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C H A I R M A N ´ S  R E P O R T 
THE YEAR IN REVIEW HAS BEEN ONE OF THE MORE CHALLENGING FOR OUR 
MEMBERS, AND MOST BUSINESSES WERE HIT HARD BY THE AUCKLAND LOCKDOWN 
IN THE LATER PART OF 2021. A NUMBER OF BUSINESSES ARE STILL FEELING THE 
PAIN AS STAFF IN SEVERAL ORGANISATIONS IN PARNELL ARE NOW WORKING IN A 
HYBRID MODEL, WITH STAFF SPENDING A LARGE PORTION OF THE WORKING WEEK 
AT HOME. 

We continue to invest into initiatives and programmes to support our members and Cheryl 
Adamson will report on these. Despite these initiatives, according to Marketview/Verisk, the 
financial year ended on fall of -18.6% on spend in the overall precinct, with the worst months 
being over the August-November lockdown of 2021. Hospitality experienced the most 
significant drop across the region with an average of -23.6% across Auckland, and -27.4% 
in Parnell. It is very evident that areas with a good supermarket and ‘essential services’ in the 
tenant mix, performed far better.

You will have heard about the increased criminal activity across 
our city and Parnell has not been immune from these incidents. 
Although we have seen crime stats escalate in the past year 
all over Auckland, we have also reached some excellent 
milestones as the businesses association, and dare not think 
about the impact of crime on our business community if we did 
not have these measures in place. One milestone was reaching 
the capacity for Platform 4 Security to have a dedicated vehicle 
in Parnell for all the night-time hours, which has been operating 
since September 2021. This was made possible by the support 
of several members, and we thank you for your greater support 
to the community. We now have 45 CCTV cameras on our 
network and are actively supporting the police, who request 
footage on a regular basis to assist with their enquiries. 

Our monthly online sustainability seminars have been a real hit 
with both local and international speakers offering insightful 
information on how they are making a difference to the planet 
through a variety of initiatives and programmes.

During the year Auckland Council went out to the Auckland 
business associations with a draft new policy on the reporting 
and requirements of the BID’s (Business Improvement Districts). 
After several months of consultation, we have finally reached 
an agreement. One of the key points was to strengthen the 
process for conflict resolution should it arise, as well as clearly 
differentiating between the functions of the executive board 
and management of the BID. In our instance we have a Strategic 
Framework (incorporating the objectives from The Parnell Pan), 
which is reviewed annually.  Between the executive committee 
and management we agree on the relevant plans to be 
implemented in the upcoming year. The executive committee, 
in a governance role, regularly review processes, practice, and 
how management are executing the plans. 

I would like to thank the board members for the valuable 
contribution to ensuring we are a vibrant and constructive 
board. A special thanks to Martyn Hamilton who has been 
a member on the board since 2013. He assisted Cheryl right 

from her initial days of employment to piece together a proper 
database of landowners and tenants that we could use for the 
BID Expansion which we successfully completed in 2015, but 
one of his most valuable contributions has been his involvement 
in the CCTV network. Martyn has used his role as a property 
manager of several key properties in Parnell to persuade 
landowners to co-host, or allow us to install CCTV or wireless 
aerials on their properties. 

We would also like to thank Chris Lynch from Lynch and 
Associates for being our Treasurer and accountancy firm for well 
over a decade. They have served the association really well over 
this time. Sadly they have moved out of Parnell and we have 
decided to appoint a local business in their place. 

On a final note, we are extremely fortunate to have Cheryl and 
her team leading our association, as their dedication, creativity 
and hard work make Parnell the Space to Be. Thank you so 
much Cheryl for what you do for our members.

Yours Sincerely 
Paul van Dorsten 
Chairman Executive Committee
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R E P O R T  O F  T H E 
G E N E R A L  M A N A G E R 
LOOKING BACK ON THE PAST YEAR, THE 107 DAYS OF THE AUCKLAND LOCKDOWN, 
COMBINED WITH THE CHALLENGES OF THEN COPING WITH VACCINE STATUS TO 
ASSURE PATRONAGE, CERTAINLY TESTED EVERY BUSINESS TO THE MAX. SOME 
STORES SHUT THEIR BUSINESS SIX TIMES IN THE PAST TWO YEARS. 

A YEAR LATER, WE CAN SEE THAT SENTIMENT TOWARDS AUCKLAND HAS BEEN 
BATTERED AND BRUISED BY THE EXTENSIVE LOCKDOWN, MIQ LOCATIONS, 
BORDER CLOSURES AND A CONSTANT STREAM OF NEGATIVE MEDIA STORIES 
THAT HAVE DAMAGED OUR REPUTATION AS ONE OF THE WORLD’S MOST LIVEABLE 
CITIES. 

OUR RECOVERY IS LAGGING BEHIND OTHER CITIES IN NEW ZEALAND AS WELL AS 
ACROSS THE DITCH.  

especially when consumers have the pleasure of immediate 
gratification!

Our retail vacancies have increased, but prime commercial 
rates are still holding their own with several areas of Parnell 
in high demand, especially in and around the warehouse/
Faraday precinct. 

Council submissions were limited but intense, with the most 
member feedback predictably received on the Auckland 
Transport Parking Strategy. Council have deferred their 
decision on its implementation until early 2023. 

We are looking forward to seeing the outcome of several new 
business and residential developments in Parnell, as well as the 
opening of key tenancies in the last quarter of 2022. 

This year’s Local Body Elections are arguably one of the most 
important for the future of Auckland and we hope whichever 
mayoral candidate is elected will set Auckland back on a 
positive trajectory for the future of our businesses.

Nāku iti noa, nā
Cheryl Adamson
General Manager

So although this report delves into the often negative effects 
of the past year-18months on our retail landscape, I would 
really like to pay tribute and celebrate those businesses that 
have adapted, pivoted, adjusted and made it through. Parnell 
is very fortunate to have so many owner-run, niche operators 
who care so deeply, and we have done whatever we could to 
support them via the resources at our disposal. 

I would also like to thank my chair Paul van Dorsten and 
every member of our volunteer Executive Committee for 
their support. Many of our board members have their own 
businesses and were equally challenged over the past years, 
but supported the business association in our quest to make 
Parnell the most desirable Auckland City Fringe precinct in 
which to do business. 

My team (and by extension also including the day time 
security patrol), also deserve my thanks. From extra hours 
required on CCTV monitoring, the emphasis on marketing 
and social media, in order to respond to COVID settings, and 
the constant updating of member information, they have all 
worked consistently through the ups and downs.

From the Mountain of Light in July 2021 to Kōhatu and 
The Sphere in July 2022, with Christmas and Whales Tales 
inbetween, we have certainly demonstrated the value of long-
term installations that drive visitation to Parnell. Many of these 
were hosted during partial lockdowns, but still added value 
to the profile of Parnell, especially on social media, which has 
again increased incrementally year on year. 

Having eight beautiful tails in Parnell for the Whales Tales 
campaign was a real highlight, and made possible by the 
several business members who contributed as co-sponsors 
together with the Parnell Business Association, plus those who 
did so independently. Our grateful thanks go to all involved. 
Parnell outshone several other precincts in terms of not only 
the footprint of the exhibits, but also the visitation numbers 
and final auction prices gained by many wonderful artists. 

Over the past year we made a conscious decision to incorporate 
vouchers into several of our promotions in order to channel 
funds directly back to our businesses. Many of our members 
have commented on the tangible benefit of these efforts, 

+200%

+275%

+460%

+245%

EARNED MEDIA VALUE

TOTAL IMPRESSIONS

STORIES

TOTAL ENGAGEMENT

I N S T A G R A M  S T A T S  
Y E A R  O N  Y E A R
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A D V O C A C Y  A N D  R E P R E S E N T A T I O N

A N N U A L  R E P O R T  2 0 2 1 / 2 0 2 2 
AS PART OF OUR STRATEGIC FRAMEWORK, THE PARNELL BUSINESS ASSOCIATION GOAL IS FOR PARNELL TO BE THE 
MOST SOUGHT AFTER AUCKLAND CITY FRINGE PRECINCT IN WHICH TO DO BUSINESS.

We traditionally measured our KPI's based on spend and transactions from retail members, vacancy rates (both commercial and 
retail) as well as ensuring that Parnell’s growth is supported by a safe and secure environment. However following the ongoing impact 
of COVID-19 and the subsequent effect on our precinct in terms of visitor attraction and spend, increased crime Auckland wide, plus 
growing commercial and retail vacancies, we now evaluate our performance in comparison to neighbouring districts in Auckland.

C O U N C I L  A N D 
T R A N S P O R T  U P D A T E
C O N S U L T A T I O N S  &  S U B M I S S I O N S

We responded to several submissions including the Auckland 
Council Annual Budget, the proposed housing intensification 
announced by the council based on NPS – UD and MDRS 
(National Policy Statement on Urband Development and 
Medium Density Residential Standards), and the Auckland 
Transport Parking Strategy.

The Parking Strategy consultation demonstrated, yet again, 
that access to parking in Parnell is a very emotive issue. Set 

against the background of 2+ years of COVID and its associated 
impact on business, plus a general distrust that business has for 
Auckland Transport and their methodologies, (and probably not 
always factoring in the long -term aspect of the plan), there was 
significant  feedback. 

Moving more people around our city is challenging and meeting 
our climate goals of reducing emissions by 50% by 2030 is a 
really big ask, and just how we are going to achieve this without 
decimating town centres and their businesses in the short term 
is the question. 

Parnell Road customer parking is already under resourced 
when calculating the number of carparks required to serve the 
retail (as a ratio per sqm), especially in comparison to typical 
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shopping malls and other retail precincts such as Newmarket 
and Takapuna that have an abundance of private (and sometimes 
free) facilities to supplement the capacity. On that basis, we 
have at best, 75% of the required amount of parking, without 
factoring in any residential or employee take up within a two-
minute walking distance, or the resistance to walking up a hill. 

92% of respondents to a recent customer arrival survey, (to 
which over 60% of the street facing businesses on Parnell Road 
replied), said that their customers arrived in private vehicles, 
with a limited amount saying that those that walked to patronise 
the stores were mostly from their place of employment. 

The reasons for this are varied. Parnell Road is home to some of 
the best galleries in Auckland as well as leading jewellery stores 
and high-end home décor, so most retail visits are destination 
driven, often for a single purchase only. There is limited 
foot traffic, (except lunch time patronage from surrounding 
businesses), due to the fact we have no large-scale convenience 
such as a supermarket or anchor stores. The demographic is 
also older and mature. The dominant age group selected by 
respondents to the survey was 41-50, followed by 31-40. 

Auckland Transport have noted that not all of Auckland is ready 
for major changes in the way parking is managed. However, 
this does not only relate to greater access to public transport 
and active mode options, but as noted above - also to an areas 
specific demographic, tenant mix and customer behaviour. And 
to merely offer the proposition that ‘there is evidence local and 
overseas to show that when parking is removed, businesses 
do not suffer’, is generalised and superficial in our opinion, and 
needs to be assessed on an individual basis. 

We do however want to reimagine our streetscapes in Parnell 
for the future, and so support the premise that this should be 
a pro-movement strategy, rather than an anti-car strategy, and 
that the use of kerbside space in the future should be optimised 
for our businesses, customers and employees in the area. 

A U C K L A N D  C O U N C I L  B I D  R E V I E W 

In the last quarter of 2021 Council went out to the Auckland 
business associations with a draft new BID policy on the 
reporting and requirements of the 50 BID’s (Business 
Improvement Districts). A primary objective, from their point 
of view was to strengthen the process for conflict resolution 
(within a BID or between a BID and Council), should it arise. 
Initial documents that were tabled, including a proposed new 
funding agreement, were rejected by the BIDs. However, after 
several months of consultation, we have finally reached a 
positive resolution and would like to thank the Councillors who 
intervened. The new BID Policy 2022 is effective from 1 August 
2022 and provides for updates to our constitution so that in 
the first instance it is not inconsistent with the BID Policy 2022, 
but also to bring in line with the new Incorporated Societies 
Act, which will take effect in 2023. 
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M A R K E T I N G ,  E V E N T S  A N D  P U B L I C I T Y
MARKETING IN PARNELL OVER THE PAST YEAR WAS CHARACTERISED BY ATTRACTIVE LONG-TERM INSTALLATIONS, 
PROVIDING A DRAWCARD TO STIMULATE VISITATION, NO MATTER WHAT THE COVID SETTINGS WERE. ALL MAJOR 
CAMPAIGNS INCLUDED VOUCHER INCENTIVES TO PUSH SPEND IN OUR RETAIL OUTLETS.

conservation. 

The PBA decided to embrace the opportunity to host as many 
tails as possible in Parnell, as this was an ideal campaign to drive 
visitation to Parnell, no matter what the COVID level, as it was 
primarily outdoor. 

H I G H L I G H T S 

•  In Parnell, the eight large tails and one small tail were  
 ‘collected’ 12,396 times, (an average of 1,377 per tail), which 
 was 55% higher than the overall average for the 12-week trail,  
 (143,085 for 162 tails, at an average of 883 per tail).

•  34 Parnell businesses benefitted directly via vouchers/ 
 payments to the value of $4,621 from various activations. 

•  A total of $650,000 was raised at the auction, and Parnell  
 tails outperformed in this area by over 20%. The total raised  
 from the eight Parnell tails was $87,500 (average $10,937),  
 while the overall average was $8,125. 

•  621 people signed up to win various prizes and a  
 net  amount of more than 500 new people were added to  
 our database. 

•  The number of interactions with the campaign either  
 by collecting the tails (12,396), entering for rewards (868),  
 participating in the guided walks (44 attendees), and  
 scavenger hunt (52 app downloads), opened the augmented  
 reality filter (4,767), visited our website pages (9,899),  
 opened our EDMS (35,397), or engaged on our social media  
 (7,186), was (70,609). 

The Mountain of Light was the first installation of the financial 
year, placed in Heard Park for the month of July. The incentive to 
take a photo with the Mountain of Light, tag @parnellauckland, 
plus a participating restaurant on Instagram in order to redeem 
a free offer at nearby hospitality outlets, proved so successful 
that we repeated the same formula this year. A key factor being 
the instant gratification of the offer, with the participating 
eateries very satisfied with the additional foot traffic generated. 
The business association supported the voucher redemption 
costs of nearly 500 vouchers, and in return we received nearly 
200 shared posts via the public.  Friday evenings featured free 
hot drink offers and a wandering saxophonist which added to 
the atmosphere. 

The annual home décor competition ran over the month of 
September and closed with a record number of entries yet 
again, and the fact it took place in lockdown probably enhanced 
the results. This annual competition has always fulfilled the 
objective of generating awareness for this leading category in 
Parnell, which is widely dispersed around the precinct.  Home 
Style was the media partner for the competition and a stand-
alone insert was inserted in Verve during October. 

Artweek was moved to November, but was still poorly timed. 
It took place in the very early stages of retail reopening, and 
was difficult for the galleries to participate, so the uptake was 
minimal. They have notified they will not be going ahead in 
2022.

Our Christmas bauble was given a new visual treatment with 
additional lighting down the vertical spines. We anticipated 
only proceeding at Level 2 or less and were luckily able to do so 
as we had transited into the Red Traffic Light setting. The annual 
gift guide was abandoned in favour of a five week Christmas 
campaign called ‘Treat Yourself’ with the objective of driving 
sales in Parnell by using the simple spend to win mechanism. 
Our internal channels were supported by print and radio. 

The Faraday Festival, scheduled to take place in February/
March as part of Whales Tales was cancelled due to uncertainty 
about COVID alert levels and the restrictions that would be 
imposed on large events, but the overall Whale Tales activation 
was a highlight of the early part of 2022.

W H A L E  T A L E S 

Whale Tales was an immersive, Auckland-wide art trail, which 
took place from the 24th Jan 2022 until the 18th April 2022. It 
was presented by WWF-New Zealand in partnership with Wild 
in Art and Auckland Unlimited. Artists from across New Zealand 
painted 80 ‘Big Broo’ whale tail sculptures to go on display 
across the city, with designs inspired by messages of marine 

12,396 Tail ‘collections’ via the app

868 Parnell reward entries 

44 Participants in guided walks

52 Scavenger Hunt downloads

4,767 Opened the Augmented Reality Filter

9,899 Visited parnell.net.nz Whales Tales pages

35,397 Opened our Whales Tales eDMS

7,186 Engaged with our Social Media

70,609 Total interactions with campaign

W H A L E  T A L E S  C A M P A I G N 
I N T E R A C T I O N S
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We were thrilled that we managed to achieve a total of eight 
tails on display in Parnell, four of which were co-sponsored 
by the Parnell Business Association together with The Masfen 
Group, Rockport Holdings, Ray White Parnell, and Summerset 
Retirement Villages as co-sponsors. Ports of Auckland, Stuart 
Carlyon, Auckland Museum, and sKids all sponsored the other 
four tails independently. 

WWF also designed a programme for schools to decorate a 
mini Pēpi Tail. Once decorated, these tails joined the Auckland-
wide trail, and were returned to the schools at the end of the 
campaign. Parnell Business Association sponsored a Pēpi Tail 
for Parnell District School to decorate, which later joined a pod 
of 14 other tails at Auckland Museum.

We knew that having this many tails in one suburb would be 
a major drawcard for Parnell, so we hosted other auxiliary 
events and initiatives to encourage people to engage with the 
campaign over the 12-week period. Thanks to the sponsorship 
of Auckland Transport, we created and distributed a walking 
map of Parnell’s tails. This included promotion of upcoming 
events and ads for local businesses. We distributed 5,000 
brochures to several locations, including local businesses and 
cafes, major transport hubs (bus and train stations), as well as 
libraries and hotels. A direct mail drop to residents also took 
place inviting them to join the scavenger hunt. 

To add to the experience, we worked with Creature Post to 
develop an augmented reality filter accessible at three locations 
across Parnell. This filter worked in both the Facebook and 
Instagram apps. Over the 12-week period, we hosted several 
other smaller events and activations including guided walks 
to keep the interest and momentum going, and the entire 
campaign was heavily promoted on our website, social media 
channels and via EDMs to our database. 

W E B S I T E  A N D  S O C I A L  M E D I A
Our website visits over the past year (July 21-June 22) totalled 
185,526 sessions and 156,228 users, which is an increase of 
13.5% and 6.5% respectively, year on year. Of this figure, just 
over 71,000 were searches for our members directory listings, 
which is consistent with previous trends. 

Facebook and Instagram social media efforts continued. 
Facebook impressions and engagement remained stable, but 
Instagram more than doubled in both engagement with the 
platform as well as impressions. During May our Facebook 
Business Manager was hacked, but we successfully managed 
to safely retrieve the Parnell business page via assistance from 
our social media and web contractor, Netbranding. 

Branded campaigns are supported with both paid and organic 
activity and in certain cases individual businesses who are new, 
or have special offers, are given paid support. We have also 
started to build the Parnell profile on LinkedIn. 

In terms of our ROI on all our social media, the values are 
calculated based on industry norms and reviewed from time 
to time taking into account the increased costs of Facebook/
Meta advertising and change in their reporting. The earned 
media value for the social media group of Facebook, Instagram 
and Twitter as a result of ‘total impressions’, interactions and 
engagement such as ‘clicks, comments and mentions’, ‘fans’ 
and ‘people talking about our brand’ over the past year was 
over $600,000.

Neat Places have developed an enviable reputation as the 
go to guide to the neatest things to do, eat, drink, see, visit, 
and experience in New Zealand. We approached Neat Places 
to promote Parnell as the perfect place to explore as well as 
provide promotional support to local businesses. Five digital 
guides were published on their website and shared with 
partnered media and over 40 social posts and stories created. 
Over 32,000 Parnell page views went to their site. 

P R  &  P U B L I C I T Y
In the previous year we started engaging with One Plus 
One Communications to assist in lifting the profile of Parnell 
Business Association in the business press. Publicity has 
become a strong advocacy tool in recent years and over 
the several stages of COVID it was imperative to be able to 
respond immediately to level change announcements and 
media enquiries, take a stance on government policy, but also 
put forward some of our businesses for comment. Over the 
12-month period we were profiled over 40 times, ranging from 
limited commentary to full opinion pieces. 

SEARCHES ON 
PARNELL.NET.NZ 

TO BUSINESS 
DIRECTORY

71,000
INCREASE IN 
WEB TRAFFIC 

YEAR ON 
YEAR

+13.5%
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A collective initiative by several business associations to 
support the hospitality sector with messages to encourage 
people back to the office was also featured at various times in 
the media as well as on our own channels with the following 
message - If you can, and if it is safe for you to do so, it is time 
to make a move. Now is the time to back your town centres 
by supporting local businesses. We miss you! By returning to 
the office or getting out and about a bit more, ordering your 
morning flat white, picking up takeaways, or hitting the shops, 
every contribution you make counts.
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M E M B E R S H I P  C O M M U N I C A T I O N

Our overall database exceeds 12,300 contacts. The current 
member database exceeds 1,150 registered entities with 
approximately 73% being tenants and 24% landowners with 
the remaining percentage both landowners and tenants. 

Our CRM platform together with our social media and EDM 
platforms, as well as our website, are valuable assets and 
still the mainstay of information distribution for both our 
members and the public. 

But keeping up with the number of changes is constantly 
challenging – not only in updating member company details 
but also employees, especially when many have not been at 
the office over the past year. 

Printed business-to-business newsletters were not circulated 
in the last twelve months due to low office occupancy.  

Regular EDM communications ‘From the GM’ highlighted 
the relevant guidelines at every COVID level, as well as 
any financial support for business our members could take 
advantage of, such as Resurgence Support Payments, Wage 
Subsidy Schemes and Tax benefits. Our communications also 
focussed on encouraging our members to review their digital 
footprint, with free mentoring options such as Digital Boost.

N E T W O R K I N G  &  M E M B E R  S U P P O R T

Most of our member networking activity was online in the past 
twelve months in the form of webinars and when hosting small 
groups was permitted, we held an art event in Holy Trinity. 

During 2021 the Parnell Business Association decided to 
host sustainability themed webinars designed to educate, 
encourage and inform businesses, how to practically implement 
sustainable actions, as we know that small incremental changes 
DO make a difference.

We successfully held several monthly sustainability seminars 
covering a wide range of topics from reducing waste, carbon 
certification, ethical investment and living buildings, to eco-
conscious travel and the circular economy. During the Whales 
Tales, we covered the topic of our oceans as that linked to the 

M E M B E R  N E T W O R K I N G  A N D  B U S I N E S S 
D E V E L O P M E N T 

theme created by the WWF, and had as speakers the artists who 
had created a beautiful whale tail artwork featuring plankton. 

We also held instructional webinars on LinkedIn and Facebook 
marketing in order to assist small businesses to upskill in this 
area. 

During February, together with the Newmarket Business 
Association, we held a Cameron Bagrie webinar, which always 
attracts record attendance, as well as an Epsom constituent 
catch up with MP David Seymour. 

During May and June, again together with Newmarket, we held 
a mayoral series called Battle for Auckland. Each webinar gave 
one of the leading candidates an opportunity to share their 
views and then answer questions from a media panel.  

In June, we managed to host our first face to face network event 
in two years, which took place at Kanteen in Faraday Street, with 
Datamine as our hosts. The event was enjoyed by all. 

Over the past year, the Parnell Business Association combined 
the incentive of winning vouchers in several of our marketing 
promotions as well as via our social media in an effort to redirect 
funds directly back into our members pockets. Over $10,000 
in vouchers were channelled via various campaigns, but 
unfortunately there are still several Parnell businesses that are 
missing out as they do not offer online vouchers. 

 LANDOWNER

 LANDOWNER, TENANT

 TENANT

LANDOWNER = 269

TENANT = 855

LANDOWNER / TENANT = 26
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T H E  E N V I R O N M E N T 
A N D  S T R E E T S C A P E S
Tagging is a scourge all over Auckland and we report hundreds 
of tags every month via our security patrols. Although council 
contractors assist with tagging on public property, some power 
boxes and rail corridors, private property is the responsibility 
of the landowner. The reporting and quick remedial action in 
terms of tagging has been extremely challenging over the past 
year, with several high-profile taggers making their mark on 
Parnell as well as other Auckland suburbs. 

The damage has been so extensive that the police have set 
up a special task force, and we hope that some of our CCTV 
evidence assisted in the trail which led to the apprehension of 
one of the key perpetrators. 

A request for an Expression of Interest in addressing the 
streetscape of Parnell Road was circulated to architects and 
urban designers in Parnell, asking if, with the inclusion of 
placemaking, Parnell Road could become a destination of 
choice. Discussions are ongoing with key architectural practices 
that responded. 

H E A R D  P A R K

We have been lobbying for long awaited remedial work on 
Heard Park for several years. Last year we participated in the 
Heard Park Concept Plan with the Waitematā Local Board, but 
were subsequently advised that the available funding would 
only be sufficient for some small interventions. 

Council have removed the  hedges in order to create a more 
open feeling in the park, but also because they were getting 
old and woody. The timber on the concrete seats has all been 
replaced. The uneven paving which posed several trip hazards 
has been patched, as the council arborists are very protective 
of the existing trees and did not want to disturb the roots of the 
trees.  The park lost the tall Rewa Rewa tree that was on the left 
side of the park, in August 2020, as it was reported dead and 
then removed. This was a pity as it framed the entrance to the 
building quite well, and council will be sourcing a replacement 
option in due course. 

The community felt very strongly about the need for an 
enhanced playground with an art/play theme and Council have 
promised that the swing will not be removed until a new option 
can be funded. 
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After two years of negligible police presence in our area, we are 
happy to report that since the final closure of MIQ, this has really 
improved. Unfortunately however, over the past two years, 
much of the crime, anti-social behaviour and gang related 
activities have been allowed to fester and grow. 

Our crime stats for the 2021-22 year as reported by NZ Police 
are nearly 70% higher than the previous year at an average of 
34 incidents per month, with the worst months (November, 
May and June) reporting more than double the incidents than 
the average of the previous year. While certain months during 
lockdown were fairly quiet, crime has escalated considerably 
since the beginning of 2022. This is attributable primarily to 
the continued utilisation of supported accommodation facilities 
in Parnell as well as the disturbing trend of ram raids – all over 
Auckland. 

The range and concentrated locality of several different types 
of supported accommodation continues to be our most 
enduring challenge with regard to crime in Parnell. In addition 
to Kāinga Ora apartments we have several facilities that fall 
under the banner of either Emergency Housing, Community 
Housing, Transitional Housing, or converted backpackers/
boarding houses, all of which are linked to different government 
departments which often operate within silos that are difficult 
to navigate. The tragedy is that many of the residents in these 
facilities are vulnerable persons or families, who are often 
displaced and intimidated by a few troublesome residents. 
Where possible we work with the operators to facilitate early 
confirmation to our security of anti-social activities. However 
some housing categories have little to no government oversight, 
and operators maximise the potential income sources, be that 
via correctional services or beneficiaries, with no regard for the 
impact on their residential neighbours, or our businesses. 

Parnell has not been immune to the recent spate of ram raids, 
targeting primarily dairies and liquor stores. We have spoken 
out in the media saying how expensive they are for the store 
owners, not to mention the mental anguish of seeing very little 
consequence for youth offenders. The real cost for many is not 
what was stolen but the cost of repairs, loss of business, the 
long wait sometimes for glazing, insurance etc. 

The recent government support package to tackle retail crime 
may have good intentions, but is hopelessly too little money, the 
selection process is long winded and shows no early signs of 
real support, especially for those stores looking for the tangible 
protection that bollards or other tactical solutions may offer. 

We have invested in our CCTV network considerably in the 

C R I M E  P R E V E N T I O N  A N D  S E C U R I T Y  P L A N
The previous financial year saw several collective overtures to government as well as the then Minister of Police, calling for 
coordinated action from Wellington to address the impact of crime and anti-social behaviour and better support our local police. 
None of these requests were even adequately responded to. These efforts, joined by several BID’s, continued in the second half of 
2021, highlighting a significant underlying issue with police resourcing in Auckland, with the police per capita lagging behind other 
cities in New Zealand as well as the national average. This was also exacerbated by the additional demands placed on Auckland 
police during COVID, with border duties, MIQ responsibilities and protests, all to the detriment of front-line police work.  

past 12 months, growing from 32 cameras on our network to 
45, which is maintained via a contract with CSLI. Key areas 
of concentration have been the Faraday warehouse precinct, 
especially since the opening of the high-end Faradays Store. 
The requests for footage by NZ Police in order to assist them 
with investigations has increased incrementally over the past 
year, obviously due to the increase in crime, but also to the fact 
that our network now has a reasonable capacity. 

Our security provider, Platform 4 Security, has performed 
well over the past year and we were thrilled to have reached 
the milestone in September 2021 of having a dedicated patrol 
vehicle in Parnell for all the night-time hours. 

The combination of stores who have their own internal 
CCTV, our external public facing cameras, together with the 
quick response facilitated by the closed WhatsApp group 
and Platform 4 Security, have also led to some immediate 
prosecutions and thankful responses from members of the 
public or our businesses. Tackling crime is certainly a team effort 
and everyone needs to play a part.

A V E R A G E  C R I M E  I N C I D E N T S  P M

C C T V  R E Q U E S T S  B Y  Y E A R
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After a tough winter of 2021, we were hopeful the balance of 
2021 would unfold with no further major business disruptions. 
However, as we all know, 107 days of lockdown commenced in 
August 2021, which in our view discriminated unfairly against 
Auckland businesses. That together with the cumulative effect 
of the Auckland border enforcement, vaccine take up and 
monitoring, together with staged COVID level restrictions, 
posed extreme challenges for our members, some of which are 
still manifesting now. 

In the Spring of 2021, we were collectively lobbying with the 
government to please take urgent action to support our local 
economy. A full-page advert ‘Let’s get Moving’ was supported 
by several BIDs and key landowners, and placed in the NZ Herald. 
We urged targeted support for the hospitality sector and noted 
how unworkable some of the restrictions were for the industry. 
Whereas in 2020 we had seen many hospitality owners put on 
a brave face through various COVID Level changes, in 2021, 
many of them closed completely, saying it was just too hard.  As 
the staged openings commenced, we highlighted the corrosive 
effect of staged sector lockdowns and the lack of government 
understanding of consumer behaviour. We argued that opening 
all categories simultaneously, with a limit on capacity based on 
the size of the premises, would give everyone the option of a 
slow return to normal inter-connected consumer behaviour. 
Instead we watched as each sector individually struggled to get 
back on their feet, corroded by fear and segregation from their 
neighbouring stores.

As we finally limped from the staged lockdowns in the COVID-19 
Alert Level System into the Traffic Light Protection Framework 
on 2 December 2021, our retail and hospitality sector then 
had to embrace the new challenges of the Red Light Setting, 
vaccine passes etc. 

Looking back on the past few years, the hospitality industry 
has repeatedly taken the brunt of the COVID-19 response, in 
all its iterations. Hospitality experienced the most significant 
and consistent drop across the region with an average of 
-23.6% across Auckland, and -27.4% in Parnell, as compared 
to the previous year. Over the last few months hospitality 
has recovered in part, sitting on between -10 to -15%. This is 
attributable to some vacancies of course, but in most instances, 
to a frustrating lack of staff. Some of our best eateries in Parnell 
have had to close sporadically due to absenteeism, but many 
have resorted to closing a few days a week to compensate for 
inadequate staff rosters. 

The growth of online shopping is not new and in recent 
stats, shows no signs of slowing. June figures from Datamine 
Retailwatch showed that online spend experienced a huge 
25.8% increase year on year, totalling $870 million, of which the 
online offshore spending increased 61% year on year. NZPost’s 
recent eCommerce Spotlight echoes the trend and reported 
that Kiwi online spend has more than doubled in the first quarter 

of 2022 compared to the same period three years ago. This 
captures the seismic shift that online shopping has experienced 
in such a short period of time and has to be factored into the 
myriad of changes in the retail landscape and the fact that 
several of our retailers do not have an adequate online presence. 

In a recent survey by the Parnell Business Association of over 
100 of our customer facing businesses with reference to the 
percentage of revenue from online transactions, 35% said it 
was between 1-10%, 7% said it was between 11-20%, 7% said 
it was between 21-35%, and only 3% said it was over 35%. Of 
course, within this tenant mix, there are numerous businesses 
facilitating online bookings for personal services, beauty and 
hospitality, plus certain businesses who would never actually 
transact online, so that skews these figures. 

But nonetheless, that still leaves a vacuum of far too many small 
retailers who seem to be in a disconnect between the potential 
of online sales, the availability of being found on Google when 
searching either domestically or from overseas, and the current 
buoyancy of online retailing in New Zealand. 

T E N A N T  M I X  A N D  S P E N D

Dear Prime Minister, 
At your announcement on 22nd October, you detailed the new 
COVID-19 Protection Framework, the key milestones, and the 
additional financial support being made available for business – we 
thank you for that. 

Auckland is entering its 11th week, some 77 days since Level 4 
lockdown rules were put in place across our great city. Our businesses 
are su� ering more than ever. There have been numerous closures 
already. The prospect that many of our businesses will not be able to 
resume trade for at least a further month will have major implications 
on livelihoods, well-being and families.

Auckland has heard your call to get vaccinated. As business 
associations we will continue to actively promote the ‘Get Vaccinated’ 
message. We are on track to reach the 90% double-dose target. 

The retail, hospitality, arts, events, entertainment, tourism, and 
personal service sectors are being unduly disadvantaged. However, 
many other businesses can carry on, plus now thousands of students 
are gathering in enclosed classrooms.  

Until we get to the new COVID-19 Protection Framework, we have 
an urgent request - we respectfully ask that we move to Alert Level 3, 
Step 3, under the current COVID-19 Alert System, immediately. The 
framework and guidelines are already in place and our businesses 
following these COVID guidelines, can trade safely for their sta� , 
suppliers and customers.

We ask that you please take urgent 
action – to support our local 
economies and save our businesses. 
Government handouts are a lifeline, 
but all we really want to do is trade.

Let’s Get 
Moving

Yours sincerely,

NEWMARKET BUSINESS ASSOCIATION
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Town Centres globally have struggled over the past decades, 
often due to the removal of ‘needs based’ trips. We’ve all 
witnessed the removal of banks and postal services being 
replaced by Real Estate providers or non-retail operators 
looking for an on street presence. These passive spaces 
in the streetscape are without doubt better than empty 
premises, but they disrupt the cohesion of a bustling street. 
Add to that the growth of online shopping and click and 
collect supermarket options and you are left with the fact 
that many of our high streets have become a fragile string 
of discretionary retail, narrowly held together by an array of 
hospitality and service options. Parnell is no different and we 
have noted in several forums that our lack of a supermarket 
and core convenience offerings, which manifested during 
COVID as ‘essentials’, continues to be the biggest challenge 
in our tenant mix as there is no steady foot traffic.

(Jul-Dec) was -29.3% down and the last six months (Jan-
Jun) reflected a -7% decrease, both as measured against 
their corresponding periods the year before. These further 
emphasise the obvious devastation of the August/November 
lockdown, as well as its lingering after effects. 

But, all things considered, we can only celebrate the 
entrepreneurial spirit and resilience of many of our business 
members. We witnessed the opening of the very stylish 
Faradays Store in November last year, followed by their 
flagship bar, opting initially for an online launch before 
opening their doors. Havana Coffee opened an ‘open-door’ 
roastery and cafe for visitors to observe, smell and taste their 
coffee first-hand. Fritz and Sarah opened a bespoke bridal 
store on Parnell Road, and Parnell Workshop have relocated 
and upgraded their facility to St Georges Bay Road after 
servicing loyal customers for nearly two decades. 

We have also seen many hospitality owners work excessive 
hours on the floor to accommodate COVID level changes or 
when staff were not available, in order to keep their businesses 
alive. And to those niche retailers, who prior to COVID, had 
a marginal online presence, and took up the challenge to 
embrace a digital strategy, there have been rewards. 

Recently we have seen the return of Kiwis supporting our 
stores prior to travelling overseas, and as travel gears up both 
ways, we look forward to the return of international patronage 
and the opening of the cruise season in October. No doubt 
that may have a reverse impact on sectors that flourished 
during COVID, but we will need to wait and see. 

The Colliers Retail Vacancy Rates from December 2021 were 
still looking quite healthy with Parnell at 4.4%. Comparative 
figures in other areas are Newmarket 17.4%. Ponsonby 3.0%, 
Takapuna 8.0%, and the CBD at 14.1%. The Colliers report on 
Prime Commercial Vacancies up to March 2022 increased 
in Parnell from 1.6% to 4.5% year on year, with a larger 
percentage of vacancies in the Secondary Office market. 
Notably the commercial vacancy rates have recovered 
far quicker in Wellington than Auckland.  (Source Colliers 
International Research).

According to Marketview/Verisk, the financial year ended 
on a -18.6% decrease in spend in the overall precinct, as 
compared to the previous year. This compares to Newmarket 
-10.9%, Ponsonby -18.1%, Takapuna -21.6%, Karangahape Rd 
-14.5% and the CBD -28.9%. The first six months in Parnell 

A U C K L A N D  S T R I P  R E T A I L  V A C A N C Y  R A T E 
-  B Y  P R E C I N C T

Source Colliers Research                                                                       
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T R E A S U R E R S  R E P O R T 

1 July 2021 to 30 June 2022

This report updates you on the financial situation of the Parnell Business Association (“PBA”) as at 30 June 2022. 

The auditor’s report has been completed by BVO which is included with the financials in the full Performance Report. PBA has been 
provided with a clean and clear audit opinion.

We began the year with a cash surplus of $346,850 and ended the year with a cash surplus of $442,079, an increase of $95,229.

Our targeted rates collected amounted to $910,000.00 an increase of $55,000 on the previous year. We also benefitted from 
an increase in our revenue from providing goods and services, primarily attributable to the sponsorship towards the Whales Tales 
promotion. 

Our expenses were carefully managed within budget expectations and the increase in accumulated surpluses is available for long-
term allocation towards projects in the public domain, or streetscape enhancement projects, as and when the executive committee 
agrees. 

The surplus from this area has been carried forward into the 2022/23 year as projects are ongoing. 

There is currently no known risk to the income in terms of any anticipated expenses or commitments. The new BID Policy 2022 has 
just been approved and a three-year Grant Funding Agreement will be signed with Auckland Council, effective November 2022.

The Statement of Financial Position shows that PBA is in a very sound financial position and well-funded to make a serious difference 
to Parnell businesses in the post COVID era.

Chris Lynch – Treasurer 
Executive Director 
Lynch & Associates Limited        

19th August 2022
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 S T A T E M E N T  O F  F I N A N C I A L  P E R F O R M A N C E 

P A R N E L L  B U S I N E S S  A S S O C I A T I O N  I N C O R P O R A T E D  A S  A T  3 0  J U N E  2 0 2 2
Account Notes 2022 2021

Revenue
Grants, fundraising and other similar revenue 1 $910,000 $857,233

Interest, dividends and other investment revenue 1 $507 $419

Revenue from providing goods and services 1 $48,970 $5,300

Other income 1 $1,888

Total Revenue $961,364 $ 862,952
Expenses

Member Services and Activities 2 $527,417 $511,799

Administration & Infrastructure 2 $89,526 $94,282

Personnel and employee related costs 2 $291,746 $273,364

Total Expenses $908,689 $879,445

Surplus/(Deficit) for the Year $52,676 ($16,493)
This Statement is to be read in in conjunction with the Notes to the Performance Report, and the accompanying Independent Auditor's Report. The full Performance Report 
is available as a separate document and is also on our website.

 S T A T E M E N T  O F  F I N A N C I A L  P O S I T I O N

P A R N E L L  B U S I N E S S  A S S O C I A T I O N  I N C O R P O R A T E D  A S  A T  3 0  J U N E  2 0 2 2
Account Notes 2022 2021

Assets
Current Assets
Bank accounts and cash 3 $442,079 $348,961

Debtors and prepayments 3 $49,531 $52,269

Total Current Assets $491,610 $401,230
Non-Current Assets
Property, Plant and Equipment 5 $16,296 $31,652

Total Non-Current Assets $16,296 $31,652
Total Assets $507,906 $432,882
Liabilities

Current Liabilities
BNZ Business Visa - $2,381

Creditors and accrued expenses 4 $34,714 $36,532

Employee costs payable 4 $36,104 $42,313

Unused donations and grants with conditions 4 $242,288 $227,500

Other current liabilities 4 $17,970 -

Total Current Liabilities $331,075 $308,726
Total Liabilities $331,075 $308,726

Total Assets less Total Liabilities (Net Assets) $176,831 $124,155
Accumulated Funds

Accumulated surplus 6 $176,831 $124,155

Total Accumulated Funds $176,831 $124,155
This Statement is to be read in conjunction with the Notes to the Performance Report, and the accompanying Independent Auditor's Report. The full Performance Report is 
available as a separate document and is also on our website.
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A D D E D  V A L U E  A N D 
A D D I T I O N A L  I N C O M E
In order to add value to the budget and delivery of outcomes 
to our business members, we constantly seek to enhance/
increase or maximise the budget in the following ways. The 
added value for 2021-2022 varied considerably from the 
previous year. We were very fortunate to receive generous 
sponsorship towards the Whales Tales promotion, as well as 
members participating in marketing media opportunities, 

which is reflected under ‘Income from goods and services.’ 

We also try and gain free publicity wherever possible to 
enhance positive media exposure for Parnell, which is 
calculated based on equivalent advertising value. Our 
contract with an external publicity company has added great 
value in this regard. 

We calculate the 'Earned Media Value' for Social media based 
on industry standards for engagement and for the second 
year there was an acceleration in online and social media 
activity, especially on Instagram. The ROI on social media 
incorporating the group of Facebook and Instagram has to 
constantly be recalibrated as Facebook/Meta change their 
reporting and algorithms.  

Wherever possible we negotiate media discounts and 
additional free coverage. One of the ways our members 
provide sponsorship is by hosting monthly network events, 
providing venue, refreshments and snacks. In addition, 
prizes and donations are sourced for promotions and other 
marketing initiatives. 

I N D I C A T I V E  B U D G E T 
2 0 2 3 - 2 0 2 4 
The 2023/2024 budget represents an increase of 6.5% in 
the grant income, to allow for anticipated inflation on current 
initiatives until June 2024. 

We believe it is essential that we maintain every facet of our 
Crime Prevention and Security Programme and grow our 
CCTV network further. We also need to build up an asset 
reserve as several cameras are now more than five years old. 
The draft budget allows for marketing initiatives to continue, 
providing for themed major promotions and supporting 
leading categories that drive visitation to Parnell, but we also 
need to invest in a new Christmas décor item, as the bauble 
has served us well for the past five years. We need to allow 
for some targeted funds towards tourism initiatives, and all the 
IT/website and social media activities have been budgeted 
at existing levels. Operating costs have been budgeted with 
anticipated rental increases in mind

P R O J E C T E D  I N C O M E  V E R S U S 
E X P E N D I T U R E  2 0 2 2 - 2 0 2 3  &  2 0 2 3 - 2 0 2 4

2022-2023 2023-2024

I N C O M E  S T R E A M S 

Member targeted rate $969,150 $1,032,145

Estimated GST refund $79,237 $82,000

Associate Memberships

Special Grants

General Sponsorship & Advertising

Other Revenue

Total Income $1,048,387 $1,114,145

Income Carried forward $196,716

E X P E N D I T U R E

Member Services & Activities
Advocacy & Representation $25,788 $16,000

Security Plan $205,793 $215,752

Promotions & Events $215,850 $206,000

Generic Marketing Parnell $19,431 $15,000

Tourism Marketing $44,142 $16,500

PR & Publicity Parnell $70,382 $57,428

IT/Website $29,735 $32,000

CRM & Membership Communication $36,026 $34,203

Business Development & Networking $18,190 $10,000

Tree Maintenance/lighting $25,526 $25,984

Public Projects/Parnell Plan initiatives $92,729 $23,000

Research $8,838 $7,500

SUB TOTAL $792,429 $659,367
Operating Costs
Administration/Infrastructure $109,388 $99,000

Personnel including Contractors $343,286 $355,778

SUB TOTAL $452,674 $454,778
TOTAL BUDGET (all inclusive of GST) $1,245,103 $1,114,145

A D D E D  V A L U E  2 0 2 1 - 2 2

Member Contribution to Marketing Initiatives $15,525.00

Member contributions to other income $10,247.08

Sponsorship, Prizes & Donations $30,542.85

Free Publicity & PR $103,436.75

‘Equivalent Advertising Value’ of space

Social Media Coverage $611,759.75

Calculated on ‘Earned Media Value’ for
reach and engagement based on industry standards

Added Media Discounts $14,056.11

Calculations based on discounts negotiated lower 
than rate card information

Member Hosted Networking Functions $1,725.00

Value Network meetings hosted by members

TOTAL (including GST) $787,292.53
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STRATEGIC FRAMEWORK 

A D V O C A C Y  A N D 
R E P R E S E N T A T I O N 

The upcoming Auckland Council Local Elections are 
strategically important for our businesses. Traditionally, local 
elections get dismal voter participation, usually sitting between 
40-50%. This year’s election is arguably one of the most 
important for the future of Auckland as we seek to reclaim a 
little bit of mastery over our own domain. 

Mayoral candidates will have all the usual end-of-term 
criticisms levelled at councils and local government to address 
– lack of delivery, being too top heavy and overcharging on 
rates. But this time around, they also have the resuscitation of 
a city haemorrhaging from the impact of COVID restrictions, 
additional homelessness, increased crime, and a populace that 
is by now weather-beaten and cynical. 

Lip service to the business community won’t cut it any more, 
Auckland needs someone who really feels the plight of local 
businesses, big and small. Someone who can appreciate 
what it’s like to come home and tell your partner you've lost 
the roof over your head. Someone who takes it personally. On 
top of that, the city also needs a leader who can enthuse and 
encourage its entrepreneurs – the people who show up every 
day not just to survive, but to serve and thrive.

The moment has arrived for infectious inspiration and 
independent leadership. Leadership that challenges the status 
quo with a vision for the future of an Auckland we can all buy 
into, not least of those, the members of the governing body 

that have the ultimate power. 

The Local Boards are also being re-elected, and play a 
significant role in being the first touch point with council for 
business associations. While they often have limited funding 
they can play an important advocacy role. There are a number 
of candidates standing and we are hoping for a balanced 
outcome. 

Facing a year of substantial budget restrictions by council, with 
little hope of any new projects seeing the light of day, we really 
hope that the Mayoral and Local Board candidates will give 
us faith that there is relevance and power in local governance 
again, that public discourse and communities do matter, as 
does the pride of living in a beautiful and vibrant city. 

B U S I N E S S  P L A N  2 0 2 1 - 2 0 2 4
OUR BUSINESS PLAN FOR THE UPCOMING YEAR WILL STILL BE ALIGNED TO OUR FIVE STRATEGIC PILLARS THAT 
COMPRISE THE STRATEGIC FRAMEWORK
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P R O M O T I N G  
T H E  S P A C E  T O  B E
KŌHATU & THE SPHERE MADE AN IMPOSING 
IMPRESSION IN HEARD PARK. AS IT GENTLY 
ROTATED, IT ADDED WARMTH AND MAGIC 
TO THE STARKNESS OF THE WINTER 
ENVIRONMENT. 

For our annual winter light installation in Heard Park, we hosted 
Kōhatu & The Sphere, a five meter high rotating wooden 
sphere, created by Hawke’s Bay artist Fish Aberadi. Installed for 
the month of July, Parnell residents, workers, and visitors alike 
were able to enjoy the installation and activations we planned. 
We followed the successful mechanism from previous years 
of incentivising the public to document their visit with a photo 
of the sphere, tag and share in order to redeem a free offer. 
Over 500 association supported vouchers were redeemed at 
nearby hospitality.  Over 200 public posts were shared which 
is in line with the success of the 2021 activation, and represents 
absolutely invaluable coverage for Parnell. 

In addition to the Friday free coffee evenings, we also hosted 
an opening event with a chamber choir. This was made 
possible by applying for funding to the Local Activation Fund 
and Discount Programme, and was a great addition to our 
activation. We also benefitted from Tātaki Auckland Unlimited 
supporting our marketing with social media as well as some 
free print advertising placements. In addition we hosted a 
Yoga event in Heard Park one Sunday morning, which was well 
attended. 

We envisage repeating a light installation in 2023, and having 
witnessed the support for Matariki events across New Zealand, 
aligning the theming where possible. 

In addition to major key activations such as winter lights in 
July as well as Christmas, our marketing strategy is to host 
annual category promotions for leading categories that drive 
visitation to Parnell. Three of these categories are home 
décor/home improvement, hospitality and the galleries. Our 
annual décor promotion will run in September together with 
media partner Home & Style and capitalise on the success of 
efforts from previous years. A summer hospitality promotion is 
currently being developed to support that category in the lead 
up to Christmas. Unfortunately Artweek (which used to anchor 
an annual gallery focus) has decided to hibernate for 2022. 

Christmas will once more make use of our bauble in Heard 
Park, supplemented by some themed promotional activity. We 
envisage that this year may be the last year for the bauble and 
we are accumulating funds for a new décor item in 2023. 

We are investigating the return of the Faraday Festival in the 
first quarter of  2023, to concentrate some focus around the 
growing offering in the warehouse precinct, and will also be 
supporting the opening of Buono and the Gastro Markets 
wherever we can. 

S O C I A L  M E D I A

Our efforts on social media are dedicated and intense and we 
continuously support businesses by extending the reach of 
their marketing via our social channels and our email database 
of over 11,000.  Sadly there are still businesses in Parnell who 
have little to no digital presence and it is increasingly difficult 
to support them in a world dominated by digital marketing. 

We will continue to navigate publicity opportunities, both 
marketing and business related in order to enhance the profile 
of Parnell and our members. 

T O U R I S M

After two and half years we are finally getting back to targeting 
this sector. Pre COVID we produced Parnell maps which were 
very popular with the hotels and we will be doing them again 
this Spring. We have a geo targeted media and social media 
campaign planned to target major Australian cities in the Spring, 
and will also be networking with the Concierge Society. 
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N E T W O R K I N G  A N D  
M E M B E R  A C T I V I T Y
B U S I N E S S  D E V E L O P M E N T  A N D 
N E T W O R K I N G 

We are hopeful of getting back into the rhythm of regular 
B2B network meetings as we lead into summer. In August we 
hosted a live mayoral debate as part of The Battle for Auckland, 
together with Newmarket Business Association. The event saw 
a lively interaction between leading candidates, the media, local 
residents and businesses.  

We are planning to offer a series of seminars in the later part 
of 2022 on enhancing our cultural competence. Designed as 
professional learning options that we believe will empower and 
implement our enhanced understanding of Te Ao Māori and 
Te Tiriti O Waitangi, they will be offered to the team at Parnell 
Business Association as well as our members. We have no 
idea what the demand will be, but if needed we will upscale 
accordingly. 

N E W  D E V E L O P M E N T S  A N D       
R E T A I L  T E N A N C I E S 

Two developers are transforming the façade of The Strand in 
previous automotive related premises. The Safari Group is well 
underway with Augustus Park, offering living or investment 
opportunities in a mixed-use hotel/residential development. 
Completion is set for Q3, 2023. 

Next door, Triumph Capital have just started developing a 
distinctive new landmark called Augustus, set for completion 
in 2024. This stunning building will consist of multi-level retail, 
carparking and office space, targeting a 5-star Greenstar 
Certification. There will be a total of 5,500 sqm office space 
available in this exciting development, comprising 1,000 sqm 
per floor for the top 2 floors and 1,700 sqm per floor for the 
middle 2 floors, with the remainder of the building made up of 3 
floors of parking. Dawson & Co furniture will anchor the building 
on the ground floor.

On the other side of Parnell, overlooking Auckland Domain, 
Cheshire Lofts are consented and will begin construction soon. 
Currently comprising 63 elegant one, two and three bedroom 
apartments spread over eight levels with bespoke penthouses 
at the top with glorious views, it will offer outstanding living in 
the heart of Parnell. 

Sitting upon a landmark site at the very top of Parnell, adjacent to 
the iconic Holy Trinity Cathedral and plaza, One Saint Stephens 
will have unsurpassed views across the harbour. Twenty-seven 
apartments over six levels will be complemented by a private 
dining area and lounge and bar, a wellness area with sauna, 
steam and soak pool, and an outdoor pool and gardens.

Following a mediation process between Summerset Group 
Holdings and local residents, Auckland Council have approved 
the resource consent with various agreed processes to 
mitigate the construction traffic and noise levels anticipated 
in the construction phase of the Summerset retirement Village 
planned for the site next to Parnell Train Station. Unfortunately, 
as previously stated, all proposed improved easement to and 
from Parnell Station remains in on hold until this is resolved. 

Top and left - Chechire Lofts,  

Opposite top - Augustus, Opposite Bottom - One Saint Stephens
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C R I M E  P R E V E N T I O N  A N D  C C T V 
We will continue to build our network of CCTV cameras as well as work towards increasing the day-time patrols from five to seven 
days a week. There are a few remaining vulnerable spots in Parnell that still have no CCTV coverage and we will seek to pinpoint these 
locations in order to further increase the capacity of the network. The participation and collaboration of landowners is essential in this 
regard, as it is with building the capacity of the night time patrols. 

We are also starting to accumulate a small fund for asset replacement as many of our cameras are nearly five years old. 

Hopefully in the future we will continue to see more police presence and a return of some of our accommodation providers to 
international travellers. We are still of the opinion however, that while we continue to drive initiatives that deliver locally, only integrated 
solutions across various government agencies at a national level, will effect any meaningful change. 

While business associations such as Parnell have various crime prevention measures in place, we are not resourced to deal with the 
explosion of crime our country is seeing as well as the complex issues that can impact on customer perception of a safe and desirable 
precinct. 

C R I M E  P R E V E N T I O N  M I L E S T O N E S

+10+10
3232 4545

2 0 2 32 0 2 3

At the top of lower St Georges Bay Road a new tenant has 
assured the prestige of the beloved French Markets will 
continue. After 24 years of ‘bringing France to Parnell’, La Cigale 
owners announced late last year that they would be closing their 
shop, café, and consequently the weekend French Markets that 
became an Auckland institution, regularly voted as the city’s 
best food market by Metro magazine.

Wanting to protect the legacy of the French Markets, the 
Masfen Group have leased  part of the premises to Buono 
Delicatessens, New Zealand’s newest premier delicatessen 
chain. In a very accessible, central location with ample car 
parking, (which is rare in Parnell), Buono will be providing a 
gourmet deli and café. Set to open in September 2022, they 
anticipate starting the weekend markets again under the brand 
name of Gastro Markets. 

As we have always stated, the lack of a stable convenience 
offering (including a supermarket) is one of the biggest failings 
of our tenant mix. Our local demographic really needs a 'go to' 
retail deli and we hope that Buono will go some way to satisfying 
this need. 
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2 York Street, Parnell

09 379 0606

parnell.net.nz

Every effort has been made to verify the accuracy of the information at the time of going to print. Parnell Business Association  
accepts no liability for variances in information and change of circumstances or development plans.


