
information on the strategy was unhelpful, perceived as arrogant, and fed into the general 
distrust business has for Auckland Transport and their methodologies.  
 
You have also noted that while you say you will consult with communities, you note that  
projects on the Strategic Transport Network will be treated differently, (Parnell has two). You 
note further that while the repurposing of parking for new projects on the Strategic Transport 
Network may inconvenience vehicle users and impact some businesses that may have 
customers using parking, individual needs will be put aside and consultation on these projects 
will be limited to seeking feedback on possible ‘exceptional circumstances’, and that 
expectations through this process need to be managed. 
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So together with strong member feedback, we have chosen to respond fully to our concerns 
on both our affected roads at this time.  
 
We also ask you to be mindful of the current business environment post COVID, in which 
several businesses are still battling to just survive, and yet another threat to their income is not 
desirable.   
 

• Changing the nature of high streets in Auckland 
Auckland is often referred to as a series of villages. High streets and town centres around 
Auckland are already under siege from shopping malls, one of the key attributes of their offering 
being adequate parking, often undercover and often free.  High streets compete against all 
these factors, plus the added convenience of shopping under one roof. Preserving the 
character of town centres should be an essential focus of the strategy.  
 

 
As a general point of discussion and recent example, Sentre Group, who only completed 
their Westfield revamp two years ago, have a provision of over 3,000 car parks. Why would 
a commercially savvy, forward-thinking organisation, who serve a diverse age group and 
demographic, invest in such a large amount of parking in Newmarket, which is probably one 
of the best served with PT options in all of Auckland, if they did not think the need was 
there? 
 

 
• Conflict with the strategy to intensify with no parking provision 

The NPS-UD, MDRS and proposed subsequent changes to the Auckland Unitary Plan, support 
densification with limited or no requirements for on-site parking. Yet when questioned on the 
lack of parking provision for either future residents or employees, you have responded in certain 
forums that the provision of adequate parking should not be the responsibility of the council, 
but the developer? These two views are completely in conflict with one another.  
 

• The tiered system and readiness for change 
In principle we support the tiered system approach and note your comment that not all of 
Auckland is ready for major changes in the way parking is managed. However, this does not 
only relate to greater access to PT and active mode options as you have noted, but also to each 
areas specific demographics, tenant mix and customer behaviour, which also needs to be taken 
into account.  
 

• Supply of evidential data pre a consultation 
You have noted that before any changes are made, AT will consult with local communities, but 
that the premise will be, that the change is absolutely required, or the city will continue to see 
worsening congestion, more emissions, etc. To this end we require that pre any individual 
consultation, Auckland Transport supply evidential data to support increased efficiency in 
either PT or congestion, simply with the removal of parking.  
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• Customer intercept studies per area 
As noted above, the readiness for change is not only related to PT accessibility, but also to 
individual demographics of patronage. Auckland Transport should conduct a mandatory 
customer intercept study per area (especially in town centres) to determine how their 
customers arrive to shop or eat, and then set that against potential future changes in 
demographics or customer behaviour. To merely offer the proposition that ‘there is evidence 
local and overseas to show that when parking is removed, businesses do not suffer’, is 
generalised and superficial, and needs to be assessed on an individual basis.  
 

• Do it once and do it properly 
Over the recent past in Auckland, there have been several incidents of rushed and bungled 
cycleways and bus lanes, which have had to be redone, notwithstanding the significant  
disruption to business. Karangahape Road stands out as a well-considered project, for which 
an adequate Development Response was fought for as part of the process.  
 
Strategic corridors around our city should be worthy of carefully thought through, integrated 
responses that add amenity, and not just ad hoc tactical solutions executed with painted lines.  
 
In Parnell we DO want to reimagine our streetscapes for the future, and support the premise 
that this should be a pro-movement strategy, rather than an anti-car strategy, and that the use 
of kerbside space should be optimised for our businesses, customers and employees in the area.  
 

2. THE STRAND 
 
The Strand is highlighted as one of Sections of the Strategic Road Network identified for 
improvements in the next 10-years, (any available parking to be repurposed if necessary).  
The Strand is in Tier 3 – ‘Proactive parking management in areas of highest demand’.	 
 
Our in depth understanding of this section of road and its users is the following:- 
 

a) The Strand is very poorly served with Public Transport. There is no train transport 
nearby and only one bus (755) goes along The Strand. We have brought this to the 
attention of Auckland Transport several times over the past 5-8 years and despite a huge 
growth and investment in St Georges Bay/Faraday area, Auckland Transport have done 
little to improve the PT serving that area.  

 
The lack of current parking options, combined with the lack of PT is proving very 
challenging of employers and landowners in the growing warehouse precinct of the St 
Georges Bay/Strand area. Some have said this is affecting take up of tenancies, some 
have said employees are being affected, and even recently certain employers have 
quoted potential employees refusing well paid positions due to lack of parking/other 
commuting options.  

 
Several safety issues have not been addressed, on The Strand as well as in St Georges 
Bay Rd.  
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So, it certainly does not meet the criteria of a ‘safer, more reliable, efficient, and frequent 
public transport, walking, and cycling system’ and therefore is not in a state of ‘readiness’ 
as defined by your consultation material. 

 
b) Reducing the lanes in Quay Street has increased the demand on this corridor as we 

predicted, and has put additional pressure on several other ‘rat runs’ through Parnell. 
 

c) There are numerous access and safety issues associated with SH16/The Strand 
Corridor. From the intersection with Tamaki Drive to the dangerous Gladstone 
intersection, the convoluted, and complicated access to businesses between 137-165 
The Strand, the perilous corner outside the Saatchi and Saatchi building, the difficult 
accessing business at no 77, the clogged Strand/Beach Road intersection, 
compromised access from Carlaw Park into Parnell Rise and the lack of a right turn from 
the motorway into Nicholls Lane. 
 

d) The corridor is at the mercy of overwhelming and continuous traffic from Ports of 
Auckland. 

 
e) The Strand supports several outlets of one of the leading retail categories and 

destination drivers for Parnell – home design and décor. Automotive and industrial 
suppliers are also making way for renewed development, including hotel and apartment 
properties, who no doubt will have access and drop off requirements.  
 
We conducted a customer arrival survey with the businesses in the area in order to 
understand the travel preference and demographic of typical patrons of our retail 
support on The Strand and found the following: 
 
74% of the street facing businesses between no 51 and 93 The Strand, returned the 
survey, indicative of the strong response.  
50% of those were home improvement/décor and the other 50% auto/service related. 

 
There are substantial requirements for adequate loading facilities and truck 
access to several stores along The Strand and off The Strand/St Georges Bay Rd 
intersection. (Refer survey with comments as Appendix 1). 
 
The current travel preference (and necessity) of this demographic is largely 
their own vehicles. 100% of the respondents rated this as the preferred 
preference, with all of them saying their customer support was exclusively via 
private vehicle or between 95-98%. (Refer survey with comments as Appendix 
1). 
 
Most retail visits are single visit, destination driven – particularly to high-end 
home décor stores.  
Several businesses quoted that the time spent in store can be up to two hours. 
We don't have any parking on site so require street parking for staff and 
customers. And that clients often loan product from the showroom to trial in their 
own homes, so private cars are their best means of transportation. (Refer survey 
with comments as Appendix 1). 
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Parnell demographics are older and more mature. The dominant age group 
selected was 41-50, followed by 51-60. (Refer survey with comments as 
Appendix 1). 

 
CONCLUSION RE THE STRAND 
 

• We are totally opposed to further ad-hoc remedial treatments along this corridor that 
do not improve safety, access, nor add amenity. In particular, ‘Interim Plans’ which 
involve prioritising freight traffic and removing parking. 

• The problems are numerous, and we are not convinced that the removal of some 
parking spaces will have any impact on improved Public Transport (since there is almost 
none), neither will it greatly improve the congestion, unless a full streetscape upgrade 
takes place.  

• In principle we have supported the boulevard concept as detailed in the City Centre 
Masterplan Refresh, referred to as Grafton Gully and believe we need a comprehensive 
intervention and investment of that scale to effect the changes required. (See attached 
Appendix 4, our submission on Grafton Gully) 

• Without a full intervention that sets to solve some of the inherent problems, there would 
be inadequate provision for a proper cycleway.  

• We need a far more integrated public transport offering to support the precinct, as well 
as installation of lockable cycle stands on The Strand as well as in St Georges Bay Rd. 
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3. PARNELL ROAD 
 
 
Parnell Rd is identified on the Strategic Transport Network as Tier 2 – ‘Proactive parking 
management in areas of anticipated demand’ 
 
We believe that Parnell Rd fits the criteria of ‘exceptional circumstances’ for the following 
reasons. 
  
 

a) Parnell Rd customer parking is already under resourced when calculating the number 
of carparks required to serve the retail (as a ratio per sqm), especially in comparison to 
typical shopping malls and other retail precincts such as Newmarket and Takapuna that 
have an abundance of private facilities to supplement the capacity. We commissioned 
Stantec to undertake this study.  
 
Parnell has a particularly low number of carparks in comparison to its NLA, due to the 
lack if substantial private parking facilities close to where people shop.  
 
(The study results and executive summary are included in Appendix 2) 

 
b) The current travel preference of our primary demographic is largely their own vehicles. 

This also relates to the high-end tenant mix including the galleries, jewellery stores, 
home décor and niche retail. Patrons who walk to support retail and hospo in Parnell are 
most often walking from their place of employment to support cafes and convenience 
stores.  
 
We conducted a customer arrival survey with the businesses in the area in order to 
understand the travel preference and demographic of typical patrons of our retail 
support in Parnell Rd and found the following: 
 

• 60% of the street facing businesses on Parnell Rd returned the survey, indicative 
of the strong response and emotional connection to this topic. 

• 95.2% of the respondents said their customers arrived in private vehicles. 
• Over 90% of the respondents said their customers park in Parnell Rd or the small 

side streets that lead off Parnell Rd. (Refer survey with comments as Appendix 
1). 

 
Parnell demographics are older and mature. The dominant age group selected was 41-
50, followed by 31-40, as this obviously changes for cafes and convenience stores. 
(Refer survey with comments as Appendix 1). 
 

c) Most retail visits are destination driven. Parnell Road is home to some of the best 
galleries in Auckland as well as leading jewellery stores, high-end home décor and some 
of Auckland’s top dining options. There is limited foot traffic, (except lunch time 
patronage from surrounding businesses). 
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The demographic patronage from the local catchment area that supports Parnell is 
only around 16% (Source Marketview 2019, pre COVID).  

The lack of local support is further exacerbated by that fact that we do not have a 
supermarket in Parnell so there are limited visits for daily conveniences. Supermarkets 
often compensate for parking that is lacking in a shopping precinct.  

d) Parnell is a beautiful, historic, character area. Removal of the car parks to make way for
transit lanes, would also remove several beautiful trees and change the nature of the
streetscape.

e) Parnell Rd is topographically challenged, with a large proportion of the retail on one
side only, often testing the shopper as to whether it is worth making the effort to traverse
the next couple of blocks.

f) Parnell already has paid parking in order to manage demand, in both the residential
streets and the town centre.

g) Parnell is not served by an integrated public transport system. While the Link busses
function very well, the Parnell Station is a distance from the village, down a steep
unfriendly accessway, and its potential has never been maximised.
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CONCLUSION RE PARNELL RD 
 

• Parnell Road fits the criteria for exceptional circumstances as defined in your proposal 
• Retention of the current short-stay parking to support retail and hospitality is essential, 

as well as the retention of current loading zones. 
• Preservation of the historic character area and any future streetscape to support the 

enhancement of the public realm should be the long-term focus.  
• Funding of the cycleway from Newmarket Park to Stanley Street/The Strand, via the old 

tunnel and along the railway line, as outlined in the Parnell Plan needs to be re-assessed. 
At the time it was considered expensive, but now, matched against several other failed, 
cheaper cycleways, it would provide a safe, scenic and very iconic route. It would also 
link with the Grafton Cycleway, Auckland University and then Beach Rd. 

• A cycle route down Gladstone Road is preferable to Parnell Rd and is a route currently 
used by cyclists. The community consultation several years ago opted for a slowing 
down of traffic and increased amenity. This was never developed further.  

• Provision of a fully integrated public transport system including the installation of 
lockable cycle stands as well as placemaking to support other modes of transport is an 
essential requirement. 

 
 
Kind Regards 
Cheryl Adamson 
cheryl@parnell.net.nz 
021 624 489 
 


